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KOA Publishes 
aschel Books 


Publication of four books on 
sche! knitting by the National 
jtted Outerwear Association 
announced this week by 
ney S. Korzenik, NKOA 
cutive director and counsel. 
p four books represent an ex- 
ive treatment of the subject 
originally appeared as series 
maticiles in the SNITTED OUT- 
fEAR TIMES. The books are: 
Fundamentals of Raschel 
ting. This book is a compil- 

of articles on basic Ras- 
I knitting principles, written 
A. Reisfeld, director of re- 
ch and development, Geh- 

Textiles, Inc.; Charles 
menstein, prominent Raschel 

nologist; D. F. Paling, 

or of Warp Knitting Tech- 
pgy; and J. B. Lancashire, 
or lecturer School of Tex- 

» Leicester, England, Col- 

of Technology. 50 pages. 
meular price—$3.00; price to 

DA members—$2.00. 

Manufacture of Cotton and 

| Outerwear on Raschel 

hines, by Charles Roten- 

, 138 pages. Regular price 

M0; price to NKOA members 

3.00. 

Lace Manufacture on Ras- 
m! Machines, by Charles 
meastein. 48 pages. Regular 

$4.00; price to NKOA 
! bers—$2. 50. 

Control of Defects in Ras- 

Fabrics, by A. Reisfeld. 58 

8. Regular price — $4.00; 

4 to NKOA members — 
ll th 
trate 
dra 
ttrac 


books are profusely 
with photographs and 
ngs. They are bound 
ve paper covers. 


CIAL ISSUE: Cotton Yarn & Knitted Fabric Review | 


SIDNEY S. KORZENIK 


In the introductions to the 
four technical manuals, Mr. 
Korzenik points out that publi- 
cation was underwritten by the 
Association because while the 
limited number of Raschel mills 
in this country is not “large 
enough to make treatises on the 
subject of Raschel knitting, an 
attractive opportunity for com- 
mercial publishing, yet the sub- 
ject is valuable enough to con- 
stitute a valuable contribution to 
the development of the knitting 
art. 


Shipments Of Sweaters 


In March Show Decline 

WASHINGTON, D. C.— 
A total of 281,000 dozen wom- 
en’s, misses’ and juniors’ sweat- 
ers were shipped during March 
of this year, according to the 
Commerce Department. These 
shipments reflect a four percent 
decrease from February, when 
294,000 dozens were moved, 
and a seven percent decline 
from March of last year, when 
303,000 dozen sweaters were 
shipped. 

(Continued on Page 74) 
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Knitwear, Yarn Industries To Honor | 
Korzenik At UJA Dinner On June 9 — 


Sidney S. Korzenik, 


tional Knitted Outerwear Association, will be the guest of honor 
of the knitwear and yarn industries at their annual dinner in behalf 


of the United Jewish Appeal, it was announced by Harry Silver, : 


of Lofties Knitting Mills, campaign veteran who is heading UJA’s 


Knitwear and Yarns Division 
for the vital 1960 drive. 

Mr. Korzenik, a well-known 
and widely-respected member of 
the trade, will be feted for his 
service to the industry and for 
the deep interest he has shown 
in UJA and other humanitarian 
causes. The dinner in his hon- 
or will be held Thursday eve- 
ning, June 9, at the Hotel Astor, 
New York City. 

Some of the most important 
men and women in the knitwear 
and yarn field are working with 
the chairman this year to insure 
an outstanding dinner and maxi- 
mum success in the city-wide 
drive. Serving as co-chairman 
of the Division are Bennett M. 
Berman, of Federal Yarn Corp., 
and Joseph N. Leff, of National 
Spinning Co., Inc., both veteran 
workers and leaders in the Di- 
vision. 

Members of the campaign 
cabinet are: David Aronow, Lee 
Beachwear Co.; Isidore Eichler, 
Jay Knit Co., Inc.; Sol Freeman, 
Brownie Knitting Mills, Inc.; 
Benjamin Kaplan, Mayflower 
Knitting Mills; Samuel Katz, 
Royal Yarn Dyeing Corp.; Carl 
Leff, National Spinning Co., 
Inc.; and Michael Pauker, Bar- 
clay Knitwear Co., Inc. 

Associate chairmen this year 
are: Anna Rosenstock, of Ro- 
sanna Knitted Sportswear, Inc., 
ladies’ sportswear and sweaters; 
Louis Meyers, Linwood Knit- 
ting Co., Inc., popular price 


sweaters; Herb Alper, Cornish 
Knitting Mills, Brooklyn knit- 
ters and dyers; and Richard 
Pauker, Barclay Knitwear Co., 
Inc., men’s and boys’ wear. 

The executive committee 
formation included the follow- 
ing members: Mac Bier, Tem- 
plon Spinning Mills, Inc.; Ed-_ 
ward A. Brandwein, National 
Knitted Outerwear Association; 
Martin Brustein, S. Brustein; 
Murray Catin, Century Yarn & 
Dyeing Co.; Elliot Denis, Cen- 
tral Knitwear Corp.; Elliot 
Eichler, Jay Knit Co.; Jacob 
Eichler, Jay Knitting Mills; Bob 
Gibson, Federal Yarn Corp.; 
Sim Gluckson, Sunrise Knit- 
wear Co.; William Kaplan, 
Kaplan & Rich, and Leonard 
Katz, Royal Yarn Dyeing Corp. 

Also Frank Lerner, Blume 
Knitwear, Inc.; Dan Levy, Ban- 


executive director and counsel of the Na- Z 


ner Yarn Dyeing Corp.; Ben — 


Marcus, Drummond Knitwear 
Co.; Sam Michaels, Brownie 
Knitting Mills, Inc.; Leonard 
Michelson, 
Corp.; Harold J. Rosen, Mor- 
rison Knitwear Co.; Gene Roth- 
kopf, Mac M. Rothkopf, Inc.; 
Alexander Samuel, Cosmopoli- 
tan Knitwear Processing Co.; 
Monroe Seligman, Templon 
Spinning Mills, inc.; Arcnur 
Siegel, Interstate Yarn Mills, 
Inc.; Bob Silverman, Pauker 
Boyswear Corp., and _ Irving 
Sussman, Sussman Yarn Co.., 
Inc. 
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official publication of the Na- 
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Cotton Review 


Fiber Maintains Ground In Knitwear 


By CHARLES REICHMAN, 


Editor 


KING COTTON is still securely enthroned as the knitted outer- 
wear industry’s top hot weather fiber. Although Orlon, Acrilan, 
Dacron and even some of the recently developed high-strength 
rayon fibers are meeting with acceptance in knit apparel areas in 
which cotton has long been the sole raw material, the seed fiber 


thus far has managed to hold 
its own quite nicely against stiff- 
ing competition from man-made 
fibers. 

The immediate outlook is for 
continuance of cotton’s reign as 
the knitted outerwear industry's 
chief summer fiber. The long- 
term prospect, on the other 
hand, may not be quite as rosy. 
Penetration by the synthetic fi- 
bers is bound to become deeper 
in the next few years as the num- 
ber of chemical fiber substitutes 
for cotton continues to increase 
and man-made fiber producers 
intensify their promotional and 
merchandising efforts and de- 
velop improved synthetic fiber 
yarns for the knitting trade. 

No Present Danger 

For the present, however, cot- 
ton appears to be in no clear 
danger of suffering the same 
shattering blows that were deliv- 
ered to wool in the sweater field 
by Orlon, nylon and some of the 
other synthetic fibers. Part of 
the reason for this is that the 
cotton interests long ago recog- 
nized that synthetic fibers posed 
a serious competitive threat to 
cotton; not only were they more 
sensitive and alert to this than 
the wool growers—who are only 
now attempting to repair the 
great damage done by synthetic 
fiber penetration—but they early 
organized to stem any possible 
tide away from cotton to man- 
made fibers. 

The defensive action has tak- 
en the form largely of upgrading 
cotton quality all along the line 
from grower through to spinner 
and knitter. The National Cot- 
ton Council, for example, has 
mounted an aggressive drive to 
convince the nation’s cotton 
growers that maintenance of the 
fiber’s inherent quality is their 
best weapon for warding off fur- 
ther synthetic fiber incursions in 
the knitwear and textile indus- 
tries. At the fiber processing 
level the Council has called for 
correction of such abuses as 
picking cotton when it is too 


wet, over-drying and over-ma- 

chining, all of which can se- 

riously affect cotton quality. 
improved Yarns 

In the knitted outerwear in- 
dustry, cotton spinners have 
been able to stave off competi- 
tion from synthetic fibers by a 
similar upgrading process—turn- 
ing out cotton yarns of im- 
proved knitting quality and con- 
sisting of better grade and long- 
er length staple fibers. Simulta- 
neous with this has come an in- 
tensification of effort by top 
notch cotton spinners to in- 
crease knitter use of combed and 
superior quality carded yarns as 
well as mercerized cotton yarns. 

That these efforts are paying 
off is apparent in the increased 
poundages of cotton yarn which 
the knitted outerwear industry is 
now consuming. Cotton use by 
the industry is now at an all-time 
high. The National Cotton Coun- 
cil estimated that in 1958 1,.800,- 
000 bales of cotton (each weigh- 
ing 500-lbs.) were consumed in 
the maufacture of knitted outer- 
wear and swimwear. 

Knitted shirts, of course, re- 
main the knitted outerwear in- 
dustry’s chief area of cotton 
yarn utilization. The amount of 
cotton used for knitted sport 
shirts has grown each year in 
keeping with a steady enlarge- 
ment of demand for these 
items. Last year 21,000,000 
dozen knitted sport shirts for 
men, women and children were 
turned out by the industry. This 
represented about a four per- 
cent increase over output in the 
previous year. If the National 
Cotton Council’s previous esti- 
mates of the ratio of cotton to 
other fibers in knitted shirts is 
correct, the synthetic fibers ac- 
count for no more than about 
five to seven percent of this 
total. Even allowing for the fact 
that the NCC’s estimate may be 
over-generous, cotton would 
sull account for the overwhelm- 
ingly greater part of aggregate 
knitted shirt production. 


The proportion which cotton 
represents of this total appears, 
however, to be gradually dimin- 
ishing, an indication of some shift 
to synthetic fibers. This is more 
clearly borne out by the fact that 
yardgoods knitters who supply 
knit shirt makers with the bulk 
of their fabric needs are today 
using more acrylic, polyamide 
and polyester fibers than ever 
before. In 1958, for example, 
knitters of cloth for sale used 34 
percent more man-made fiber 
yarns than the previous year, 
while their consumption of cot- 
ton yarn in the same period rose 
only four percent. 

Aside knitted shirts, 
other important product areas 
of cotton consumption in the 
knitwear industry are swimwear 
and knitted dresses, the latter a 
recent development. In swim- 
wear, cotton is employed both 
in swim suits of knitted as well 
as woven construction. At the 
moment, the greater poundage 
goes into the woven rigid fab- 
rics. However, cotton in knitted 
constructions combined with 
elastic have been showing re- 
markably sharp growth and by 
this coming summer unquestion- 
ably will represent a significant 
segment of the swimwear mar- 
ket. 


Knitted Dresses 


In knitted dresses, the use of 
cotton is at near-boom propor- 
tions. Up to now most of the 
cotton has gone into plain and 
fancy jersey fabrics. However, 
the popularity of Italian knit 
dresses has prompted a number 
of knitters to utilize cotton in 
the rib constructions that dupli- 
cate the Italian knits. Not only 
do these rib knit fabrics repre- 
sent an entirely new element in 
the knitted dress picture but 
from a production standpoint 
they require far more poundages 
of yarn than the jersey materi- 
als. 

Even in those areas where the 
synthetics have scored wide 
gains over cotton, the natural 
fiber has not lost out completely. 
Many manufacturers have found 
that aesthetically and for im- 
proved end - use performance 
best results are achieved with 


(Continued on Page 21) 
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Cotton Knit Style Trends 


Integrated Costume Components Keynote ‘60 Offerings 


By DORIS DIAMOND 


THE significance of cotton in the spring and summer style scene 


has been well established by the interesting breadth and depth of 


street, sports and beach fashions available and meeting with strong 
response in the men’s, women’s, infants’ and children’s areas. Cot- 
ton knits have been taking honors in a multitude of intercoordin- 


ating separates or ensembles in 
feminine wear starting with the 
smallest of sizes. They are firm- 
ly entrenched in warm weather 
men’s shirts. In swimwear, this 
natural fiber yarn has been get- 
ting important play in both 
woven variations and elasticized 
knit treatments. 

In addition, feminine cotton 
knitwear has emerged with im- 
portance for transitional selling, 
where it is felt to bridge a gap 
between summer and fall con- 
sumer needs. In this area, en- 
sembles, dresses and suits, as 
well as coordinating separates, 
are getting attention. 

There is also some strong 
feeling, backed by retailer re- 
sponse, that ladies’ and misses 
cotton knit costume compon- 
ents, ranging the full gamut 
from dresses, skirts and jackets 
to shorts of some lengths and 
slacks, will maintain sales 
strength throughout fall. On the 
masculine side of the fall coin, 
cotton knit shirts continue to 
occupy a niche in lines but are 
vying heavily with synthetics, 
particularly as the price per unit 
mounts. 

Outerwear Field 

Another area in which cotton 
knitgoods are expected to find a 
volume outlet is the outerwear 
field. Bulky ribbed cotton fab- 
rics with laminated backs are 
being promoted for cold weather 
jackets and the like. 

Cotton knit fabric with sur- 
face interest, in general, is get- 
ting an enthusiastic fall nod. Not 
only is texture, in solid and two- 
color delineation, spotlighted 
but is often augmented by a 
brushed surface. Fabric sources 
are also courting the men’s wear 
trade with bulky ribbed goods 
that have rich lacey-appearine 
reverse sides which might well 
be brought to the forefront. 

Supplementing the broad ar- 
rays of 100 percent cotton knits 
in the fashion picture, 1960 has 
brought \ ith it intensified inter- 
estin the lending of cotton with 


synthetic fibers or wool. While 
it stands to reason that the com- 
bination is brought about to 
achieve the maximum of desir- 
able wear characteristics in the 
garment, aesthetics or appear- 
ance have also prompted blend- 
ing. Among the blends are those 
incorporating wool, Dacron, ace- 
tate, rayon, some Orlon and Vy- 
cron, a polyester. Wool goods 
with cotton backs are also 
shown for fall. The use of Hel- 
anca with cotton in knitted 
swimwear is also notable. 
Men’‘s Wear 

Despite the enthusiasm over 
Continental style features rang- 
ing from tight, hugging bodies to 
shawls, boats and wide spread 
coliars with V-necks and inserts, 
there seems to be a movement 
back or rather stabilizing 
around, solid knit shirts with 
fashion collars and two-or-three- 
button closures. 

Spring and summer response 
was especially good in fashion 
collars and shawls, sources re- 
ported early in the selling per- 
iod. There was feeling that the 
knit shirt with boat neckline and 
three-quarter sleeves had al- 
ready become a secondary style. 
To some degree, the slit sides 
associated with that style have 
left a strong mark. One of the 
new entries in the knit shirt race 
was the Mandarin collar, which 
could also be folded down and 
worn as a round treatment. 

Lacey, somewhat bulky sur- 
faces got style play in men’s knit 
shirt lines and there was some 
degree of emphasis on pattern- 
ing. The fall trend is distinctly 
away from anything suggesting 
garishness and towards subdued 
contrast trims at collars, cuffs 
and banding. Conservative 


trims, such as embroidered 
motifs, are described as trim 
notes. 


Swimwear 
Generally, in men’s swimwear 


novel features were introduced, 
with the basic briefs and boxers 


of shorter and conventional 
length serving as somewhat of 
a volume backbone. Early feel- 
ing was that knits would get 
greater attention than ever and 
in this area cotton emerged in 
combinations, perhaps with ace- 
tate and rubber. The knits got 
into the act in lengths from 
Continental Bikini brief to John 
L. long. While the trend seemed 
to be away from _ horizontal 
stripes in the latter in early es- 
timates, striping did draw atten- 
tion. 

Sources supplying the whole- 
sale trade seemed to anticipate 
a trend away from bold, bright 
colors toward muted and blend- 
ed hues; however, elements of 
daring were introduced in men’s 
swim trunks and owed their in- 
spiration, at least in part, to ex- 
citement over things Hawaiian. 
A wraparound sarong Bikini, 
for example, was among the 
novelties which resulted from 
the fashion fervor and a number 
of boid prints came in for favor. 

A good deal of coordination 
went into planning for mens 
rigid fabric trunks, among whicii 
there are cotton and Dacron 
blends as well as all cotton. The 
trunks, in brief, regular and re- 
versible styles, often mate with 
woven cotton jackets, shirts or 
shirt-jackets and with cotton 
knit slipovers. Sometimes pat- 
tern repetition is the tie-in ele- 
ment; other times solid and 
striped or other pattern effects 
get the nod. Terry is a frequent 
note on the beach toppers. 
Square cut legs and neat zip- 
pered fronts draw some of the 
interest in trunks. 


Ladies’ And Misses’ 


In this area, the style range 


has been wide open for cotton 
knits. The variety of lengths in 
which shorts were promoted 
grew broader, with Jamaicas 
taking away some play from 
Bermudas. Slim jims or Capris, 
skirts, cardigans and tops have 
been designed to either go their 
separate ways or integrate in 
perhaps the strongest pushes 
towards multiple unit sales to- 
date. 

The cotton knit sports item to 
get what appeared to be the 


most individual attention has 
been the cropped top or rib 
tickler, an easy straightline slip- 
over which has been at its height 
in sleeveless versions with scoop 
or boat necks. 

On the surface, three-quarter 
sleeve boat neck slipovers have 
seemed to capture a greater in- 
terest in the feminine market 
during spring and summer sell- 
ing than it did in the masculine 
field in which it got initial im- 
petus. While softly collared cot- 
ton knit blouses in sleeveless or 
short-sleeved models have been 
well in the picture, yet another 
instance of plumage borrowed 
from male lines has been the 
collar and placket shirt. Nauti- 
cal notes also have made them- 
selves felt. 

Dresses and streetwear cos- 
tumes knit of cotton have been 
showing texture advantageously 
and in spring and summer gen- 
erally kept to slim lines. They 
seem to be continuing in the 
fairly slim mood for transition. 
A bit of tucking or pleating be- 
low the waist softens silhouettes 
somewhat. Tunics or slender 
coats compatible to coordinating 
dresses figure in the transitional 
picture. Buttons, tabs, patch 
pockets and side slits are among 
the tailored details generally em- 
ployed in cotton knits. 

Augmenting textured —- per- 
haps boucle—patterned—possi- 
bly checked, striped or floral 


motifs—and solid flat knits have 
been elaborate screen print 
motifs. 

Swimwear 


Cotton has been well rep- 
resented in both the knitted 
and rigid woven offerings for the 
1960 season. Knit outlets for the 
yarn include one -and -two- 
piece sleek suits of maillot or 
sheath design. Strong emphasis 
on draping sarong-like 
treatments is reflected in woven 
cotton suits, many of which take 
to bold splashy prints island 
moods ranging from Hawaii to 
the South Seas. 

Other styles in which woven 
cotton fabric has shown prom- 
inence include boy short models, 
totally uncluttered sheaths or 
maillots, some skirted models, 

(Continued on Page 19) 
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Fall Cotton Knitgoods Lines 
Vertical Stri Variati 
¥ 
ge 
we 
: a> 
w 
J 
| 
In addition to the classic stripes 
of regimental, variegated or pin 
nature, fabric resources offer ex- 
cellent possibilities incorporating 
interesting motifs. Fabrics shown 


. Inwood Knitting Mills, Inc. 
2. Alamac Knitting Millis, Inc. 
Dana Textile Mills, Inc. 

Fair-Tex Mills, Inc. 


M. Lowenstein & Sons, Inc. 
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heat treatment 


SPECIAL finish 


Scott & WILLIAMS, INC. Made from the original dies 


and finished as perfectly as the 


Sales Office: Empire State Bldg., New York 1, N. Y. originals in your S & W machines 
Divisional Offices: High Point, N. C. — Reading, Pa. — Rossville, Ga. = 


Main Offices and Plants: LACONIA, NEW HAMPSHIRE 


| AND Wi 
44 | 
[se 
S| 
» NS Clualily / 
| 
| 
| | 
a 


MAY 16, 1960 


» Fall Cotton Knitgoods Lines 


Geometric Motifs Pivot Points For Plaids And Checks 


Among the most unusual of the 
new patterns proffered for fall 
take their initial points of depart- 
ure from geometric forms which 
are distributed to create plaids, 
checks, including hound’s tooth 
types, and diamond designs. Re- 
sources for these fabrics are: 


1. Fair-Tex Mills, Inc. 
2. Inwood Knitting Mills, Inc. 
3. Alamac Knitting Mills, Inc. 
- G & G Knitted Fabrics 
. Certex Mills, Inc. 


Fuller Fabrics (a blend of 
60 percent Arnel and 40 per- 
cent cotton). 


7. Texite, Inc. 
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Fall Cotton Knitgoods Lines 


Novel Textures Interpreted In Two ‘Tone Treatments 


colored 


4” 
\ There is considerable emphasis in 
re” = fabric collections of cotton knits for 
fall on texture, manifest in such vari- 
4° fects often accentuate these knits. 


Ne ary Represented here are: 
Weg 

i 1. Seco Mills, Inc | 


\ 
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we 5. Certex Mills, Inc. 


2. Dana Textile Mills, Inc. 
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Ladies’ And Misses‘ Cotton Knit Style Themes 


Simple Slipovers Designed For Tailored Streetwear 


<CELLENT possibilities for cotton knit sw slouses are suggested in this quartet of Conti- 
ntal slipovers with a distinctly tailored air. From left to right: a collar and placket model with 
Ntrast trims echoed at hemline and cuffs; a slipover with simulated French cuffs and wide open 
neck bordered by a spread collar; a short-sleeved sweater-shirt with muted horizontal stripes that 
; invite skirt coordination; and a vertically-striped slipover with short dolman sleeves and a multi- 
colored collar. It povers shown reflect an air of ease in silhouette and are made to fall casually over either a slim or pleated 
skirt. The incory e than one color in a garment provides multiple coordination possibilities with costume components. 
Needless to say, these knits also lend themselves well to wear with slacks, shorts of all lengths and cotton knit cardigan toppers. 


NOW Ready for Your Approval | 


Our 1960 Line _ 

of Holiday and Ski Sweaters 

for Active Sport and Spectator Wear 
in New, Rich Colorings and Advanced Styles © 


Fine All Wool of course 
™ Shown Only by Appointment 


DISTRIBUTED TO THE BETTER STORES BY SELECTED KNITWEAR SPECIALISTS 


The Lion Knitting Mills Co. 
_ 3256 West 25th Street a Cleveland, Ohio 


Designers and qrentens of High Quality Sweaters and Knitted Shirts for Men 
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another significant technical advance — from Keystone, of course! 


yntire 
Srelasticii and sag-free recovery! 


For Helanca, Ban-Lon, Tycora, and other stre 


process means swimwear-fastness, gre 


. and Keygtone’s controlled 


eystone starts with _ 


g every step 


There is more in swimwear than meets the 


_ processing for stretch fabrics is where the dil 


on premium dyestuffs, and follows through 


e begins. 


same qualit 


of the way. Yes, the textured “stretchables#$0 prominent in the s 


n’s high-fashion 


swimwear get the V.|.P. treatment at Keystone. Write, e or 


iry will get fast person@battention. 
KEYSTC 


OVYEING COMPANY, ING. 


send samples for processing . . . your 


Southern Represémative: COLLINGWOOD, IBACH & CO., 205 So. Church St., Charlotte 2, N. C. 
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Fall Cotton Knitgoods Lines 


Horizontal on Include Stripes And Other Motifs 


#22 


s & B88 
2828 8 #288 8 
2232 8 & 222 
282 #23 8 
2 228 82 8 

8 * 


88: 


Brushed, raised, ribbed and fiat 
knit fabrics are among those pat- 
terned in a_ horizontal setting. 
Stripes incorporate multi-color or 
two-tone inner designs and tiny 


squares are set on the horizontal. 


1. Texite, Inc. 


Seco Mills, Inc. 


G & G Knitted Fabrics 


Certex Mills, Inc. 


Fuller Fabrics (60 percent 
Arnel and 40 percent cotton). 


Knitbrook Mills Corp. 
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The Revolution 
In Winter 
Leisure Wear 


America Needs 
INDOOR Casuals 


Most of America spends most of 
the winter inside. People want 
cold-weather fashions—yet every 
day is a warm day in the great 


indoors. 

The styling answer is Inter-Winter 
Knits of A&E Cotton Ice. This} 
soft-lustre, clear-color mercerized 
yarn (made always to Durene® 
quality standards) is ideal for the 
“thick knit” look, beautifully 
adaptable to every stitch style used 
for other fibers. 


Inter-Winter Knits in A&E Cotton 
Ice meet the needs of leisure win- 
ter hours for casual indoor living 

. “cold weather styling for warm 
day comfort.” 


350 Fifth Avenue, New York City 
Main office and mills: 
Mount Holly, N. C. 


Combed ¢ Carded ¢ Durene® Mercerized 
Dyed Yarns ¢ Worsted « Orlon 
Outerwear Blends 
Textralized Yarn for Ban-Lon Garments 
Industrial Sewing Thread 
Circular Knit Finishing 
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Fall Cotton Knitgoods Lines 


Texture Comes To Forefront In Richly Varied Effects 


wv 


t+ 


A broad scope of knitted fabrics 
in cotton are being done in self- 
patterned textured effects. with a 
solid or monotone air. The array 
ranges from ribs of quite accent- 
uated proportions to watiles, self- 
stripes and tapestry or matelasse 
effects. Illustrated here are goods 
by: 

1. M. Lowenstein & Sons, Inc. 

2. Beaunit Mills, Inc. 

3. Beaunit Mills, Inc. (50 per- 
cent cotton and 50 percent 
Vycron). 

4. & 5. William Heller (blends 
of 50 percent cotton and 50 
percent wool). 

6. Inwood Knitting Mills, Inc. 

7. Knitbrook Mills Corp. 
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Fall Cotton Knitgoods Lines 


Allovers Incorporate Abstract, Conversational Motifs} 


The diversity of designs which go 
into the making of fabrics with 
allover themes is illustrated by 
this cross section of cotton knit 
yardgoods, ranging from a ski fig- 
ure to Grecian and tapestry in- 
spired designs and encompassing 
a stick and ball treatment, a dot 
motif for youthful end-use. Rep- 
resented are: 


. Fair-Tex Mills, Inc. 

. Knitbrook Mills Corp. 

. Alamac Knitting Mills, Inc. 
- Inwood Knitting Mills, Inc. 


. Texite, Inc. 
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FIBERS RESPOND 


HOW NATURAL 
TO THE MORGAN BEAUTY TREATMENT 


There's good news on the N 
they're being recognized for the Miracle Fibers they are and much 
of the credit goes to recent developments in processing. For 


instance, Morgan now offers [did you know?] PERMANENT 


Natural Fibers these days! Suddenly, 


MOTHPROOFING for wool-—on your request. Morgan 
SHRINK-TREATING of wool, too, makes a big, big difference 
Ins ales appeal, adding a “‘plus”’ that customers recognize and want 


Most important, Morgan's special techniques in High Pressure 
Skein Dyeing of machine knitting or hand knitting yarns, in High 
Pressure Package Dyeing, in Top [or Tow] Dyeing and Raw 
Stock Dveing preserve the loft and the hand that help make 
Natural Fibers unique. Let the color photo above — in which 
these dyeing processes are represented —- remind you to think 
of Morgan when you think of Dyeing Natural Fibers! 


“Through service we grow 


MORGAN DYEING & BLEACHING CO., INC. ; 


ROCHELLE, ILLINOIS 


SKEIN DYEING ¢ PACKAGE DYEING * RAW STOCK DYEING * TOP DYEING ¢ TOW DYEING 
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MORGAN Bi 


is, we believe, second to 


POR 
will mal 
sportswi 
tance Is 
says Jet 
Jantzen’ 

One | 
role of 
Bilunction 
Holmes. 
wool kn 


in Morgan Dyeing consists q 


none in the industry. Here our color research is done, 
new formulas worked out, old ones rechecked. Here, 
methods and procedures are subjected to careful 
testing on small scale equipment. No effort or expense 
has been spared to give the skilled Morgan chemists 
the finest tools of their trade. 


many things. Important, for example, is this wid 
array of dye-stuff and chemical samples; the delica 
precision scales for weight measurements; hand ope 
ated winding frame. Equally important are shely 
of reference volumes and (not shown) files of cust 
records to assure accuracy of reorders. 


on staims. 


the sum 
both co 


New, 


HUGE PACKAGE DYEING KETT at Morgan turn 
out millions of pounds of cost saving package-dyed 
yarns every year. Thanks to special Morgan-devel- 
oped techniques, even Turbo Orlon and Hi-Bulk Orion 
are now being package-dyed successfully, in addi- 
ion to quantities of regular Orion and other fibers. 


CAREFt 


HE MORGAN SKEIN Ni EPARTME includes 
this battery of highly specialized Scholl Tanks. This 
most advanced type of skein dyeing equipment known 
to the industry dyes even Hi-Bulk Orlon under pre- 
cisely regulated temperature and pressure, yielding 
true color without sacrifice of hand or dimension. 


4ANDLING OF EVERY ORDER extends be- 


WAREHOUSING 


handlins 
part 
interest. 
knit lo 
Mrs. H 
ion, col 
do won 
terial.” 
of textu 
knit ha: 
wear’ sl 
“Cole 
tant, an 
wonderf 


ND DISPATCH are vital factors ! 
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Se 


yond the mere processing of fibers and yarns in the 
dye tanks. From the moment your order is placed 
until it is delivered, you are assured of conscientious 
attention to detail. Above, in the Morgan Shipping 
Room, meticulous last-minute checks and counter- 
checks are made before your order leaves our door. 


Morgan customer service. Recent additions to 
warehousing and shipping facilities help to spe 
orders on their way without costly delays. Railwa 
trucking and air transportation work together 
assure prompt delivery. Above, a railway freig 
car loads at a Morgan shipping dock. 


iE MORGAN DYEING & BLEACHING CO., INC. - ROCHELLE, ILLINOIS: 
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Cotton Review 


Cotton A 


Jantzen’s women’s division. 

One reason for the expanding 
role of cotton knitwear is its 
functionality, according to Mrs. 
_. |Holmes. “It’s even better than 
onsis 
this wiq WOO! Knit materials for travel in 
e delicajthe summer months, since it is 


and ope both cool and lightweight,” she 
shely 
F custom 


claims. 

New, imaginative ways of 
handling cotton knit are in great 
part responsible for the surge of 
interest. “At one time, cotton 
knit looked like underwear,” 
Mrs. Holmes notes. “But fash- 
ion, color and excitement can 
do wonderful things for any ma- 
terial.” The tremendous amount 
of texture being used for cotton 
knit has removed the “under- 
wear” stigma, she feels. 

“Color, too, is very impor- 
tant, and Jantzen will have a 
wonderful color range in 1961.” 


By VIRGINIA CORNING 
PORTLAND, Ore.—The Jantzen summerwear line for 
will make extensive use of cotton knits in practically every type of 
sportswear, from T-shirts to dresses and swimwear. Cotton’s impor- 
tance is growing rapidly and the surface has only been scratched, 
says Jeri Holmes, the fashion and merchandising coordinator, in 


1961 


[here will also be brushed, 
printed and many other fresh 
and enlivening stock. 

Special finishes add to the 
fashion possibilities. Jantzen will 
use both conventional types and 
the lustrous finishes in its forth- 
coming line. 

The number of cotton knit 
swim suits in the line will be 
increased, also. 

Cotton knit is becoming more 
important in the fall lines, too, 
and it is a definite part of the 
transitional picture, says Mrs. 
Holmes. 

Jantzen’s cotton knit groups 
for fall, 1960, in the women’s 
line include both print and plain 
coordinates. A gay and giddy 
On Beat print, in a multicolor 
rib knit, includes slim taper 
pants with vents ¢ inkle and 


an elasticized waistband. The 
matching boatneck pullover — 
also with side vents, has hemmed 
three-quarter sleeves and 
hemmed bottom. It is presented 
in two striking color combina- 
tions — brick, China tea and 
ivory, and bachelor blue, no- 
color green and ivory. 

The Bee Line cotton knit 
group, in ribbed solid colors, 


includes a_ boatneck pullover 
and a cardigan design, with 


ring neck and grosgrain ribbon 
down the buttoned front. Team- 
mates for these tops are the taper 
pants with vent legs and a slim 
skirt with half back-lining—also 
in the knit. 

The colors include _ brick, 
China tea, no-color green, bach- 
elor blue, vicuna and_ black. 
They can be matched or mixed 
compatibly with the pants or top 
in the lively print described 
above. 

The garments also enjoy nu- 
merous coordination — possibili- 
ties with other knitted or plain 
in the Jantzen fall line. 


fabric 


Big Note In Jantzen’s Swimwear Collection 


In Cotton Knit Offerings 
Integrated Costumes 
(Continued from Page 5) 
Grecian draped or pouf skirted 
numbers and two-piece suits in 
which an aura of fresh youthful- 
ness is suggested by a bow or 

ruffling. 

Both textured and flat con- 
structions have been taken into 
account in the cotton knits and 
a number of resources appeared 
to divide their emphasis between 
solids and patterned treatments. 
The use of two colors, either 
contrasting or blending, to de- 
fine a raised stitch has also been 
a feature. 

One of the strongest pivot 
points in cotton swimwear has 
been the complete beach ward- 
robe theme, carried out particu- 
larly strongly in the wovens and 
to some degree as well in knits. 
In the latter instance, for ex- 
ample, simple suits such as mail- 
lots have been printed to pair 
with woven cotton beach coats. 

Continued on Page 21) 
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KNITBROOK MILLS CORP. 


IN ORLON ACRYLIC/WOOL JERSEY — 


1410 B’way, New York 18, N. Y. 
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It pays to knit 


» with HIGHLAND 


we 


for Fashion Trends begin with Quality Cotton Yarns: 


7 BondaKnit Jacket of Abaco Fabric . . . a sales leader for Fall 
_ The new fabric BondaKnit, by Abaco Fabrics, is knitted ing to spinning and dyeing. The result? Uniformly 
Highland Cotton Yarn bonded to ScottFoam. Provides clean, soft yarn that lowers knitting costs and increases 
warmth without weight, retains its shape permanently. _ the sales value of your knitted goods. 
Abaco Fabrics, like other leading knitters, has long Investigate Highland knitting yarns—carded or 
recognized that Highland’s superior quality is based combed clean white or dyed in the colors of your 
on a scientific multi-blending process. Implemented by choice at our Cloverdale plant. 


quality during every step of the way from bale-blend- Try Highland yarn and see why it is the yarn for you! 


CARDED AND COMBED, 10s TO 30s, CLEAN WHITE OR DYED Deperion Coden Ge Sa 


HIGHLAND COTTON MILLS, INC. + HIGH POINT, NORTH CAROLINA 


Sales Representatives: Wm. H. Cronin, Jr., 437 Fitth Avenue, NEW YORK, N.Y. © Cosby & Thomas, CHARLOTTE, N.C. and CHATTANOOGA, TENN. © J. M. McGinnes, READING, PA. » C. W. Seidel, 222 West Adams Street, CHICAGO 
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Beach sweaters, skirts—includ- 
ing « cocktail skirt designed to 
mate with a rhinestone-studded 
cotton suit—shorts, slacks and 
what have you have been 
brought into the picture. 

According to some resources, 
the junior swim suit market has 
been particularly stimulated by 
the offering of a wide and diver- 
sified range of woven cotton 
suits. Here, particularly, clever 
conversational motifs have been 
said to provoke interest. 
Children’s Wear 

This has seemed to be par- 
ticularly gratifying area for cot- 
ton knits of spring and summer 
sales appeal. The intercoordin- 
ation theme has caught on with 
meaning in all size ranges of 
feminine fashion, from infants 
through teens and the sports- 
wear story more or less echoes 
the adult one in the diversity of 
separates available. 

In boys’, infants’ and toddler 
ranges, too, costuming continues 
to get attention in shirt, shorts 
and cardigan combinations or 
variations thereof. The older 
boys’ ranges appear to follow 
closely upon senior trends. 
There is, however, persistent ap- 
peal in nautical themes and 
boat, shawl and Continental col- 
lars have also come in for play. 

Texture has appeared to be 
in the forefront in children’s 
knits, often taking the form of 
mesh or waffle effects. A con- 
siderable amount of stress has 
seemed to be placed on minia- 
ture pattern effects such as pin 
checks or stripes. Plaids, con- 
versational themes and Tyrolean 
motifs are also of pattern inter- 
est. Prints range from the bold 
to quite delicate. 

Special style notes in girls’ 
and little girls’ treatments in- 
clude frillier jabot effects, puffed 
sleeves and Peter Pan collars. 
The cropped top is in this area, 
too, « meaningful style. 

Swimwear 

Boys’ swim trunks and sets 
are following closely in style 
upon the heels of adult mascu- 
line themes and are continuing 
to get their due share of the 
market in woven cottons. Rever- 
sibles. neat zipper treatments, 
boxers of somewhat abbreviated 
or slightly longer length lend 
themselves to boys’ styling. 

_ The same optimism over the 
importance of knits in men’s 
swimwear has carried over into 
the boys’ models. Here, too, 


novelty patterns and stripes and 
combinations of solids with de- 
signs or stripes were expected 
to catch on. 

While the continuing interest 
in ruffled and shirred woven cot- 
ton swim suits has made itself 
felt in girls’ ranges, there has 
been a trend toward the smooth- 
er, less frou frou swim suit style. 
It has manifested itself in woven 
cotton suits with sleek, clean 
lines of sheath or maillot origin 
and in simply patterned cotton 
knits. 


Cotton Holds Firm 
As Knitwear Fiber 


(Continued from Page 3) 
the synthetic fibers when they 
are blended with some quantity 
of cotton. A prominent blend in 
the market for knitted shirts, for 
example, is 80 percent Orlon 
acrylic fiber and 20 percent cot- 
ton. Others include varying 
blends of Dacron or other poly- 
ester fibers with cotton. Cotton 
is even mixed with the new high- 
strength rayon fibers such as 
Avril, Zantrel and Corval. 

One of the reasons for cot- 
ton’s success in resisting syn- 
thetic fiber inroads has been the 
gains made in the chemical fin- 
ishing of cotton knitted yard- 
goods. Shrinkage control chemi- 
cals for these tabrics today per- 
form much better than these 
textile auxiliaries did a few 
years back. In addition, a whole 
new slew of resins and other 
chemicals has been developed 
for imparting to cotton knitted 
materials properties which they 
formerly did not possess. 
Among these may be listed the 
new sanitizing and_ purifying 
agents. 

New markets for cotton may 
be opened up in knitted outer- 
wear too by work now being 
carried out in research labora- 
tories. An example of the latter 
is a project at Clemson Agri- 
cultural College for producing 


cotton yarns with permanent 
elastic properties, similar to 
those possessed by thermo- 


plastic stretch yarns. By means 
of crimping, looping and other 
modification routes and setting 
these resultant yarn distortions 
by chemical treatments, the re- 
searchers hope to produce cot- 
ton yarns having durable elastic- 
ity. Such a development would 
be a boon to use of cotton not 
only in swimwear but in knit 
shirts and other garments. 


beauty, sparkling color appeal, and enhanced 
customer satisfaction —insist on Globe-dyed 
cotton yarns for your line. 


blend and novelty yarns, and all synthetics — 
including Arnel®, Creslan®, Orlon®, and Zefran®. 


_ 4500 WORTH STREET 
_ PHILADELPHIA 24, PA. 


Telephone: JEfferson 5-3301 


lor Beaut 
| For a New Concept of Color Beauty.. § [iim 
scorron 
_. Cotton fashions take on a new look of importance ae 
and glamour when styling is expertly teamed with eek 
exciting, brilliant colors. | ig-lasting 
= 
~ 
Globe does package dyeing on tubes, skein and 
dyeing, warp bleaching and sizing. 
= Yarns processed include cotton, worsted, linen, 
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have you seen this.. 


260 5th Avenue, New York 3, N. Y. Murray Hill 6-5295 


MILLS, INC. KNITRON, INC. 
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BUCKNELL TEXTILES CO. 
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Cotton Style Trends 


Knitwear Of Cotton Season’s New Fashion Sensation 


By MARY CROSBY 
Fashion Department, National Cotton Council 


POSSIBLY the most important trend noted at the recent collec- 
tions of cruise, spring and summer fashions is toward cotton knit- 
wear, ranging from the sports to the high fashion field; and all 
evidence points to an even greater increase for fall. Knitted clothes 
have really become one of the wonders of the modern fashion pic- 


ture. They travel brilliantly, 
pack miraculously, weigh prac- 
tically nothing, never need iron- 
ing and, most important, they 
cost next to nothing. Last, but 
not least, there’s never a storage 
problem. 

Cotton knits for sportswear 
have come so far from the lowly 
T-shirt as to be totally unrecog- 
nizable. As a matter of fact, it’s 
almost impossible to find a T- 
shirt of the old-fashioned variety 
any more. Now the “T-dress” 
is one of the very newest and 
most flattering styles. These are 
absolutely nothing more than an 
elongated T-shirt of dress length, 
and belted knitted in cotton 
stripes, plaids or checks. But 
what a difference! Figure cling- 
ing and figure enhancing. 


shirts with jackets are vastly 
popular. Pants, for example, are 
found from the shortest of 
shorts, through Jamaicas and 
Capris to a slim ankle length. 
Jackets may be trimly tailored 
blazers, tunics, high buttoned 
cardigans, bloused or gaily flar- 
ing. Tops are limitless: cropped 
tops, tank tops, loose pullovers, 
long and short sleeved shirts and 
scoop necked blouses, to name a 
few. 

Knitted swim suits are having 
an amazing revival, particularly 
the maillot in solid white and 
black. One-piece suits are gen- 
erally in solid colors or pencil 
slim stripes, while two-piece 
suits with matching beach jack- 
ets are mostly patterned. 


nicer than a week-end “house- 
present.” Patterned, brocaded, 
waffle-textured and striped in 
one- two- and three-piece casu- 
ally elegant ensembles—they’re 
the very nicest way to look and 
feel while entertaining. 

Colors for summer sports- 
wear range the spectrum—reds, 
blues, yellows and greens are 
striped with white and pair up 
with solids in vivid combina- 
tions—while sophisticated 
muted tones such as_ grays, 
browns, paled blues and burn- 
ished golds and greens in bulkier 
knits such as ribs, novelties and 
cable stitches presage a sophisti- 
cated view of late summer and 
fall. 

In the day and date dress fash- 
ion picture and, of course, for 
travel, knits again sweep the 
field. Sheaths with high or scoop 
necks, sleeveless or short sleeved 
in ice cream colors and whites 
are very much a part of the 
scene. Shirtmakers that button 
all the way down to the hem are 
aS easy as pie to slip into and 


wear. Separates, particularly 
slim one-piece dresses, appear 
with bolero and Chanel-type 
jackets. These are usually edged 
with a contrasting color such as 
beige on black or white on navy 
blue. Skirts in all cases are 
lined, preserving a slim silhou- 
ette. 

While beige or bone (a slight- 
ly lightened beige), whites and 
paled pinks and blues have held 
the color card in day-into-eve- 
ning clothes for spring and sum- 
mer, a peek into the fall scene 
suggests mixtures such as black 
and white, brown and white and 
two-toned browns as style lead- 
ers. Grape and lavender tones 
will be important and the peren- 
nial favorites such as bronzed 
and russet tones are coming to 
the fore. Skirts will be pleated 
and much attention will be given 
to yoke and sleeve detail; jer- 
kins will be worn with matching 
skirts. 

Heavier knits and those that 
are cosily lined will be the basis 
of coats and suits. 


Coordinates of pants and For the hostess knits are even 
Specialists in: 
q 
cashmere 4 
| camel’s hair | 
lamb’s wool 
e fur fiber blends 
angora blends 
shetland types 
kid mohair blends 
dyed-to-match and 
. 
coordinated fabrics 7 


NEW YORK OFFICE: 
1440 Broadway 


MILL: 


\Tlantic 1-3200 


PEnnsylvania 6-1487 


W. 65th & Barberton - Cleveland 2, O. 


W. H. HUTCHINSON 
222 W. Adams St. 
Chicago 6, Illinois 
F Ranklin 2-0224 

Teletype CG 2127 


Working together as a team, with all production facili- 
ties under one roof, Winona, Wilson and Colonial are 
naturally in a better position to fulfill your requirements 
in fine woolen spun yarns and coordinated fabrics. 


Here at W-W-C you'll find quality and cooperation are 
run-of-the-mill bywords in our everyday operations. 
Years of combined experience, continuous research and 
excellent craftsmanship in al] phases of the woolen spun 
system are your assurance of complete satisfaction. 


We Invite Your Inquiries 


Sales Representatives 


PAUL A. BARKER 
Broadway 
New York, N. Y. 
"Murray Hill 9-0422 


inonc Textile Mills, Inc. 


Look Trading Corporation 


a Woolen Mills, Inc. 


FREDERICK P. TOLNAI 
819 Santee Street 

Los Argetes 14, California 
MAdison 2-5777 
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YARN 


BLEACHED OR DYED 


DOUBLE-CARDED 
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Buy cross varn and see the difference 


cross quality makes in vour knitted fabries. _ 


that human skill and, 


Mills Company | 


REPRESENTATIVES 
Jacoms & Robson Co. Cart Milter & Sens Cart Miller & Sons Oliver 8. Cross David F. Swain & Ce. J, Allison Davent, Jr. 
40 East 34th Street 808 First Notional 7 Balo Avenwe P.O. Box 529 105 W. Adams Sr. 1011 Johnston Bidg. 
New York, MY. Bank Bidg., Utico, N.Y Bale Cynwyd, Po Marion, N.C. Chicago 3, Mt, Charlotte, N.C. 
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Mill News 


Regal Adopts Name For 
Sub-Teen and Teen Line 


Regal Knitwear Co., will 
market its sub-teen and teen col- 
lection of sweaters and swim 
suits under the name, Young 
Couture by Regal, it was an- 
nounced by Justin B. Israel, vice 
president. 

The Young Couture line will 
be shown in a newly decorated 
showroom at the Regal offices, 
1333 Broadway. The showroom 
was created by Howard L. Israel 
who designs Regal’s swim suits 
as well as its subsidiary line of 
beach bags sold under the 
Bonne Age name. 

The Young Couture sweater 
line includes brushed and bulky 
knits and covers cotton knits as 
well as sweaters. 


Kane Heads Production 
At S. Augstein & Co. 


Gene Kane has joined S. 
Augstein & Company, manu- 
facturers of Sacony women’s 
and children’s wear, as direc- 
tor of manufacturing. Mr. Kane, 
who has been in apparel pro- 
duction work for a number of 
years, will make his headquar- 
ters at the firm’s College Point, 
L. |. plant. 

He succeeds Maurice Kurtz, 
a veteran of 30 years with S. 
Augstein. Mr. Kurtz has been 
ippointed to a new post of as- 
sistant to the board chairman, 
A. M. Augstein, to work in the 
area of new product develop- 
ment. Mr. Kane will supervise 
production in New York and in 
the firm’s South Carolina plants. 


Munsingwear Inc. Charts 


Record Sales And Profits 

MINNEAPOLIS, Minn — 
Munsingwear, Inc., reports it is 
well on the way to another rec- 
ord year in sales and profits. 
George D. McConnell, presi- 
dent. told the annual stock- 
holders meeting here that sales 
in the first quarter of 1960 were 
SIX per cent ahead of a year ago, 
while profits were up 18 per 
cent. 

The gains scored so far, new 
merchandise coming out this 
summ or and increased spending 
by consumers for apparel com- 
bine ‘> ensure that 1960 will be 
a nev record year, McConnell 
declared, 


C. Morgan Aldrich, Jr., vice 
president, said the firm has de- 
veloped a new knit shirt for bow- 
lers and hopes it will be suc- 
cessful in this area, where knit 
shirts are seldom worn. 

First quarter sales were $10, 
394,599, compared with $9,803, 
315 a year ago. Net earnings 
were $316,207, or 78 cents per 
share of common stock after 
payment of preferred dividends, 
compared with $267,399, or 66 
cents a year ago. 

McConnell said profits for the 
full year are expected to run 
substantially ahead of 1959, but 
not at the 18 percent rate re- 
corded so far. The record sales 
and earnings for the firm last 
year were due in large part to 
continued emphasis on product 
improvement, the introduction 
of new products at popular 
prices, a strengthening of sales 
effort by more concentration in 
metropolitan marketing centers 
and improved advertising and 
fixturing programs. 

Commenting on the textile 
industry as a whole, McConnell 
stated that the increase in labor 
costs which were general 
throughout the industry during 
the first quarter of 1960 would 
tend to lower the margin of 
profits in some cases and in- 
crease prices of finished prod- 
ucts in other cases. Taking this 
into consideration, however, the 
trend of the industry is favorable 
and textiles and apparel now 
are beginning to receive a 
slightly increased share of the 
consumer's dollar, McConnell 
declared. 


Mervin Brown Resigns 
Ad Post With Koret 

SAN FRANCISCO, Calif. — 
Mervin N. Brown has resigned 
as sales promotion manager for 
Koret of California. He has been 
with the firm almost 12 years. 

He will assume ownership of 
the Flower Fair, a floral and 
gift business in Encino, Calif., 
but will continue as consultant 
for Koret on store promotions. 

Charles Cain, administrative 
sales manager, has been named 
to direct advertising and sales 
promotion for the company, and 
Joy Frizze, formerly publicity 
coordinator, has been appointed 
publicity manager. 

Brown joined Koret in 1948 
as a member of the sales staff. 
He was promoted to sales pro- 
motion head in 1955. 


these 
firsts... 


HAVE MADE ALLEN KNITTING MILLS THE 
FIRST IN 100% ACRILAN ACRYLIC JERSEYS 


FIRST 100% ACRILAN Jersey 


FIRST “REDMANIZED”® Jersey of ACRILAN 


FIRST Jersey in hi-bulk ACRILAN 


FIRST in hi-bulk ACRILAN fancies and stripes 
FIRST in yarn-dyed ACRILAN 

FIRST in worsted-spun ACRILAN 

FIRST in Type 16 ACRILAN 

FIRST with Allenetia Jersey Prints 

FIRST 


with Eleganté—highest-quality Jersey knitted 
of worsted-spun Acrilan available in 2-denier 


with Scottfoam Eleganté—Eleganté with Scott- 
foam bonded to it, creating new horizons for 
outerwear manufacturers 


Allen Knitting Mills produced the first 100% 
Acrilan Jersey. Manufacturers asked for more 
...and more. Allen turned out, not only 
more — but entire new concepts in ACRILAN 
Jersey listed above. 


Whatever you manufacture in Jersey, one or 
many of the ACRILAN Jerseys listed here 

can bring you “firsts” in peak sales. Come in 
and consult with us... we'll show you how 
the inventiveness that produced all these 
famous Allen “firsts” can work for you! 


ALLEN KNITTING MILLS, Inc. 


1412 Broadway, New York 18, N. Y. 
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KNITTED OUTERWEAR TIM ES 


_ Here’s how you insure your yarn’s success 


with Duplan’s TEX TUA-ENGINEERING! 


9 a 
» 


For Duplan to textur-engineer your yarns, means that yarns receive a 
specialization of method resulting from over 60 years’ experience in 
yarn throwing 


from a continuing multi-million dollar fron hnica through research and devel- 
plant and equipment modernization ists with years of yarn opment by Duplan’s own 
program .. . know-how .. . textur-engineers . 


through skilled operating through thorough hand-and-eye through testing and sampling in 
_ hands in three modern inspection and examination . . . Duplan’s laboratory before > 
plants... shipping . . . 
re 
WORLD’S LARGEST THROWSTER 


TEXTRALIZED (for Ban-Lon 
garments) 3 THROWING MILLS 


SAABA Helanca * Winston-Salem, N. C. 
* Ki Pa. 


The Duplan Corporation, Winston-Salem, N. C. 


Moher and Company 
10 High Street, Boston 10, Mass. — HAncock 6-5202 — TT#BS-971 
a 4’, 4 ‘qs, 40 E. 34 St., New York 16, N. Y. — LExington 2-0797 — TT#NY1-1758 
¢ ‘ 3701 No. Broad St., Philadelphia 40, Pa. — BAldwin 5-2313 — TT#PH-462 


George W. Veness, 222 W. Adams St., Chicago, III. — STate 2-8962 
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Executive Shifts 


At Jantzen Inc. 


PORTLAND, Ore. — Paul 
DeKoning, president and gen- 
eral manager of Jantzen Inc.., 
has announced a number of 
promotions in top management. 

E. C. Klindworth, vice-presi- 
dent in charge of Jantzen’s In- 
ternational Division, will become 
chiet executive ofhcer of Jantzen 
Ltd. in England and will make 
his headquarters there. He will 
continue as chairman of the 
board of the English company, 
a position he has held for sev- 
eral years, and he will also con- 
tinue to supervise Jantzen licen- 
sees and European markets. 

Klindworth is completely fa- 
miliar with the English market, 
since he has spent a part of 
each year there during the past 
six years. He has also been the 
managing director of Jantzen 
Australia Ltd.—the first to hold 
that title, which he received in 
1928 and retained until 1940. 

Succeeding Klindworth as 
vice-president in charge of the 
International Division is Ron 
McCreight. As head of this ex- 


E. C. KLINDWORTH 
panding division, he will be re 
sponsible for the further enlarge- 
ment of Jantzen’s overseas op- 
erations, which at present in- 
clude nineteen subsidiaries and 
licensees manufacturing under 
the Jantzen label outside the 
United States. 

Mr. McCreight will also be 
responsible for the over-all su- 
pervision of Jantzen of Canada 
Ltd., the control of which was 
purchased by Jantzen Inc. last 
year. McCreight has been a di- 
rector of the Canadian subsidi- 


RON McCREIGHI 
ary 1947. 

Announcement was also made 
of some other important promo- 
tions which will become effective 
sometime prior to Jantzen’s 
sales convention in August. 


Don Kennedy, who has been 
vice-president and general sales 
manager since 1956, will be- 
come assistant general manager, 
the post vacated by McCreight. 


Stanley Stearns, who came to 
Portland in 1958 to assume the 
newly created position of sales 


DON KENNEDY 
manager for sportswear, I 
transfer to the style developmen 
department, where he will heac 
the merchandising activities fo 
all women’s and girl’s sports 
wear lines. His title will be gen 
eral merchandising manager 
women’s and girls’ sportswear. 

Bill O’Brien, who has beer 
southeast regional manager witt 
headquarters in Atlanta, wil 
move to Portland where he wil 
become director of sales anc 
marketing. 

(Continued on Page 29) 


a GREAT 


G & G fashions fabrics for use in 
INFANTS’, CHILDREN’S, LADIES’ AND MEN’S GARMENTS 


~ 


name to know 


for GOOD 


knitted 
fabrics 


KNITTED FABRICS CO., INC. 
119-125 West 25th St 
New York 1, N. Y. 
CHELSEA 3-5615-6 


This 
Label 


Means 
Quality 


For All Knit Goods ~“ 


Single and Two Ply 
Solid and Fancies 


COMBED YARN 
Automatic Stripe and 
Tuck Bar 

96 Feed and Pattern 
Wheel Fancies 
Single and Two Ply 


BOUCLE 
Novelty and Solid 


DURENE 


PERMAFRESH NORANE 


Shrinkage Control 
Wash and Wear 
Drip-Dry Knits 


~ 
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f eaders in rics 


The Genuine Lisle 
Sportster by G6” 


...a Steady seller 


S-C-T Luréné. yarn 


Season after season, this Enro knit shirt 
is such a good seller it is stocked in 

11 colors at all times. Part of the credit 
for its easy feeling and easy care stems 
from the use of Standard-Coosa-Thatcher 
yarns... the finest Durene mercerized 


cotton. To knit success into your 


. 


shirts... see S-C-] 


STANDARD-COOSA-THATCHER 


SPINNERS / MERCERIZERS | DYERS | BLEACHERS 
"4 


~~ 


CHATTANOOGA 1, TENNESSEE «+ New York «+ Chicago + Philadelphia + Los Angeles + San Francisco «+ Utica 


Baitimore + St.Louis + Dallas + Charlotte +» Greensboro + Minneapolis + Boston + Reading + Miami + Columbus 
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Don Smith, who has _ been 
midwest regional manager since 
1957, with headquarters in Chi- 
cago, is to take over the newly 
created position of sales man- 
ager of women’s sportswear. He, 
too, will make his headquarters 
in Portland. New regional man- 
agers to succeed Smith and 
O’Brien will be announced at a 
later date. 

The changes, Mr. DeKoning 
said, are necessitated by the 
rapid expansion of Jantzen’s In- 
ternational Division and its in- 
creased domestic sales, which 
require greater emphasis on spe- 
cialization in all departments. 

Jantzen Inc. will hold its an- 
nual sales convention for its 
1961 swimwear and summer- 
wear lines during the five days 
of August 29-September 2. 
Meetings will be held at the 
Multnomah Hotel in Portland. 


Kandel Mills To Expand 

PORTLAND, Ore.—Kandel 
Knitting Mills will make a 
4.000-square-foot addition to 
its plant at 4834 N. Interstate 
Avenue. Walter Kandel is 


owner. 


David Granatir Leaves 
Girard Knitting Mills, Inc. 

PHILADELPHIA, Pa. — 
David Granatir, former partner 
in Girard Knitting Mills, Inc., 
Hatfield, Pa., men’s and wo- 
men’s sweater manufacturer, has 
withdrawn from the firm. 

Although his future plans 
have not yet been announced, it 
is believed he plans to enter an- 
other field not connected with 
the knit goods industry. 


Shelley Creditors 


Agree On Plan 


PHILADELPHIA, Pa.—Un- 
secured creditors of Shelley 
Knitting Mills, Inc., and Shelley 
Sportswear, Inc. have agreed to 
a joint amended plan under 
Chapter XI. 

The new offer replaces the 
earlier one made by John M. 
Ashe, president of both com- 
panies, offering 124 percent in 
cash. The new plans calls for 
full payment in 12 equal con- 
secutive payments to start one 
year from confirmation. Debts 
under $25 are to be paid at 
once. Interest of six percent will 
be paid on the balance. 


Original Styling 


@ Pattern Work * ® 


@ Modern Latch and Spring Needle Machines 


“Our Eleventh Y ear of Pro gress” 


Mr. Ashe is to begin pay- 
ments one year from confirma- 
tion. If he misses one payment, 
creditors have a right to liquid- 
ate both businesses. Debtors 
agreed to conduct operations 
meanwhile in accordance with 
instruction of creditors commit- 
tee and turn all income over to 
Harry Shapiro, Ashe’s counsel. 

Mr. Ashe agreed to turn over 
all income on patents he owns 
to the companies for use in 
meeting obligations. 

Shapiro has agreed to be 
trustee for the creditors under 
the new plan. 

Last February, Shelley Knit- 
ting Mills, Inc., listed unsecured 
claims of $428,436, among total 
obligations of $612,604. Shelley 
Sports listed unsecured claims 
of $144,811, of total debts 
amounting to $173,601. 


Joseph Kopelowitz, Brooklyn 
used knitting machinery dealer. 
will handle the liquidation of 
Shelley Knitting Mills, Inc. for 
the receivers and secured credi- 
tors. The value of the plant is 
estimated at over $250,000. It 
consists of bulky and fine gauge 
circular and sweater-strip ma- 
chines, as well as latest models 


STEVEN KNITTING MILLS INC 


Manufacturers of Fashion Knitted Fabrics 


Versatile Design 


* Stitch Construction 


Quality Service Integrity 


564 BROADW AY 
NEW YORK 12,N. Y. 
CAnal 6-7 871 


of V-bed flat machines and sew- 
ing, winding and mill washing 
equipment. Sales of the equip- 
ment will be handled from the 
Kopelowitz office in Brooktyn as 
well as on the floor of Shelley 
Knitting Mills at 1215 Gien- 
wood Avenue in Philadelphia. 
The plant is open daily for in- 
spection 


Kempler of Hercules On 
Fashion Tour In Europe 


Edward Kempler, president 
of Hercules Carnation § Knit- 
wear Inc., New York City, left 
on April 28 for a fashion tour 
of European style centers. His 
itinerary will center on France 
and Italy, where he will view 
fall collections. The firm plans 
to incorporate Continental de- 
sign themes in its fall and win- 
ter lines. 


Penny Pitou Style Advisor 


To White Stag Mfg. 

PORTLAND, Ore. — White 
Stag Manufacturing Co. has re- 
tained Penny Pitou, member of 
the American Olympic ski team 
of 1960 at Squaw Valley, as a 
fashion counsellor on skiwear. 
Miss Pitou will travel nationally, 
appearing in stores. 
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OUTERWEAR TIMES 


KNITTED 


BRUSHED 
BULKY 
NATURAL or 
SYNTHETIC 
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ELECTRONIC 

FINISHER 
STEAMS THEM 
ALL! 


e Controlled Size 
e Lower Cost 
e Better Quality 


For swim suits or sweaters, yard goods or 
transfers, no matter what yarn or fibre, the 
Electronic Finisher is adaptable to all fabrics. 


Whether your garment is a Ban-lon® Knit, 
Orlon®, Tycora®, Lambs Wool, Cotton, Rub- 
ber, Cantrece®, Stretch Yarn, Helanca®... 
this machine offers complete control of gar- 
ment dimension. 


TUBE-TEX is fully covered by patents issued and pending. All patents controlled by: 


tubular textile 
machinery 
corporation 


33-61 S4th STREET, WOODSIDE, NEW YORK 


licensed agents and manufacturers 


Butterworth & Sons Co, Bethayres, Pennsylvania. 
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Knit Fabrics 
Allen Increases 
Yardgoods Prices 


An increase of 2% to five 
cents per yard in the price of 
Acrilan knitted and cotton jer- 
sey yardgoods was anounced by 
Allen Knitting Mills. The price 
rise is effective May 16. How- 
ever, all orders on hand or re- 
ceived before the effective date 
will be honored at existing 
prices. 

The increases were said by 
Harry F. Goldman, Allen presi- 
dent, to reflect higher yarn and 
labor costs as well as increased 
cost of dyeing and chemicals. 
Steeper freight charges were also 
claimed to be a factor in the 
price rise. 

This price advance by his 
mill, according to Mr. Gold- 
man, marks the first upturn in 
knitted jersey fabric prices in 
many years. Jersey cloth prices, 
he said, had been the lowest 
in the field and had been follow- 
ing a declining price pattern 
until now. 

“I expect to see further price 
increases forthcoming in the not 
too distant future,” Mr. Gold- 
man commented, “and I believe 
that other manufacturers of 
synthetic and cotton jersey fab- 
rics will also find it necessary to 
make upward price adjust- 
ments.” 

Allen Knitting Mills, Inc. re- 
cently gave a voluntary wage in- 
crease to employees at its Thrift, 
N. C., plant. This was the sec- 
ond raise within the past two 
years. 


Weinberg Joins Beaunit's 


Knitted Fabrics Division 

Mike Weinberg has joined 
the staff of Beaunit Mills Tex- 
tiles Division, where he has been 
assigned to marketing and mer- 
chandising of circular knit fab- 
rics to the outerwear trades. 

Mr. Weinberg was formerly 
with Allen Knitting Mills. 


Errata 


Delerue Unit Speed Up 
To 1100 Yards A Minute 
_ Due to a typographical error 
in the May 2 issue of the Knitted 
Outerwear Times, the yarn 
Winding speed of the Delerue 


Rocket Winder was _ inadver- 
tently described as 11 yards per 
minute. 

Actually, the unit, available 
in the United States from Inter- 
state Textile Equipment Co., 
Inc., winds yarn at speeds up to 
1,100 yards per minute at a 
high crossing ratio. 


Yarn Suppliers 


Ames Stevens Heads 
NAWM Division 


Ames Stevens Jr., Ames Tex- 
tile Corp., knitting yarn sup- 
pliers, has been named chairman 
of the Collateral Group of the 
National Association of Wool 
Manufacturers for the 1960-61 
year. He succeeds Ralph S. Lees 
Jr., Amerotron Co. 

Mark Landis, Herbert A. 
Faux, Inc.; Tom Ormandy, Mil- 
liken Woolens, Inc., and Harry 
Rohrer, Amerotron Co., were 
named to the group’s steering 
committee. 

The Collateral Group com- 
prises merchandising, sales and 
styling personnel in the New 
York offices of NAWM mem- 
bers. 

Edwin Wilkinson was re- 
elected president of the National 
Association of Wool Manufac- 
turers at its 95th annual meet- 
ing in the Waldorf-Astoria. Five 
new vice presidents and ten 
directors also were elected, and 
Glen F. Brown was renamed 
secretary-treasurer. 

Mr. Wilkinson, who joined 
NAWM in 1933, was elected 
president in 1959 after serving 
as executive vice president seven 
years. Mr. Brown also joined 
NAWM in 1933 and has been 
secretary-treasurer since 1952. 
Others elected were: 

Vice presidents: George 
Asnip, Excelsior Mills, Inc., 
Pendleton, S. C.; H. King Cum- 
mings, Guilford Woolen Mills, 
Guilford, Me.; Morton H. Dar- 
man, the Top Co., Boston; 
Harold J. Walter, Bachmann 
Uxbridge Worsted Co., Ux- 
bridge, Mass., and Arthur O. 
Wellman, Nichols & Co., Inc., 
Boston. 

Directors-at-large: Charles K. 
Bishop, Pendleton Woolen Mills, 
Portland, Ore.; William 1. Kent, 
the Kent Manufacturing Co., 
Clifton Heights, Pa.; John H. 
McGowan, Wyandotte Worsted 
Co., Waterville, Me.; Roger D. 
Newell of New York, Cyril 

(Continued on Page 33) 
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COTTON knits 


NWOOD 
with FINISH 


SHRINKAGE CONTROI 


HIGH STYLE NOVELTY KNITS 
AND PATTERNS ALONG WITH 
BASIC COTTON KNITS FOR 
LADIES’ WOMEN’S AND 


CHILDREN’S WEAR 


INWOOD KNITTING MILLS a 


3954 10th Ave., New York 34, N. Y. 


LOrraine 9-0946 
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SUSSMAN YARN COMPANY, INC. 1412 BROADWAY LO 3-7340 
representing ...GEB YARN CO., INC. «© ATKINSON SPINNING CoO. 
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Johnson Woolen Co., Stafford division of Bigelow - Santord, 
Springs, Conn.; T. B. Nilsen, Inc., from a plant nearing com- 


J. P. Stevens & Co., Inc., North 
Andover, Mass.; J. H. Sturs- 
berg, Livingston Worsted Mills, 
Holyoke, Mass.; James B. Tait, 


Rock River Woolen Mills, 
Janesville, Wis. 
Group directors: Combers, 


Ralph Whitaker, Fred Whitaker 
Co., Philadelphia; worsted wom- 
en’s wear, Ames Stevens, Ames 
Textile Corp., Lowell, Mass.; 
topmakers, Kenneth W. Mar- 
riner, Marriner & Co., Inc., 
Lawrence, Mass. There are 23 
holdover directors. 


HohenbergBelgian Yarns 
Displayed At Trade Fair 

An exhibit of garments knit 
of the wool, fur blend and 
cashmere yarns by the Belgium 
firm, J. J. Petit, represented in 
this country by Hohenberg Co., 
is on display at the annual U.S. 
World Trade Fair. The Fair was 
held at the New York Coliseum. 

In addition to the knitted 
garments which were shown 
to illustrate the uses of the 
yarns, dyed-to-match skirts were 
on display. Fancy novelty effect 
yarns are among those high- 
lighted in the 10-square-foot 
exhibit. 

According to Mark Petit, of 
J. J. Petit, who was in attend- 
ance at the display, early reac- 
tion was gratifying. All during 
the week visitors showed strong 
interest in the displayed mate- 
rial. 


Milliken Woolens Holds 
Breakfast Style Shows 


Milliken Woolens will inaug- 
urate its breakfast shows for 
buyers on May 25 in the grand 
ballroom of the Hotel Astor. 
The breakfast show will start 
promptly at 8:24 A. M., with 
breakfast served from 7:30 to 
8:20 A.M. The schedule of 
shows is May 25, 26, 31, and 
June 1, 2, 3, 7, 8, 9, 10, 14, 15, 
16 


Synthetic Fibers 


Plant to Make Zantrel, 
Announced by Hartford 


\ plant for the manufacture 
of antrel polynosic fiber is ex- 
pected to go on stream in Sep- 
tember, it was disclosed last 
wees. The fiber will be produced 
by '!artford Fibres Company, a 


pletion in Rocky Hill, Conn. 

Zantrel currently being mar- 
keted in this country by Hart- 
ford is imported from the plant 
of Cia. Industrielle de Textiles 
Artificiels & Synthetiques in 
Gauchy, France. 


Extra-White Filament 


Nylon Yarn Developed 

The American Enka Corp- 
oration has developed a new 
extra-white filament nylon yarn 
expressly for foundation gar- 
ments and other intimate apparel 
fabric applications. A whitening 
agent is incorporated in the fiber 
in such a manner that it is not 
removed by ordinary scouring 
or wet processing. 

Designated “Blanc de Blancs” 
nylon, this new white yarn 
is available in a variety of 
deniers used for circular knit, 
leno and power net girdle blanks 
and related findings, as well as 
warp knit intimate apparel fab- 
rics. Blanc de Blancs nylon is 
designed to provide foundation 
fabrics with a degree of white- 
ness heretofore unobtainable in 
other nylon yarn. Enka’s “Blanc 
de Blancs” nylon was developed 
for fabrics for which a “whiter” 
white is desirable. 

Blanc de Blancs nylon tex- 
tures easily, has a soft hand, 
producing more comfortable 
fabrics because Enka nylon has 
a different molecular structure 
making it more absorbent and 
giving it natural elasticity and 
recoverability. A uniformity of 
whiteness in fabric is obtainable 
because there is only one shade 
of white in Blanc de Blancs 
nylon. 


G. W. Waiting Promoted 


At Avisco Fibers Division 
George W. Waiting has been 
promoted to assistant manager 
of New York district sales in 
American Viscose Corporation’s 
Fibers Division, effective imme- 
diately. He succeeds Edwin L. 
Marston, recently named New 
York district sales manager. 


Celanese Promotes Robb 


Daniel O. Robbins has been 
appointed assistant New York 
district sales manager of Cela- 
nese Corporation of America, 
it was announced by George C. 
Hein, New York district sales 
manager. 


HIGH COST TAILORING 
WITH 3 FINISHED EDGES 


KNITTED TRIMMINGS 


FASHION COLLARS 


UTILIZING YOUR YARNS 


Volume Specialists for Knitted Collars, 


cuffs, bottoms, borders, novelties with three 
finished edges produced on 22 gauge 


through 12 gauge V type flat machines. 


AMERICAN KNITTING MACHINE CO. 


118 Boerum St. EVergreen 7-2053 
BROOKLYN 6, NEW YORK 
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SHOWROOMS / 40 WEST 24th STREET, NEW YORK 10, N.Y. 
16 EAST 34th STREET, NEW YORK 16, N.Y. 


KNIT TRIMS— 
SPECIALIZING IN 


FASHION COLLARS 


WORLD-WIDE KNITS, INC. 


Be an affiliate of 


DUBIN-HASKELL-JACOBSON, INC. 
La 16 EAST 34th STREET, NEW YORK 16, N.Y. 


<\ MUrray Hill 5-5200 


Synthetic Fibers 


New Yarns Offered 


To British Knitters 

MANCHESTER, England— 
Recent developments of interest 
to British knitters include the 
introduction by Chemstrand Ltd. 
of a fairly wide range of spun- 
dyed Acrilan and the addition 
by Courtaulds Ltd. of several 
new types of stabilized yarns to 
their Courtolon range. 

The spun-dyed Acrilan is now 
available to the trade in eleven 
colors: black, charcoal, smoke, 
slate, silver, blue-green, Sher- 
wood green, bronze, light blue, 
medium blue and dark blue. At 
the moment, however, only sam- 
pling quantities are available. 
The price of these new colored 
fibers ranges, for the various 
colors, from about 21 to 28 
cents per lb. above the normal 
price of $1.12 per lb. approxi- 
mately for conventional fiber. 
The fiber is 3 denier. 

Some time ago Courtaulds 
Ltd. introduced to the market 
a stabilized fiber known as 
Courtolon X10. This was a 
modified nylon yarn which had 
been bulked by the company’s 


own secret process, yet whid 
had a degree of  stabilizatia 
which made it differ from ordé 
nary Courtolon. stabilizg 
tion, which resulted in bu 

without undue stretch, made t 

yarn particularly suitable fa 
knitwear. 

Now the company has starte 
to market further yarns of thi 
type, each with varying degree 
of stretch. The yarns are calle 
Courtolon X.20 and X.30, a 
Courtolon C.20. The “X” serie 
of varns is noted for the clarit 
of stitch it produces in the kni 
ted fabrics. The Courtolon C.20 
although possessing less relaxg 
tion after knitting and increaseg 
softness in handle than standa 
Courtolon yarn, gives a broke 
surface comparable to that asso 
ciated with fabrics produced wit 
staple fiber. 


Promote Scott To Hea 


Acrilan Manufacturir 
Louis D. Scott has been pro 
moted to director, Acrilan Mam 
ufacturing, of the Chemstran 
Corporation, Carl O. Hoyeg 
vice president and general ma 
ager of the company’s manu 
facturing, engineering am 
development unit, announced. 


... The 


Tale of the Chinese Piano 


A Chinese Emperor saw a picture of a piano in an American 


magazine and called in his master carpenter. 


“Make me a Piano” he commanded, “like this”. 


A month later the piano was ready — and the Emperor proudly 
showed it to an American visitor. The visitor tapped a key — 


no music. 


The carpenter had copied the outside down to the last inch — but 
didn’t know it was supposed to make music inside. 


And that’s the way it is with some yarns — the outside looks fine 


Charlotte, N. C. Office 
1615 East Bivd.—tTel. 
EDison 3-9253 


* Robert T, Hess * Robert F. Howell, Jr. * James Y. Rogers, Jr. 


New York Office: 
112 West 34th St. 
OXterd 54779 


John L. Stickley * 


Pennsylvania Office: 
265 Colket Lane, Wayne, Pa. 
MUrray 8-0300 


E. Clay Timanus 


"CE 190 


—but is performance built in? 


MILWAUKEE—ask Long 
Distance for ENterprise 8-1900 
CLEVELAND—ask Operator 

for ENterprise 9253 


* Jack Stickley, Jr. * 


Edward W. Ward, Jr. 


There’s one way to be sure of the yarn you buy — just call in the 
man from John L. Stickley & Co. 


Peerless 
Airedale 
St. Pauls 
Lakedale 
Duesberg 
Sauquoit 
* Arthur G. Welsh 
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Keep pace with prestige... 
: highlight your product with the 


_ discriminating design and deep, 


4 shimmering colors of Permaloid 


Buttons. Their heavenly style 

comes right down to earth in 

quality, too...for the use of the 
finest and most durable materials 
constitutes a guarantee that 

they'll last the life of the garment. 

~ Laundering and dry cleaning are 
never a problem either... their 

q colors are in to stay; they cannot 
chip, crack or scratch. Ask for 


samples and details... all this 


perfection is yours without a 


luxury price penalty ! 
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Automation sews buttons on Better, faster, and at lower 
Cost when you attach the great 
a 


TROLL 


AUTOMATIC BUTTON FEEDER 


Go modern! Get the magic automation of Troll Auto- 
matic Button Feeders and watch your production 
z-0-0-m while you save time and money, avoid costly 
mistakes. It feeds Emsig perfect shank buttons five to 
six times faster...is easily attached to your present 
button-sewing machines without loss of time... feeds 
more than 60 sizes and styles of buttons without 
adjustment. Get a demonstration without cost or obli- 
gation. You'll be glad you did! 


inclu 


A demonstration will prove 
that only the cee feeder gives you 
ALL these FIVE ADVANTAGES 


a 
without any adjustments 


NO CAPITAL OUTLAY! 


it attaches to many 
types and makes of 
machines, feeds buttons 
times faster. 


it is unlimited in its 


even 2 novice can oper 
ate it 


Sew the tightest stitch 
in the industry. Frees 
your mechanic's time. 


More than 60 sizes and 
styles of buttons may 
be fed through the Troll 
without adjustment. 


No depreciation, serv- 
icing and maintenance 
cost, the Emsig Rentai- 
Service Plan takes care 
of everything! 


EMSIG MANUFACTURING COMPANY «+ 225 WEST 6Oth STREET,N. Y. PLAZA 7-4800 
IN CANADA: CANADIAN BUTTONS LIMITED, 1850 ST. ANTOINE STREET, MONTREAL, QUEBEC 


*REG. U.S. PAT. OFF. 
©1960 EMSIG MANUFACTURING COMPANY 
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Trade Drives 


Brandwein On Group 
For Hospital Dinner 
Edward A. Brandwein, ad- 
inistrative secretary of the Na- 
mal Knitted Outerwear Asso- 
ciation, is serving as a member 
of the national manufacturers 
mmittee for the 61st anniver- 
ry dinner of the National Jew- 
1 Hospital at Denver to be 
ld at the Waldorf-Astoria Ho- 
on May 18, it was announced 
Andrew Goodman, president 
of Bergdorf Goodman and gen- 
eral chairman of the affair. 
Others in the knitting indus- 
serving as officers or com- 
ttee-men for the dinner are 
mLeonard Brodsky, Schiffer Knit- 
ar; Barnett D. Gordon, Dar- 
e Knitwear; Arnold A. Saltz- 
n, Premier Knitting Mills; 
ing Louis, Irwill Knitwear, 
1 Harry Silver, Lofties Knit- 
y Mills. 
The dinner will be a testi- 
nial to Robert J. McKim, 
irman of the board of As- 
iated Dry Goods Corpora- 
1 which operates 28 main 
i branch department stores 
oughout the United States 
including the Lord and Taylor 


stores in the New York area. 

The National Jewish Hos- 
pital at Denver is a free-care, 
non-sectarian medical center for 
treatment and research in tuber- 
culosis, asthma, other chest dis- 
eases and heart surgery. In its 
60 years of operation it has 
given 4,250,000 patient days of 
free care to men, women and 
children of all faiths. 


Trade Education 


PTI Dedication Held For 
Newly Redone Classroom 


PHILADELPHIA, Pa— 
Dedication ceremonies were 
held at Philadelphia Textile In- 
stitute here for a completely 
renovated classroom which was 
presented to the college by Pro- 
fessor Thomas Edman, head of 
the knitting department. 

Professor Edman_ personally 
underwrote the entire cost of 
renovating the classroom, which 
included a new floor, an acous- 
tical tile ceiling and new furni- 
ture. 

Dr. Bertrand W. Hayward, 
president of the college, was re- 
cipient of the gift, which has 
been named for Mr. and Mrs. 
Harry Baron of New York City. 


N. R. sacons 


Jacobs & Robson Co., 


40 E. 34th Street, New York 16, N. Y. 
MUrray Hill 6-9160 


ROBSON 


Juc. 


Dyed & Natural 


SYNTHETICS 


COTTON YARNS 


NOVELTY YARNS 
WOOL SPUN YARNS 


CROSS COTTON MILLS CO. 


YANTIC WOOLEN MILLS, INC. 


Sales Agents For: 


JORDAN MILLS, INC. 


RelyABILITY 
KNOW-how 
Experience 
“BUY” 
when YOU 
deal with 


are 


MANUFACTURERS OF 


KNITTED CASUAL a 


SPORTSWEAR 
featuring 
“PERMATHAL-EVERGLAZE” 
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Shrink-Controlled — 


Cotton Knits 
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ASTRALENE-C and ASTRALON-C will designate yarns produced throughout the world under agreements with the SCRAGG GROUP and 
CHESLENE & CREPES LTD. who are the originators of the process. 
marks. 


ASTRALENE and ASTRALON are SCRAGG GROUP British Trade- 
In the United Kingdom, Imperial Chemical Industries Limited (Fibres Division) have acquired the British patents, and ‘Terylene’ 
polyester fiber yarns produced in Britain under their control will be sold under the trademark ‘CRIMPLENE’. 
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ASTRALON-C 


polyamide yarns 


In tro d ucing... an original conception of 
“Stabilized Bulk and Texture 
in polyester and polyamide 

Modified Continuous Filament Yarns 


_ The First English Modified Filament Yarn Process 

to be made available on an 
- International basis under trade mark 
and patent licensing agreements. 


until she met these new fabrics . . . that amid today’s profusion of names and labels true progress in the field of modified filament 


textured yarns can be overlooked. But Astralene-C (polyester) and Astralon-C (polymide) are made by a marvelous new English 
process—now available throughout the world. Continuous filament synthetics modified and textured by this process are NEW—not 
just another name. Their intriguing appeal lies in subtle aspects of resilience and bulk reaching far beyond the classic conception of 
knitwear yarns. 

This girl couldn't tell a polygon from a polymer. What she can tell is that Astralene-C and Astralon-C yarns make light and lofty 
garments that last and keep their attractiveness yet possess a new delicacy of texture. Their low density and gieat volume give new 
standards of softness, absorbency and resilience with complete dimensional stability. 

Colors are incomparable because of the complete dye affinity of the yarn structure. Astralene-C and Astralon-C yarns give the 
knitwear manufacturer these extra bonuses: Package-dyed yarns—more garments per pound—exceptional stitch clarity—elimination 


of thermal post-treatment ._. all this with 50 per cent more cover than woc!. And for the Licensed processor a precision operation 
on precision machinery at high speeds. 
Visit us at the A.T.M.A. EXHIBITION - INTERNATIONAL, Atlantic City, May 23 thru 27, 1960. Stand 1425 


Yarns for modern textiles from Gerace} machinery 


MACCLESFIELD, ENGLAND. Tel: 5242 
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KNITTED OUTERWEAR TIMES | 


Available 


y 


Engineered for Tomorrow 
Toda 


Stitch Length 


Length of stitch is 
adjusted by simply 
pressing a button and 
turning the hand wheel 
for the desired length. 
The old fashioned time- 
consuming cam chang- 
ing method has been 
entirely eliminated. 


ie 
e 


machine which gives greatest pro- 


duction, highest quality and trouble- 


free performance. 


Speeds up to 6,000 stitches per minute. 


Differential Feeding 


Differential feeding is 
accomplished by the 
simple adjustment of a 
lever even while the 
machine is in operation. 
Negative to maximum 
differential feeding is 
afforded without the 
need for changing cams. 
(Differential feed is 
standard on all models 
except 27.6B.) Differ- 
ential knee lift control 
available on request. 


Sold, Serviced and Guaranteed by: 


The right angle is made by a straight needle 


Elimination of the old-fashioned curved needle has been achieved by an ingenious 
technical solution. The straight needle means less breakage and better stitch control. 


These unique features add up to a 


Lubrication 


Lubrication is fully au- 
tomatic ... accomplished 
by a unique new pump 
system which distri- 
butes 3 quarts of fil- 
tered, cool oil through- 
out the machine every 
minute. The totally en- 
closed design of the 


machine eliminates oil 


seepage. 


U.S. BLIND STITCH MACHINE CORP. 


231 West 29th St. New York 1, N.Y. e LAckawanna 4-9144 


Tensions | 


Tensions are all on the 
front of the machine 
and are equipped with 
micromatic adjustment 
affording perfect stitch 
regularity without the 
need of constant adjust- 1} 
e¢ 


ment. 
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Robinson-Patman Standards And The Apparel Market 


Ful 
Federal Trade € 


ext of talk delivered by Earl W. Kintner, 
Commission at the apparel industry luncheon held 


chairman of the 


in conjunction with the 42nd annual convention of the National 


Knitted Outerwear Association on May 


5 at the Waldorf. 


DESPITE the increased emphasis in the publicity received by 
the Commission’s action in recent months against deceptive prac- 


tices, the C 


‘ommission has not been neglecting its responsibility to 


enforce the anti-trust laws. During the first nine months of fiscal 
year 1960, the Commission issued 85 anti- -monopoly complaints, 


more than during the entire pre- 
vious fiscal year. During the 
comparable periods in_ fiscal 
years 1959 and 1958, the Com- 
mission issued 57 and 70 com- 
plaints. The coming months may 
see even greater emphasis on 
action by the Commission 
against restrictive practices pro- 
hibited by the Robinson-Patman 
Act. 

The Federal Trade Commis- 
sion, created by Act of Congress 
in 1914, consists of five com- 
missioners appointed by the 
President and confirmed by the 
Senate for terms of seven years. 
The present Commission, with a 
staff of approximately 750 and 
aun annual budget of about 
$7,000,000, has been authorized 
and directed by the Congress in 
a number of statutes to prevent 
some very specific abuses of the 
free enterprise system. Also, the 
Commission is empowered to 
study the nation’s economy and 
to prevent all “unfair methods 
of competition and unfair or 
deceptive acts and practices” in 
interstate commerce, as the 
Commission and the courts on 
a case-to-case basis may define 
them. 

Objections Heard 

Recently I have heard increas- 
ingly louder rumbles from some 
quarters possibly not unknown 
to you that “allowances” are 
lrequently demanded on sales of 
merchandise and collected by 
the buyers even though the al- 
lowances are not actually used 
for advertising but are pocketed 
by the buyers as partial or com- 
plete discounts from the price 
of the merchandise. In the nat- 
ure of things, this is the sort of 
situation in which the Federal 
Trade Commission, with _ its 
present statutory responsibilities, 
has . strong interest. 

One of the statutes which the 
Convnission has been directed 
by t! e Congress to enforce is the 
Rob nson-Patman Act. Probably 


most of you are aware that there 
is such a thing as the Robinson- 
Patman Act. What may not be 
sufficiently appreciated in your 
industry and in others is that the 
Act’s requirements apply in like 
fashion to the sales of commodi- 
ties in all industries. There is no 
difference in the basic applica- 
tion of the Act’s requirements to 
the distribution of food, carpets, 
candy, or clothing, or any other 
commodity. This Act, passed in 
1936, among other things, com- 
pletely rewrote Section 2 of the 
1914 Clayton Act. The present 
Section 2 contains six subsec- 
tions. 

1 shall not attempt on this 
occasion to read you a learned 
treatise on the complicated pro- 
visions of this statute, but I think 
it is fair to say that one of the 


general purposes of the statute 
was and is to prevent large buy- 
ers from using their economic 
power to extract favorable prices 
which are not granted to others 
less powerful and are not justi- 
fied by savings to the seller re- 
sulting from differences in cost 
of manufacture, sale or delivery. 
Encourages Competition 

The anti-trust laws state our 
national economic policy in ta- 
vor of competition. While some 
advocates urge that the Robin- 
son-Patman Act is anti-competi- 
tive in effect, | believe that inter- 
pretations of the Act by the 
Federal Trade Commission and 
the courts have shown a con- 
sistent effort to protect compe- 
tition where necessary. 

Section 2(a) declares it un- 
lawful to discriminate in price 
between different purchasers of 
the same commodities where the 
effect of the discrimination may 
be substantially to lessen compe- 
tition or tend to create a monop- 
oly or to injure, destroy or 
prevent competition with any 
person (or his customers), who 
grants or knowingly receives the 


Introductory Statement By Sidney S.Korzenik 


The following remarks were made by Sidney S. Korzenik, NKOA 
executive director and counsel, in introducing Mr. Kintner at the 


apparel industry luncheon on 


the Robinson-Patman 


Act and 


advertising and other allowances exacted by retailers. 


IT is nearly a quarter of a century since Congress placed the 
Robinson-Patman Act upon the statute books. But there has been 
so much discussion of late throughout the apparel industries of 
the most elementary of its long-standing requirements, that were 
one to judge by the recent explosion of “articles on this subject in 


the trade press, one might con- 
clude that news of this enact- 
ment has but recently reached 
the ready-to-wear market. It 
would be necessary therefore to 
explain to the visitor from Mars 
that there has been no delay 
in communications. There has 
only been a kind of double take 
—a delayed reflex on the part 
of some in taking cognizance 
of the law and in assimilating 
their practices to its principles. 

The unfortunate fact is that 
for years there has been a cyni- 
cal insistence by certain large 
buying combinations on the ex- 
tortion of special concessions. 
known by them to be, and which 


indeed are, openly and notori- 
ously discriminatory in charac- 
ter, and such demands have in 
certain areas thrived upon the 
knuckling under of relatively 
small manufacturers—such as 
characterize our industry 
through inability to resist and 
in disregard of their obligations 
to their other customers. 

But something new and some- 
thing quite remarkable has hap- 
pened recently. There has welled 
up an immense wave of resent- 
ment and protest against these 
unlawful exactions. A new feel- 


benefits of the discrimination. 
series of provisos permits the 
defense or justification of some 
price discriminations. Section 2 
of the original Clayton Act was 
aimed at predatory practices of 
powerful sellers seeking to elim- 
inate their weaker competitors. 
It was amended by the Robin- 
son-Patman Act to curb as well 
the predatory use of bargaining 
power by chain stores and other 
large buyers. The prohibition of 
price discrimination contained in 
the old Section 2 was extended 
to prohibit discriminations which 
may “injure, destroy, or prevent 
competition with any person who 
either grants or knowingly re- 
ceives the benefits of such dis- 
crimination, or with the custom- 
ers of either of them.” By the 
amendments, quantity differen- 
tials were limited to actual cost 
differences resulting from the dif- 
ference in quantities sold or de- 
livered to different purchasers. 
The proviso permitting discrim- 
inations made in good faith to 
meet competition was eliminated 
from Section 2(a) and inserted 
in modified form, in Section 
2(b). 
Aim Outlined 


In order to deal with the prob- 
lem as it was then understood, 
Congress included Section 2(f), 
which declares “that it shall be 
unlawful for any person en- 
gaged in commerce in_ the 
course of such commerce, know- 
ingly to induce or receive a 
discrimination in price which is 
prohibited by this Section.” This 
Section enables the Federal 
Trade Commission to proceed 
directly against a buyer receiv- 
ing unlawful price discrimina- 
tions and also subjects a buyer 
who receives unlawful discrimi- 
nations to treple damage suits by 
injured competitors. 

If the Act went no further 
than this, it wouldn’t take the 
smartest lawyer in the world to 
figure out rapid ways around 
these particular prohibitions. For 
example, if a seller, either as a 
result of pressure from a buyer 
or for some more selfish purpose 
of his own, wished to favor one 
customer and not others, he 
could grant to the one customer 


(Continued on Page 47) a (Continued on Page 49) 
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GOOD NEWS IN PATTERNED RIB INTERLOCK KNITTING FROM 


SUPREME MACHINES 
INGTON NEEDLES 


With the development of its new Model IRW/2 Machine, the Supreme 
Knitting Machine Co., Inc., makes possible important advances in the 
production of patterned, plain rib and interlock fabrics. This machine 
not only steps up production but also greatly expands the size and 
variety of patterning possibilities for outerwear and bathing suits. 
The articles illustrated here are of the type in which it offers knitters 
new and important advantages. This, and other Supreme knitting 
machines, are equipped with Torrington Needles. Mr. Sidney 
Mishcon, general manager of the company, tells why: 


“We have found, through long experience, that Torrington Needles 
are definitely an asset in the operation of our machines. Their uni- 
form construction, carefully controlled finish and dimensions help to 
assure the consistently efficient, economical production for which 
Supreme Machines are famous.” 


Torrington Needles will contribute to the efficiency of your machines 
and your knitting operations, too. Let Torrington provide you with 
the fine needles and the prompt, dependable service for which it is 
famous. We are always ready to help you solve your needle problems. 
Just call our nearest office. 


IN TUNE WITH TODAY'S MARKET is 
Supreme’s new Model IRW/2 Machine. It 
knits up to 42 yards per hour of patterned, 
plain rib or interlock yard goods for outer- 
wear and bathing suits. Its 36 feeds give 
knitters important advantages in output 
and pattern area. All feeds are equipped 
with extra large pattern wheels (up to 6” 
diameter wheels supplied as standard 
equipment with larger diameters available 
optionally). The IRW/2 is 30” in diameter 
and available in cuts up through 16 per inch. 
The dial has a dual raceway for rib or 
interlock production. Needles in either 
raceway may be set in knit to tuck or knit 
to welt positioning — providing a broad 
range of textured rib or interlock patterns. 
New feeding rollers (optional) for accurate 
control of rubber yarns provide an extra 
a advantage for bathing suit fabric producers. 


— 


= 


THERE’S A TORRINGTON NEEDOLE FOR EVERY MAKE OF MACHINE... 
FOR EVERY TYPE OF KNITTING! 


, 


Brar hes to serve you are located in: New York e Philadelphia + Chicago - Boston « Greensboro, N.C. « Atlanta « St. Louis - Toronto, Ontario, 
Cans ‘a « London, England « Zurich, Switzerland « Pacific Coast Representative: E. G. Paules, 1762 West Vernon Avenue, Los Angeles 62, California 
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SOFT AS A CLOUD 


sweaters 


—And So,So Sellable: 


and interlock 
garments 


TURBO HIGH-BULK ORLON® one ot 
complete 


ACRYLIC FIBER 


quality 
synthetic and 
worsted yarns 
for knit goods 
manufacturing 


YARN 
DIVISIO 


ICAN 


COMPANY - 


Main Office: 260 West Broadway, 
Mill; Willimantic, Conn. 


re 

Philadelphia, Po. - Boston 
Mass, Chattanooga, Tenn. - Greensboro, 
ne 4 
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Text Of Introductory Statement 


(Continued from Page 43) 
g of indignation on the part of 
ppare| manufacturers is ex- 
ressing itself against the con- 
nuation of this abuse of big 
uying power. 

There is also a growing real- 
ation that such buying tactics 
not only in conflict with 
irness and law. They are being 
cognized now as objectionable 
1 other grounds. For the buyer 
) place business on the strength 
his receiving a sum from the 
ller for advertising in a store 
talog or on the strength of 
me other discriminatory con- 
ssion represents a distortion 
true buying judgment. More- 
er, the refusal to consider on 
eir merits the offerings of 
her sellers simply because they 
ill not make such grants is in 
elf a devitalization of compe- 
ion. It is not competition in 
mmodity comparisons; it is 
t competition in the service of 
e consumer. It is simply play- 
g ball with the buyer, who per- 
its his judgment to be bought 
a money grant which inures 
the profit of the buying or- 


ganization and stops right there. 
So far as the public is concerned, 
it is misled: The merchandise in 
store catalogs is offered as if 
selected by the independent buy- 
ing judgment of a retailer. Yet, 
is the actual practice any differ- 
ent from that of the disk jockey 
who conceals from his fans the 
fact that his choice is determined 
by a venal gratuity? The differ- 
ence between such advertising 
allowance and payola is chiefly 
one of spelling. 

What is involved in arresting 
this abuse is thus not an abridge- 
ment of competition—no such 
result is even conceivable in an 
industry so inherently and keen- 
ly competitive as the apparel 
industry—no doubt among the 
most competitive in the country. 

It is the predatory buyer who 
imperils the freedom of the mar- 
ket place. 

What is involved is the pres- 
ervation of free and fair compe- 
tition, the elevation of competi- 
tion to a level consistent with 
self-respect on the part of both 
seller and buyer, and the resto- 
ration of competition to the 


service of the public. 

Che problem is one which is 
shared by virtually all of the 
apparel trades. For this reason 
and because of the eminence of 
our guest speaker, this luncheon 
though it was first scheduled a 
part of the 42nd Annual Con- 
vention of the National Knitted 
Outerwear Association has be- 
come something much broader 
in scope. It has become an as- 
semblage of the apparel indus- 
tries through the co-sponsorship 
of this meeting by 15 apparel 
trade associations. May I pause 
here to introduce the apparel 
association executives who with 
some of their members share 
this occasion with us—and | 
should like at the same time to 
introduce some of our own as- 
sociation officers on the dais. 

Max Berkowitz, General 
Manager, National Authority 
for Ladies’ Handbag Industry 

Joe Batchker, Director, Na- 
tional Coat & Suit Recovery 
Board 

William Burston, Manager, 
National Retail Merchants As- 
sociation, also Secretary—Asso- 
ciation of Buying Offices. 

Jack Gross, Executive Direc- 
tor, Negligee Manufacturers As- 


sociation 

Jed Sylbert, Associated Cor- 
set & Brassiere Association 

John Conover, Corset & 
Brassiere Association of Amer- 
ica 

Joe Rubin, Infants’ & Chil- 
dren’s Coat Association 

Mel Kleeblatt, National Shirt 
& Sportswear Association 

Bertram Reinitz, Executive 
Director, Industrial Council of 
Cloak, Suit & Skirt Manufac- 
turers 

Max Zuckerman, Executive 
Director & Counsel, United In- 
fants’ & Children’s Wear Asso- 
ciation 

Louis Dubow, General Man- 
ager, Merchants Ladies’ Gar- 
ment Association 

Isidore Agree, Executive Di- 
rector, National Dress Manu- 
facturers Association 

Erwin Feldman, Executive 
Director & Counsel, National 
Association of House & Day- 
time Dress Manufacturers 

Leonard Gendler, Executive 
Director, Fashion Originators 
Guild 

Robert Murphy, Executive 
Assistant, Underwear Institute 

(Continued on Page 49) 


From Fiber to Finish Each step from spinning to dyeing is quality- 
controlled by Glen Raven; the only resource that follows through from raw to 
finished hi-bulk orlon colored yarns ¢ Long staple yarns for classics ¢ Package- 
dyed high bulk for bulkies...dyed at Glen Raven ¢ Stock-dyed heather in all 
Bulky yarns from long 


deniers ¢ Yarns designed for napping and shearing ¢ 


staple orlon 
Wool spun yarns—75% lamb’s wool—25% orlon—100% lamb’s wool & wool blends. 
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CARON HAG 


ACRYLIC FIBER 


word is getting around about Caron’s special blend of 
great new Orlon 21 development . . . how these elegant 
arns with the wool-like look and touch make what 
knitters call “THE FINEST BULKY-KNIT SWEATER 


EVER MADE FROM A SYNTHETIC FIBER.” 


Naturally, Caron is pleased to announce the availability of 
this luxurious new yarn — proving that once again, Caron 
is out in front with the new yarns you want! 


Worsted + Orion « Nylon «+ Acrilan « Alpaca + Mohair + Caraloft + Carafrost + Carave/ + Yarns for Ban-Lon® Garments 
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Leon Singer, Executive Di- 
rector & Counsel, Boys’ Apparel 
& Accessories Manufaciuress 
Committee 

Aaron L. Solomon, Executive 
Director & Counsel, Allied Un- 
derwear Association In- 
fants’ & Juvenile Mfrs. Ass’n 

(These trade associations are 
all well-known to the FTC. 

| have the deep feeling that 
the time is most propitious for 
the resurgence of this common 
endeavor to elevate the trade 
practices of the apparel market. 
For within the past year there 
has come to the chairmanship 
of the Federal Trade Commis- 
sion a man who within a short 
time has already made a deep 
impression on the business com- 
munity. His talks to various 
business and advertising groups 
have reverberated beyond those 
areas and like his forthright and 
vigorous approach to the en- 
forcement task has inspired new 
encouragement in the apparel 
industry as elsewhere. He repre- 
sents the exemplary instance of 
a ranking head of a great Fed- 
eral agency who has achieved 
his part through years as a career 
attorney in government service. 
Though his workinz life has 
been dedicated to the govern- 
ment, his activities in the law 


have been diversified. He ha; 
teen twice president of the Fed- 
c.ai Zar Association. He has 
teen active in the American 
3ar Association and is presently 
head of its Administrative Law 
Section. He leads the Founda- 
tion of the Federal Bar and is 
head of the Federal Bar Build- 
inz Association, which is en- 
gazed in constructing the great 
$3 million law center in Wash- 
ington. Since June, when he as- 


Text Of Earl 


(Continued from Page 43) 
special allowances for advertis- 
ing or other sales promotion 
even though charging the same 
basic price to all and thus not 
discriminating in price in viola- 
tion of Section 2(a). This possi- 
bility of indirect discrimination 
Was recognized in the reports of 
the Senate and House Commit- 
tees which considered the Rob- 
inson and Patman_ bills. 

“Still another favored medium 
for the granting of oppressive 
discriminations is found in the 
practice of large buyer custom- 
ers to d2mand, and of their 
sellers to grant, special allow- 
ances in purported payment of 
advertising and other sales- 
promotional services, which the 
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EN MI 


LLS, 


sumed his present pos.tion, he 
has delivered numerous talks 


and made numerous 
tape recordings for radio and 
television, acquainting the pub- 
lic with the nature of the Com- 
mission’s work. It is remarkable, 
considering the number of 
speeches he has made, that he is 
running for nothing except the 
better enforcement of our busi- 
ness laws. 


Kinter’s Talk 


customer agrees to render with 
reference to his business gener- 
ally. Such an allowance becomes 
unjust when the service is not 
rendered as agreed and paid for, 
or when, if rendered, the pay- 
ment is grossly in excess of its 
value, or when, in any case the 
customer is deriving from equal 
benefit to his own business and 
is thus enabled to shift to his 
vendor substantial portions of 
his own advertising cost, while 
his smaller competitor, unable 
to command such allowances, 
cannot do so.” 

To prevent this circumvention, 
Section 2(d) was included in the 
act. Section 2(d), among other 
things, declares it unlawful to 
grant an advertising allowance 


equally 


1480 BRBOADWAY, NEW YORK 18, LO 4- 8866 


io any customer unless such al- 
lowan ce is available on propor- 
tionally equal terms to all other 
customers competing in the dis- 
tribution of” the products or 
commodities sold. 

You will recognize the fact 
that these two sub-sections of the 
Robinson-Patman Act—Section 
2(a), prohibiting certain price 
discriminations, and Section 
2(d) prohibiting certain allow- 
ances not available on propor- 
tionally equal terms to all com- 
peting customers-—may present 
interesting problems in_ their 
upplication to unused or only 
partly used cooperative adver- 
tising allowances. Suppose, for 
instance, a manufacturer has one 
price schedule tor all buyers but 
allows a “promotion allowance 
for advertising” of say four per- 
cent oT the purchase price on 
the invoice to its three largest 
customers but not to any other 
customer. Assume further that 
the manufacturer makes no re- 
quirement of the three large 
customers to whom the advertis- 
ing allowance is made that the 
allowance actually be used for 
advertising or promotion. Any 
advertising or promotional work 
depends entirely on what the 
customer prefers to do, and there 

(Continued on Page 51) 
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The yarn for bulky sweaters America loves. Eee ees 
glen bulk, the knitter’s best friend, 
natural and dyed yarn. Also for brushing. 
‘ | : 


Selling Agents: Stanley Porter, New York City * Pfizenmaier & Kirkland Co., Boston, Mass. * W. J. Miller, Philadelphia, Penna. 


C. L. Miller & Sons, Utica, N. Y. Anthony, Cheatham & James Yarns, Inc., Burlington, N. C. DO. F. Swain Co., Chicago, til. 


KNITTED OUTERWEAR 


yarn investment 


Quality is a necessary require- 
ment of every product if it is to be 
the best. Give your product the 
protection of Fallspun seasoned 
skills and yarn manufacture. Since 
1904 we have specialized in giving 
utmost value in woolen system 
yarns made from all fibers and 
blends of fibers. Call us directly at 
the mill or through any one of the 
following selling agents for prompt 


service. 


FALLS YARN MILLS, INC. 
Established 1904 
WOONSOCKET, RHODEISLAND POplar 9-988° 
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js no check by the seller on the other competing customers? Has “Although the word ‘avail- Peet Company, Docket 5587 
buyers’ sales promotional activ- the seller made the allowance able’ rather than ‘offered’ ap-  the(1953)). In those cases, one 
ity. Under these. circumstances, available on “proportionally pears in the relevant subsection of the contracts provided that 
although the manufacturer is equal terms? If the answer is of the Act, the statute contem- the buyer agreed to conduct a 


granting what he calls “an allow- “No” to either of these questions, plates that customers competing minimum number of feature 
ance.” this is price discrimina- the Federal Trade Commission in the resale of a seller’s mer- sales, annually to be promoted 
tion. The three large customers may seek to prevent the practice. chandise be afforded equal op- by store displays and _ either 
are, in effect, receiving a dis- Treble damage liability may also portunity to share in payments newspaper, radio or handbill ad- 
count not granted to smaller be incurred. for promotional services in the vertising. In return the soap 
customers. If the discount is not Explains Meaning event the seller elects in the first companies paid graduated al- 


justified by cost savings or can- 
not otherwise be defended under 
the provisions of the statute, the 
Federal Trade Commission may 
proceed to stop the practice by 
the issuance of a cease-and-desist 
order. Furthermore, under a sep- 
arate provision of the Clayton 
Act, anyone “injured in_ his 
business or property” by reason 
of the seller’s violation of the 
law may sue for three times his 
damages and the cost of suit, 
including a reasonable attorney’s 
fee. 

Suppose now that the seller 
grants the same allowance to the 
same three customers but actu- 
ally requires a showing from the 
customers that the allowance be 
used for newspaper advertising. 
The situation must now be meas- 
ured for legality under Section 
2(d). Has the seller made the 
allowance 


to all 


What is meant by the require- 
ment of Section 2(d) that pro- 
motional allowances must be 
“available on proportionally 
equal terms” to all competing 
customers? The statute contem- 
plates that customers competing 
in the resale of a seller's mer- 
chandise be afforded equal op- 
portunity to share in payments 
for promotional services. This 
necessarily connotes knowledge 
of the possibility of receiving 
such payments, and a seller who 
fails to inform all of his com- 
peting customers of the fact that 
the payments may be obtained 
fails to make them available 
(unless under certain circum- 
stances, he can later show that 
informing all customers would 
have been a futile gesture). 

In its 1954 opinion in the Kay 
Windsor Frocks case (Docket 
5739), the Commission stated: 


instance to provide it to one of 
their competitiors. A course of 
conduct under which a seller 
fails to inform respecting such 
compensation or make known 
his terms or otherwise to offer 
them to one customer while 
granting payment for services to 
his rival reseller essentially rep- 
resents concealment. such 
case, the credit or allowance is 
not ‘available’ to the unfavored 
competitor, for all practical pur- 
poses, a withholding and denial 
of opportunity to share occur, 
and the law is violated.” 

A question of “availability” 
may be involved also in a situ- 
ation where two or more types 
of allowances are offered dif- 
ferent categories of purchasers, 
as in the Soap cases (Lever 
Bros., Docket 5585 (1953); 
Proctor & Gamble, Docket 5586 
(1953); and 


lowances per case according to 
the type of advertising used. The 
second promotional plan was on 
an individual order basis and 
paid a lesser allowance per case 
for a feature sale supported by 
store displays. If supported by 
newspaper, radio or handbill 
advertising, it was compensable 
on the same graduated scale as 
the annual plan. 

The Commission’s complaint 
attacked the promotional scheme 
on two grounds: Payments were 
not reasonably available to 
small-quantity purchasers at the 
top-scale newspaper rate (be- 
cause the newspaper allowance 
technically available was insut- 
ficient on small purchases to pay 
for newspaper advertising); and 
payments received were unre- 
lated to the cost of advertising 
furnished, with large - quantity 

(Continued on Page 53) 
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Ban-Lon 


_ knitwear gives you 


Quality Control Program 


For your protection, all fabrics 
and garments which carry the 
famous ““Ban-Lon’”’ trademark 
must undergo and pass rigid 
tests for quality and performance 


profit pluses | 
for better selling... 


Skilled Technical Staff 


Technical help from the Ban- 
croft Company and its licensees 
is readily available to give you 


customer satisfaction 


assistance and advice in carry- 
ing out your “Ban-Lon” program 


Nation-Wide Marketing 
Program 


Trained marketing personnel 
visit stores throughout the 
country regularly to acquaint 
merchandise managers, buyers, 
and sales personnel with the 
unique advantages of “Ban-Lon”’ 
‘ fabrics and fashions, as well as 
with the latest developments 


Unique “‘Ban-Lon”’ 
Properties 


The permanent crimp in the 
““Textralized’’ yarn assures: 
e soft, luxurious hand 


e excellent stability 
e resistance topilling, wrinkling 
e remarkable absorbency 
e sharp, bright colors 
e added bulk with less weight 


For further 


L. 4 information, contact 
your source 
yy No of supply or write 
i~ **Everglaze” 


Marketing Division, 
P. O. Box 189, 
Wilmington 99, 


Delaware. 


(( 
Qeelty 
the test is in the touch 
FOR YOUR PROTECTION 


Fabrics and garments which carry these trademarks 
must pass rigid quality and performance tests. 


" Marketing Division, Wilmington, Delaware, supervises the international merchandising of products approved to carry the Joseph Bancroft & Sons Co. trademarks “B 
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purchasers receiving dispropor- 
tionately greater payments than 
small-quantity purchasers. The 
Commission found however, fol- 
jowing administrative proceed- 
ings on the complaint, that there 
was no evidence to support a 
conclusion that the payments 
were not reasonably available to 
all customers. Important in the 
decision was the fact that the 
soap companies offered alterna- 
tive promotional allowances for 
those purchasers who did not 
wish to use the more expensive 
advertising media. And no evi- 
dence was produced to show 
that the promotional benefits 
were tailored to fit only favored 
customers. It is not necessary 
that every feature of a promo- 
tional plan be usable and suit- 
ible to every buyer, so long as 
reasonable alternative benefits 
are available to all competing 


_ buyers. When this condition is 


verglaze”s 


met and if the plan is “honest in 
its purpose and fair and reason- 
able in its application,” it is not 
likely that a seller will encounter 
any serious difficulty. 


Some statistics may suggest 
0 you the seriousness with 


which the present Commission 
approaches its responsibility for 
enforcement of the law against 
discriminatory promotional al- 
lowances. 

Since 1936, when the Robin- 
son-Patman Act was passed, the 
Commission has issued approxi- 
mately 200 formal complaints 
alleging violations of Section 
2(d) of the amended Clayton 
Act. More than thirty of these 
complaints have been issued 
since July 1, 1959. As of March 
31, 1960, the Commission had 
pending 102 investigations of 
alleged violations of Section 
2(d). 

Other Violations 

This does not quite reveal the 
entire picture, however, since, 
on the buyer side, we also have 
under investigation a number of 
proposed respondents on charges 
of violation of Section 5 of the 
Federal Trade Commission Act 
through the knowing inducement 
and receipt of discriminatory 
advertising and promotional al- 
lowances. (Section 5 of the FTC 
Act declares unlawful “unfair 
methods of competition . . . and 
unfair or deceptive acts or prac- 


tices.”) We also have under in- 
vestigation seven jobber organi- 
zations which have banded 
together to publish their own 
catalogs. These organizations 
solicit manufacturers to purchase 
expensive advertising space in 
such catalogs. The legal theory 
under which these investigations 
are being made was developed 
in private litigation against A. & 
P. In that case, payments by 
manufacturers of food products 
to A. & P. for advertising in a 
magazine (Wowan’s Day) pub- 
lished by A. & P. for resale in 
its own stores, were held to be 
unlawful under Section 2(d). 
This ruling was made despite 
the fact that competing purchas- 
ers did not also publish a maga- 
zine, the court stating that “an 
offer to make a service available 
to one, the economic status of 
whose business renders him un- 
able to accept the offer, is 
tantamount to no offer to him.” 

[he payments which are al- 
leged to be discriminatory in 
matters under investigation are 
granted for various types of pro- 
motional services. These include 
cooperative newspaper advertis- 


3 denier regular and high bulk, heathers for bulkies, 


long 
staple 
stock-dyed 


_heathers 


Whatever the weather use our stock-dyed heathers... 


the new and unusual Lovat combinations. 


THE GLEN 


RAVEN MI 
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YORK 


ing, radio and television adver- 
tising, advertising in company 
publications or catalogs, shelf or 
counter or floor displays, and 
push money or prizes to sales- 
men or clerks. 

Cognizant of Problems 

The Commission is generally 
aware of the problems particular 
to your industry. We have been 
told by representatives of a num- 
ber of garment trade associations 
that the advertising practices 
now engaged in have reduced the 
industry to chaos. We are told 
that in recent years department 
stores and department store 
chains have demanded greater 
and greater participation by sup- 
pliers in various promotional 
advertising efforts and that ad- 
vertising allowances are made to 
meet demands of powerful buy- 
ers without any pretense of ad- 
hering to a cooperative advertis- 
ing program available to all 
competing customers on propor- 
tionally equal terms as required 
by the law. 

The Commission will not ig- 
nore this situation, but it cannot 
act on generalities. We shall 

(Continued on Page 54) 
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FINER 


FROM FITCHBURG 


blended according to your specifications 


Natural and man-made fibers 


100% and in blends 


Fitchburg Spinners Sales Corporation 
Fitchburg, Massachusetts - Tel. Diamond 3-3751 


need to discover and evaluate 
specific facts. The cooperation 
of each of you here today will 
be important to the expeditious- 
ness of any investigation and 
effectiveness of any remedy 
which may be developed. 

You have undoubtedly re- 
garded with interest the issuance 
by the Federal Trade Commis- 
sion of a complaint (released to 
the press this morning), against 
R. H. Macy & Company alleging 
Macy's use of the force of its 
purchasing power to induce sup- 
pliers to make contributions to 
sales promotions. Some of you 
may be called upon for cooper- 
ation in supplying information 
needed in this proceeding. 

The complaint alleges that 
Macy’s has “used the force of 
its purchasing power to induce 
contributions from its vendors 
who—because of their individ- 
ual inequality of economic 
strength compared to respond- 
ent; the highly competitive nat- 
ure of their business; their lack 
of ability to combat such prac- 
tices; the fact that their economic 
existence is enhanced and im- 
proved by continuing to sell to 
Macy; and that supplying Macy 
enhance the prestige and selling 


ability of the supplier with other 
actual and potential customers 
are relatively powerless to 
refuse to make such contribu. 
tions.” The complaint further 
alleges that “These circum. 
stances are enhanced by the fact 
that Macy’s New York store js 
one of the largest, if not the 
largest, department store in the 
United States. Very few, if any, 
of these 750 vendors can afford 
to make similar contributions to 
all of their other customers, or 
even to many of them, without 
having their profits disappear 
and their businesses fail.” 

In conclusion, the complaint 
alleges that the acts of Macy's 
“a powerful buyer using the 
leverage of its purchasing power 
and position, asking for and re- 
ceiving contributions, 
donations of whatever 


MA 


gifts or | 
nature 


from its vendors for the 100th | 


Anniversary celebration of 


Macy’s of New York, or for any | 


other purpose, are to the preju- 
dice and injury of such vendors 
and their competitors, and to the 
competitors of respondent and 
constantly seeking new tech- 
niques to avoid competitive in- 
equities in enforcement of the 
(Continued on Next Page) 
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HAVE YOU HEARD? 


WE'RE NOW MAKING 
FASHION COLLARS 


“As modern 


Men's, Ladies’ and 


Children’s Garments 
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FABRICS 


SINGLE & TWO PLY J 


* 64 & 96 feed stripes * 32 & 96 feed pattern wheel 


LAWRENCE KNITTING MILLS, 


24th St.. Charlotte 6, N. 
Lawreace Levy, President 
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the public, and constitute unfair 
methods of competition and un- 
fair acts and practices” pro- 
hibited by Section 5 of the 
Federal Trade Commission Act. 

The determination of the ac- 
wal facts of the matter must 
await hearings on the record 
under due process of law. The 
respondent Macy is entitled to 
be represented at such hearings 
and to present all relevant evi- 
dence on its behalf. Although | 
have detailed the allegations of 
this complaint which are matters 
of public record, | do not wish 
to be understood as having come 
to any determination as to the 
truth of these allegations. Such 
determination must await the 
completion of proceedings . . . 

The Federal Trade Commis- 
sion seeks the cooperation of 
your industry. We seek to assist 
you in fulfilling your own indi- 
vidual responsibilities for com- 
pliance with the law. We are 
attempting to encourage more 
widespread self-policing by the 
issuance of Guides for compli- 
ance with Sections 2(d) and 
Xe). We intend to move as 
expeditiously as possible with 
all the tools at our command 
against those who continue to 
use prohibited practices. 


Trade Practices 


Legal Developments Affecting Knitwear 


By HAROLD KORZENIK 
Counsel, National Knitted Outerwear Association 


LEGAL developments 


major ones. 


was signed into law by the President on September 14, 1959. 


the most part, the Act states a 
charter of rights for union mem- 
bers and many safeguards in the 
conduct of labor unions. For 
management, its chief signific- 
ance lay in that aspect of it 
which amended the Taft-Hartley 
Law and in that direction the 
most significant change was the 
outlawing of secondary boycotts 


and hot cargo provisions in 
labor contracts. 
However, the status em- 


bodied two major exceptions. 
One of the two exceptions re- 
fers to employers engaged prim- 
arily “in the relation to a job- 
ber, manufacturer, contractor or 
sub-contractor working on the 
goods or premises of the jobber 
or manufacturer or performing 
parts of an integrated process of 
production in the apparel and 
clothing industries.” This ex- 


affecting 
usually significant in the year coming to a close. 
First, the enactment of the Landrum-Griffin Act, which 


our industry have been un- 


There were three 
For 


ception applies equally to the 
provision strengthening the pro- 
scription of secondary boycotts 
and picketing, as well as the 
clause making it illegal to enter 
into agreements requiring em- 
ployers to refrain from dealing 
with other employers in certain 
circumstances, the kind of pro- 
vision we commonly denomin- 
ate as “hot cargo” clause. 

The net result, then, for our 
industry, is that as between the 
parts serving to produce the in- 
tegrated garment the law is more 
favorable to labor organizations 
than it formerly was and will 
undoubtedly contribute to diffi- 
culties which we thought had 


been resolved under the Taft- 
Hartley Law. 
For example, when some 


years ago the employees of a 


MILLS, 1430 


For further information: 


dyed 


Glen 
Raven 


Glen Raven -—the only spinner to 
; — dye high bulk orlon yarns at their 
own mills— insure a job that is 
smooth, fast, perfect ...in one operation. 
All-under-one-roof, we control and 
maintain quality throughout! 
Also dyeing for match mates 


Sheldon B. Meiman 


Text of report presented by 
Mr. Korzenik at the annual 
meeting of the NKOA board of 
directors. 


jobber struck for a contract, the 
appearance of pickets before the 
premises of contractors working 
for the jobber signalled applica- 
tion for an injunction against 
this secondary picketing. Under 
the new law, we very much 
doubt whether such an injunc- 
tion would be available. We an- 
ticipate that there will be a good 
deal of litigation with respect 
to the definition of employers 
coming within the exemptions 
afforded members of the apparel 
industry. 


The second major legal de- 
velopment occurred in the field 
of labeling. We refer, of course, 
to the Textile Fibers Identifica- 
tion Act, which became effective 
on March 2, 1960. 

The law is yet too recent to 
have afforded us sufficient ex- 

(Continued on Page 57) 
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TERROT PATTERN WHEEL INTERLOCK they | 
(RMR). Produces raised effects, color Jacquard rim 
designs, knitted in elastic, double pique and weavs when 
knit fabrics. by the 
sion. 
new a 
TERROT 4 COLOR STRIPER INTERLOCK scrupt 
(IM4F). Anything you can draw with horizontal | Beyon 
and vertical lines can be knitted. Quick and easy Trade 
pattern changing, at one point with only a few now f 
inches of waste. Also makes eight lock textures. No intern 
limit to your knitting scope. Bn We 
a ma 
pointin 
TERROT VELOUR. The only quality Velour ma- . As 
chine. Now equipped with stripers. oreme 
outlay 
TERROT HIGH SPEED INTERLOCK (IM). 
Makes any stitch variations with controlled unifor- ; _ 
mity. Five models, equipped from 24 to 38 feeds. im 
ductio 
TERROT PERFECT STITCH SWEATER In t 
MACHINE (IC). Produces interlock sweater bod- ; court, 


ies with one by one rib bottoms, streak-free. 4 fleet 
a large 
It's easy to buy Speizman. Trade-ins, budget terms can the tri 


be part of each transaction. Go forward with new, high the les 
production equipment while disposing of your surplus 


machinery cles 0 

Ways, 
For complete information and color brochures, write today -_ consis 
The ra 
SPEIZMAN KNITTING MACHINE CORP. ni. 
“ver, \ 
508-14 West 5th Street - Charlotte 1, North Carolina » ED 4-5546 tully Je 
Empire State Building « New York 1, N.Y. 
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rience on which to report 
legal tangles and judicial inter- 
pretations. The Federal Trade 
Commission, which is charged 
with the application and en- 
forcement of the law, did a great 
deal in preparation to make it 
intelligible and practically appli- 
cable. 

The third significant item oc- 
curred in a field in which we 
dealt anew with an old abuse. | 
refer to the growing and fre- 
quent violation of the Robinson- 
Patman Act in the indiscrimina- 
tory demand for and granting of 
discriminatory advertising sub- 
sidies. 

The requirements of that law 
in the garment industries, have 
been often breached. The Fed- 
eral Trade Commission, cog- 
nizant of the widespread viola- 
tion of the law in this field, 
recently instituted a number of 
illustrative Cases to impress vio- 
lators with the wages of this sin. 

It required many years of ag- 
gravation of this abuse by over- 
bearing retailers however, to 
bring this industry to its feet, 
protesting vehemently against 
this illicit imposition. 

Practical and hardpressed 
businessmen simply did what 
they had to do for the present, 
paying little heed to the day 
when they might be summoned 
by the Federal Trade Commis- 
sion. However, there are now 
new and compelling reasons for 
scrupulous respect for the law. 
Beyond the toils of the Federal 
Trade Commission, they may 
now find themselves facing the 
Internal Revenue Service. 

We are now on the brink of 
a’ major legal breakthrough, 
pointing in that direction. 

A recent decision of the Su- 
preme Court declared that an 
outlay occasioned by an illegal 
practice does not constitute an 
ordinary and necessary business 
‘spense, under the regulation 
entitling the taxpayer to its de- 
duction from taxable income. 

In the case passed on by the 
court, « trucking firm operating 
‘fleet of mobile tanks incurred 
‘large number of fines because 
the trucks exceeded in weight 
the legal limits for motor vehi- 
les operating over state high- 
"ays. The taxpayer’s equipment 
‘onsisted mainly of large tanks. 
The rate structure generally was 
medicated on a full load. How- 
“er, when such equipment was 
‘ully laden, it violated the maxi- 


mum weight laws of some of the 
states over which the trucks 
traveled. It was shown that the 
operation of partially loaded 
trucks would not only result in 
economic loss, but would also 
create safety hazards. 

Confronted with this dilem- 
ma, the industry generally and 
deliberately operated its trucks 
overweight in the hope and at 
the calculated risk of escaping 
notice or paying a fine. During 
the year in question, the tax- 
payer paid a very substantial 
sum of money for such viola- 
tions. The Court held that the 
demonstrated reasons and ex- 
planations could not avail the 
taxpayer its plea of necessity 
since allowance of the deduction 
would frustrate declared state 
policies forbidding particular 
acts and conduct. 

The Court indicated this rule 
to have been foreshadowed by 
an earlier case where it upheld 
the validity of an income tax 
regulation reflecting an admin- 
istrative distinction “between 
legitimate business expenses and 
those arising from that family 
of contracts to which the law 
has given no sanction.” 

In another case, the Supreme 
Court declared: 

“Where a taxpayer has vio- 
lated a federal or state statute 
and incurred a fine or penalty, 
he has not been permitted a tax 
deduction for this payment.” 

The Court, in the trucking 
case, declared: 

“Petitioner’s failure to com- 
ply with the laws obviously is 
based on a balancing of the cost 
of compliance against the 
chance of detection. Such a 
course cannot be sanctioned, for 
judicial deference to state action 
requires, whenever possible, that 
a state not be thwarted in its 
policy. We will not presume that 
the Congress, in allowing de- 
ductions for income tax pur- 
poses, intended to encourage a 
business enterprise to violate the 
declared policy of a State.” 

How much more concerned 
then, would the federal courts 
be with a violation of national 
policy such as is expressed in 
the Robinson-Patman Act? 

It must be noted that the pay- 
ment of a fine is in itself not 
illegal, but rather a penalty for 
an illegal act. With respect to 
illicit advertising subsidies, it is 
the payment itself which is un- 
lawful: and therefore closer to 

(Continued on Page 60) 


Industrial Sewing Machines 


owe their international reputation to 


the precision of all their component 
parts, as well as to their most accurate 
assemblage and extremely precise od- 
justment. 


A complete line of various types are 
manufactured. They are used for all 
appropriate purposes by manufacturers 
of hosiery and knit goods as well as 
clothing, woven goods, blankets and 
similar materials. 


Our manufacturing program includes: 
High Speed (6,000 RPM) Overlock Machines 
Mauser Lock Machines 
Machines for Sewing Elastics 
Single Chainstitch Machines 
Double Chainstitch Machines 
Band Cutting Machines 
Feed-off-the-arm Seam-Falling Machines 
Bag Sewing Machines 
Band-Attaching Machines 
Border-Attaching Machines 
Single and Double Needle Crochet Machines 


WRITE — WIRE — PHONE 


EXCLUSIVE DISTRIBUTORS 


SPEIZMAN 


KNITTING MACHINE CORP. 
508-14 West 5th St., Charlotte 1, N. C., ED 4-5546 


Empire State Building « New York 1, N. Y. 


_ Importers: National Industrial Machinery Corp., 350 Fifth Ave., N. Y. 1 
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tendance reached a new record of 1 


OUTERWwear 
deserves 
the preference 

y. Atte 


New York Cit 
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ponsored by the National Knitted Outerwear Association on May 5 


-Astoria Hotel, 


Ballroom of the Waldorf 


luge audience at the 42nd annual banquet s 


NKOA Convention And Banquet 
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ene at the trade practices luncheon at which over 250 members 
rade associations in the apparel industry participated. The 
uncheon was a sellout; there was standing room only when Earl 
B. Kintner, FTC chairman, addressed the audience. Shown at 
he head table are Mr. Kintner and the heads of various trade 
ssociations, who co-sponsored the luncheon session. 


Participants in the morning technical session of the NKOA con- 
vention, seated left to right, are: Don Bass, L. C. Boulward, 
Jerome Edelman, John Hoscheit, Donald F. Pollack, Victor Lom- 


Uiscussing aspects of the Robinson-Patman Act over cocktails 
Preceding the luncheon session which highlighted the day-long 
NKOA convention are: Sidney S. Korzenik, NKOA executive di- 
» Grand * "ctor and counsel; Mr. Kintner; and James F. Nields, Ware Knit- 
ters, Inc., reelected Association president. 


7. 
: 

: 


Shown here is a scene from the morning technical session on 
quality control and fiber development at the 42nd annual NKOA 
convention. The same scene was duplicated in the afternoon when 
members of the industry gathered to hear special sessions on 
knitted fabrics, including laminated knit yardgoods and high pile 
fabric produced on the sliver and cut loop principles. 


4 


bardi, Sidney S. Korzenik, James F. Nields, Harris Johnson, 
Bertrand Frank, T. A. Podbereski, Lee Bidgood, George Lewis, 
Collins Thompson and George Vescio. 


Chatting at the cocktail party which preceded the evening banquet 
are: Edward A. Brandwein, NKOA administrative secretary; Abe 
H. Liebster, M & M Knitting Mills and former NKOA president; 
Harold Korzenik, NKOA counsel; Sidney S. Korzenik; Senator 
William Proxmire, guest speaker at the event; and Mr. Nields. 
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KNITTED OUTERWEAR 7 IMES 


Daniel R. Strauss 


President 


Himalaya Knitwear Co., Inc. 


Originators of Aussie Brook 
Kuitted Leisurewear. 
“Nourishing a growing 
business is like raising an_ 
adolescent: problems of 
growth must be understood 


so that sound guidance, 


personal interest and 
financial support can be 
warmly given to create 

the environment for healthy 


and productiy e maturity. 


“Our frends at TBC, 
because of their knowledge of 
our industry's problems, give 
us everything needed for the 


continuing growth of our firm.” 


TBC credit and financial serv- 
ices are available in many fields 


of industry. They are most ef- 
fective for manufacturers with 
annual sales of $500.000 and 
over. One of our officers will give 
prompt attention to any inquiry, 
either by letter or in person. 


TEXTILE BANKING COMPANY 


55 Madison Ave., Dept. KO, New York 10, N.Y. 


SUBSIDIARIES: 
T. B.C. Associates, Inc., New York 
Southwest Texbanc, Inc., St. Louis 
Pacific Texbanc, Inc., Los Angeles 


proscription. The court com. 
mented on this point, saying: 
“Certainly, the frustration of 
state policy is most complete 
and direct when the expenditure 
for which deduction is sought is 
itself prohibited by statute. . . 
If the expenditure is not itself an 
illegal act but rather the pay- 
ment of a penalty imposed by 
the state because of such act, as 
in the present case, the frustra- 
tion attendant upon deduction 
would be only slightly less re- 
mote and would clearly fall 
within the line of disallowance.” 
It is not unreasonable to an- 
ticipate that expenditures incur- 
red in violation of the Act would 
be subject to the close and criti- 
cal scrutiny of the Internal 
Revenue Service. Business firms 
running the risk of violating the 
Act would at the same time now 
be undertaking the risk they 
never anticipated. They may 
now find that they must forego 
the advantage of a credit for 


income tax deduction of these | 
illicit payments as ‘ordinary and | 


necessary’ business expenses. So 
far as we know, the courts have 
not yet passed on a particular 
issue arising Out of a discrimin- 
ary advertising allowance in 
terms of tax deductibility. But 
the prophecy inherent in this 
court decision seems quite clear. 

Perhaps under threat of the 


emergence of this new sanction, 
the abuse which has taxed our 


industry as well as other branch- 
es of the apparel trades, will 
abate. 


Retailing 


Rochester Store Spurs 
Early Swim Suit Selling 
ROCHESTER, N. Y.—The 
National got an early start on 
girls’ and teens’ swimwear busi- 
ness when it staged a May pro- 
motion of a large collection of 
knitted elasticized suits. 

The store used point of sale 
display and newspaper advertis- 
ing to launch the promotion, 
which drew immediate response 
from shoppers. 


Whitney & Company 
Names New Buyer! 

ALBANY, N. Y.—Charles J. 
Durland has been appointed 
women’s sportswear buyer 4! 
the W. M. Whitney & Co. de- 
partment store. He will buy 
sweaters, swimwear and other 
knitted outerwear 
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aia Stitch And Color 
Augment Styling 
ourhtis Ty Himalaya Line 


ute. .. 
itself an Novel stitch and color treat- 
the pay- ments get a good deal of atten- 
osed by tion in the Himalaya Knitwear 
h act, as | Co. line of fall sweaters for 
- frustra. men. Wool appears to dominate 
eduction | the collection, with some excel- 
less ree | lent assists from Orlon and from 
irly fall ablend of mohair and wool. 
ywance.” Rich texture is achieved in 
le to an- this mainly bulky range through 
es incur. the use of such stitch construc- 
ct would | tions as ribbing, popcorn effects, 
ind criti. | raised diamond or triangular 
Internal | motifs. In addition brushed sur- 
ess firms | faces come in for importance 
iting the | and plush napped-and-sheared 
ime now | Orlon is in the picture. Random 


sk they brushing is interesting. 
ey may A particularly striking note \ — 
forego is achieved through the use of 
edit for | a wide range of designs made * 


of these | even more atractive by eye-ap- \ A / hb 
nary and «pealing §=color combinations. \ 
‘nses, So | Patterns range from an Navajo \ (4) 
rts | Indian motif through a boxed Himalaya’s fall collection includes a high V-neck pullover with striped border in a popcorn stitch; a richly 


eee unchboard effect ; stripes ribbed two-color model, the collar of which can be worn open or buttoned; and a beautifully brushed number 
articular a a und stripes with a ribbed collar that converts into a hood. 
scrimin- 


Marls get some of the color combinations incorporating four the colors utilized are black, per, orange, green and taupe. 


ance in | 
ity. But) stress, which often gives reign to or five different shades. Among _ olive. blue and gold, slag, cop- (Continued on Page 62) 
in this 
ite clear. 
tof the RIBBONS... 
xed our e 
branch- with a reputation! 
les, will FEATURING 
e SPUN NYLON RIBBONS 
ldeaily suited for Piece Dyeing of Textured Yarn sweaters 
Spurs * ACENYL* RIBBONS 
(warp—filament Nylon; fi!ler—spun acetate) 
a pe A shrink-proof dyed Nylon ribbon ideally suited for synthetic 
ar busi- sweaters 
COTTON AND RAYON RIBBONS (Pre-Shrunk) 
In several qualities 
bs = A tremendous assortment of colors and shades available for 
nt spot delivery in #3, #4, #5 widths 
response SPECIAL NOTE: We can custom dye ribbons to your specific 
color requirements. Call, write or wire for information and 
prices. 
pany 
uyer 
aarles J. 
pointed 
uyer al 
Co. de- 
ill buy 19 WEST 24th ST., NEW YORK 10, N. Y. ORegon 5-7705 
d other Selling Agents for THE POST NARROW FABRICS CORP., Andover, Conn. 
*Registered Trade Mart #614506 
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assures 
BEST 
KNITWEAR 
PROCESSING 


24 HOUR SERVICE 
FREE SAMPLES 


and | 
PIECE DYEING | 


of all synthetic fiber 
knitted fabrics and garments ; 


NOT THE LARGEST . . . BUT DEFINITELY THE BEST 


ETCO Knit Goods Processing Co., Ine. 


24 Montrose Ave., Brooklyn 6, N. Y. EVergreen 7-8900 


Represented by: 


Merritt Company Moher Associates 


40 E. 34 St., New York 16, N. Y. 


44 Washington St., Wellesley Hills 81, Mass. 


Grays, including oxford, figure 
in the Himalaya line and may 
possibly pair with wine. 
Essentially, style emphasis is 
on cardigans and pullovers with 
shawl collars. There are a goodly 
number of V-necklines of vary- 
ing depth with some of the most 
interesting set quite high and 


framed to appear plunging. 
Lapped effects and_ collar- 
framed V’s are notable. An 


occasional turtleneck crops up. 
There are also zip front treat- 
ments. 

Designed along distinctly 
imaginative lines are brushed 
mohair and wool sweaters, the 
ribbed collars of which convert 
into unusual hoods. Another 
sweater with an air of versatility 
is the official Canadian Olympic 
pullover, at $13.75, trimmed in 
red and blue. Its collar comes 
off completely for wear as a 
headwarmer and reveals a crew 
neckline. 

Suede Combination 


In addition the broad 
stress on all numbers, 
Himalaya has added another 
dimension its collection 
through the introduction § of 
suede front novelties wholesal- 


to 
knit 


—the mill witha feeling for fibers 


creates, with inspired craftsmanship, the perfect solution 


to your problems. 


ing from $10 to $15, depending 
on the style, and available in 
gold, olive and natural. Styles 
include shawl collar, V-neck and 
zip front treatments as well as 
sleeveless vest variations. 

Orlon plush is utilized for a 
sweater-shirt with contrast trim 
about the collar, at $5.75, 
wholesale, and similary decor- 
ated V-neck cardigan with six- 
button closure, wholesaling at 
$6.50. 


Popcorn Pullover 


Other wholesale prices in the 
line start from about $8 for a 
popcorn stitch pullover with 
tri-banding about its V-neck or 
a matchstick patterned pullover 
with a shawl collar. A lacey V- 
neck bulky, carried over from 
early spring into fall whole- 
sales at $7.50. 

Aside from an occasional ex- 
cursion into the $16.50 price 
point — for a two-color jacket 
with raglan sleeve definition and 
large pockets — or $10.50 — 
for a V-neck cardigan with six 
brass buttons and a raised puck- 
ered stitch construction — the 
remainder of the line whole- 
sales at between $8.50 to $9.50. 


special? 


For the ultimate in distinguished wool-spun fibers that 
add unquestionable quality to your fashions, call on 
\LDON. You'll be glad you did. 


The Aldon Spinning Mills Corp. 


where master spinners create the unusual 


Talcottville, Conn. 
C. J. McAlaine 


One Highland Ave., Bala-Cynwyd, Pa. 
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Men’'s Wear 


Scottish Style Pendulum Swings 


Designs 


inates his profit on his earlier 
sales. That has happened to a 
considerable extent and has dis- 
couraged enthusiasm for teen- 
age lines. 

Traders accept the fact that 
the teenager is the dominant 
spender. The average young 
male will buy three garments to 
the one bought by his father. 
That applies even more so in 
the feminine fashion trade. But 
the retailer carries a much heav- 
ier element of risk when he sells 
to teenagers, in view of the 
rapid changes in demand and 
styling. 


Toward Subdued Colors, 


GLASGOW, Scotland (Scot- 
tish Amalgamated Trade News 
Agency) —The men’s wear de- 
signs from Scotland this spring 
suggest a definite swing towards 
quieter colors and styling. Back- 
ground to the situation is essen- 
tially economic. The teenage 
trade has obvious attractions. 
The assumption there is that 
gay, novel and even garish de- 
signs are the required merchan- 
dise. Experience has proved 
otherwise. 

There is an admitted market 
for novelties and a variety of 
brighter lines have been offered 
and have sold, but not in the 
volume required to make the 
designs a success. Experience 
has shown that five out of 10 
novelties fail to make the grade 
in terms of complete sale. The 
retailer makes his profit on the 
last three garments he sells out 
of every dozen. If he is left with 
three, or even two of a line, to 
be cleared at cut prices, he elim- 


Manufacturers Cautious 


A considerable number of 
manufacturers have burned their 
fingers this last year from novel- 
ties; they have realized that 
there is little profit in jobbing 
off slow selling novelties and it 
is quite certain that in the com- 
ing spring and autumn collec- 

(Continued on Page 64) 


THE BEST WAY TO LAY UP 


TUBULAR KNITS FOR CUTTING ys 
CRA ELECTRIC KNIT GOODS ? 

LAYING UP MACHINE 

FASTER, MORE ACCURATE, 
TENSION-FREE...PAYS FOR 

ITSELF IN SAVINGS OF TIME, * 

HELP, MATERIAL. 


THE RIGHT TABLES 
FOR YOUR CUTTING ROOM 


| 


| FINDS—REMOVES LOOSE 
: THREADS FROM FINISHED 
{PRODUCT CT} 


CRA METAL SECTIONAL 


| 
CUTTING TABLES 


IMlustrated en Request 
CUTTING ROOM APPLIANCES CORP. 


1134 Broadway - New York 10, N. Y. 
MUrray Hill 5-9144 


CRA CLIPMATIC 
THREAD TRIMMER 


CITY-WIDE Offers You... 


Knit-goods ‘Know-how’ 
500 Ib. kettle lots 
Latest stainless steel 

NAPPING & SHEARING 
with the newest type 


DYEING 
* Piece dyeing of Knitted 
equipment and controls 
Color uniformity | 
equipment ON OUR OWN 
PREMISES. Finished 


Fabrics 
FINISHING 
widths to 82” 


| | 
PROCESSING _ 


an exclusive washing proc- 

ess devoted to bring out the 

finest obtainable handle in 

all fibers and blends with 
: the minimum oil content. 


Quality plus service 


e When you specify “City-Wide” 


you are assured that experienced ex- 
perts process every garment with the 
most advanced methods in a new, mod- 
ern plant. 


Phone: Michigan 1-3600 


Samples Picked Up and Delivered 


UG CO., Incorporated 
88-02 Pitkin Ave. | Ozone Park 17, N. Y. 
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KNITTED OUTERWEAR 


‘“*‘RELIABLE FELLOW’’ SAYS: 


— REMEMBER 


y TO CALL 


OVER 
RELIABLE 
500 7 49/3 Sewing Thread. 


. Nylon Separating 
THREAD Thread . Dacron Sep- 


arating Thread 


COLORS Soft & Merc. Ktg. Cot- 


ton .. . Kismet—Seam 


ALWAYS “4 Binding . . . Pintickets 


— Labels — Tags 

Elastic —Cleaning Fluid 

IN STOCK . Paper — Twine — 

Wa . . Pressing & 

Cutting Supplies ... 


330-32 Bleecker St., B’klyn 37, N. Y. Glenmore 6- 


SPECIALIZING IN 


KNITTED LININGS for SWIM 
TRUNKS and BATHING SUITS 


Celanese 
* All Types of Cotton Mesh — 
Novelty Cloth 


OSECLAIRE Knitting Mills, Inc. 


tions, fewer brighter novelties 
will be shown or bought. It may 
be that a very large supplier 
might carry the loss on his 
standard turnover. 

There is little point, however, 
in earning profit on standard 
lines and losing it on novelties, 
and the obvious answer is to re- 
duce the element of risk in- 
volved in handling novelties. 
Hence the attention which has 
been given to quiet variations, 
with emphasis on pattern rather 
than on color. 

In effect, the smaller mer- 

lant in seeking to up-grade 

enage taste so that fewer 
welties and fewer brash, gar- 

h garments are sought. Some 

msiderable success has been 

chieved in this effort and in- 
nsified attention is certain 
yer the coming months. The 
gument may be advanced that 
very firm carries a few duds in 
s collection. That is admitted, 
mut the present effort is to re- 
luce the number of poorer lines 
ind to up-grade all the offered 
rarments to best selling status. 

Sane Sales Pattern 
One firm has indicated its 


762 Badenian cht Ave., Brooklyn, N. Y ULster 5-4248 wn results this year as eight 
it of 10 best selling lines, one 
MODEL F8 


ALEMANNIA—SEYFERT & DONNER WEST 


which went reasonably well ang | 


one which is still sticking to the 
shelves. That might be regarded 
as a reasonable pattern of trad. 
ing, and current effort is design. 
ed to bring a similar degree of 
sanity into the trade as a whole. 

Quite obviously, the clement 
of risk is increased as the novel. 
ties are increased. The answer js 
consequently reduction of 
novelties. This might suggest , 
reversal to bread and _ butter 
lines, but that is not implied. |: 
is possible to cater to teenage 
business without accepting the 
acute risks inherent in extreme 
novelty. 

Vertical stripes, for instance, 
have done very well in the teen- 
age trade this year, but these 
garments are essentially fisher- 
man-type two color offerings 
which will sell equally well to 
the more mature man as to the 
teenager. Another argument 
against excessive attention to 
novelties is the fact that existing 
demand is keeping manufactur- 
ers fully employed. That being 
so, there is no point in venturing 
out with the selling ranges. 

The range now offered con- 
sequently aims at patterned ef- 

(Continued on Next Page) 


AND ALL MACHINES 
PREVIOUSLY DELIVERED BY US 


The only single lock flat power machine with 
71” NEEDLE BEDS 

Needle Beds also available 

Additional needle space for more economical = 

production of trimmings and garments. 

Built in 3-14 cut. 


MODERN — VERSATILE — EASY TO HANDLE 
Ask for demonstration. 


Sole distributors for U.S.A. and Canada 


| | TRICOMA, INC. 


7504 Empire State Bldg., on York 1,N.Y. 
WIsconsin 7-7466-7 

Showroom and \Workshop: 303 Stockholm Stree? 
Brooklyn 37, N. Y. Glenmore 6-0205 
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fects with vertical motifs, par- 
ticularly to the front. Crew and 
high V-necks share the trade; 
a tendency towards lighter 
weight has been noted. The very 
heavy fisherman knits have de- 
clined in popularity and are be- 
ing replaced by medium weight 
ierseys which are quite positive- 
ly fashion garments, although 
not excessively styled. 


One very interesting feature 
has been the decline in popular- 
ity of the heavy long white 
sweater used for cricket. It has 
been supplanted by the cotton 
windcheater, which sells at ap- 
proximately half the price and 
functions equally well. For 
yachting, angling, golfing and 
similar activities the heavier 
ype of fisherknit garment con- 
tines to take a very substantial 
share of business, but with other 
sporting uses the trend has been 
definitely towards medium 
weights and lighter weights, 
fashionably styled but quiet in 
general character. Wool contin- 
ues to dominate the men’s trade. 
There has been a swing towards 
man-mades by the Scottish 
manufacturers, despite continu- 
ous efforts by the young pro- 
ducers to have their material 
incorporated in the Scottish 
production. 


Another feature of the trade 
has been the reluctance of buy- 
ers to place bulk orders ahead. 
Efforts have been made, as 
normally, by the larger manu- 
lacturers to book their produc- 
tion ahead of manufacturing 
and where a business is suffici- 
ently large to insist on this ad- 
vanced ordering has been done. 
But. by and large, retailers are 
now tending to refuse advance 
bookings and to buy as and 


when they determine that the 
time is ripe. 

Representatives have been 
flogging the argument that ‘if 
you don’t order now, you won't 
get delivery.” That has not had 
the desired effect, and has in- 
deed discouraged retailers from 
placing orders even normally. 
There has been a certain reac- 
tion against high pressure sell- 
ing, and a tendency to insist that 
the retailer must have complete 
freedom to buy if, as and when 
the market is ripe. 

A sufficient number of manu- 
facturers exist to make this 
policy apply, and some very at- 
tractive orders have been picked 
up by the smaller units in recent 
weeks on the rebound. Their 
buyers have come in now to 
take delivery in March, April 
and May for current spring 
needs. 

In effect, buyers are refusing 
to order six months ahead, and 
are quite content to accept the 
situation that someone will ac- 
cept their business. In fact, they 
are finding that this does apply, 
and that all the required gar- 
ments can be found. Quite ob- 
viously, that policy does not ap- 
ply where a large number of re- 
tail branches are involved and 
where advanced buying is a 
necessity. But it does apply very 
much where the retailer is an 
individual and is concerned to 
retain his control of the market. 

The overall picture of the 
men’s trade at the present time 
is thus distinctly healthy. The 
retailers are coming in now. 
placing orders for delivery with- 
in the next few months. They 
are not interested as yet in 
autumn buying, except where 
the scale of their activities de- 
mands this. 


NUTS BOLTS TAPS DIES WRENCHES 
METRIC ALLEN STYLE SOCKET HEAD CAP SCREWS : 


FOR ALL TYPES OF FOREIGN EQUIPMENT 


JTOMOTIVE 
IMMEDIATE DELIVERY 


VETERA 


WoOrth 4-5867-8 


MACHINERY 


FROM STOCK - CATALOGUE 


TOC 


TREET 


Sold Direct and Through: 


The Irving Cohen Yarn Corp. 


Yarn Company, Inc. 


Los Angeles 13, Calif. 


Pennsylvania and Midwest: 
CHARLES J. DAURAY 


Philadelphia 11, Pa, 


Now! One Source 


for all yarns = 


The French Worsted Company 
and its newly merged Dauray 
Textiles Division now offer com- 
plete service to the entire yarn 
buying market. Look to this great 
company—America’s oldest sales 
yarn mill — for all your yarn 
needs. 


f*-\ French and American-spun worsteds and 
merinos 


E~4 Turbo-processed synthetics in natural, 
colors, and heathers 


Textralized yarn for Ban-Lon® fabrics 


Novelties and specialties 


i Blends of all fibers 


First among “’Orlon’’* tow-dyed spinners 


DuPont's acrylic fiber 


The French 


Worsted Com pany 


and Dauray Textiles Division 


Woonsocket, Rhode Island 
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KNITTED OUTERWEAR TIMES | 


Men’‘s Wear 


COLLARS 


NewColors,Styles 


K NI 


CUFFS 
+ BOTTOMS Spark Buying At 
« SLEEVES Satisfaction Midwest Show 
ELASTICS Guaranteed MINNEAPOLIS, Minn.—In- 
est centered in the newer 
— BORDERS eater styles and colors at the 
. A JCARITOL Men’s and Boys’ Wear Buying 
Veek, sponsored 


April 24-26, 
the Upper Midwest Men’s 
\pparel Club, Inc. The market 
is held at the Radisson Hotel 
d Merchandise Building here. 
The comparatively new shades 
of olive and gold got the nod of 
buyers, along with such style 
trends as the shawl collar and 
the new high V neck. 

Palmer Olson and T. S. Pe- 
terson of Munsingwear, Inc.., 
said that knit sport shirts with 
long sleeves for fall had good 
customer acceptance such 
shades as olive, gold and sage 
green in Orlon, Acrilan and 
Orlon-and-wool blends. Retail 
prices for the “Grand Slam” 
sport shirt ranged from $4 

$10. 

There 


KNITTING MILLS of Phila., Inc. 
Westmoreland & Collins Street 
Phila. 34, Pa. GArfield 3-0376 


Find out how VISUAL BAG can make 
your good products look better and sell 
faster! Call or write for the Visual 
Man — WEllington 3-5200! 


AL BAG | Van Cor 


also was considerable 


seeeeeeeee ee 


with a unique, 


AND CHEMICALS, 


ie? Fibres That Deserve the Finest, Deserve Paterson Bleachery. 
Call or Write For Full Facts... 


interest in the firm’s sweaters, q | 


recent addition to its lines. These 
featured bulky knits in shawl 
collars, high and low V-necks 
and boat necks. A variety of 
fibers was offered, the sweaters 
including wool, wool-and-Orlon 


blends and lamb’s wool and 
mohair. Retail prices were 
$8.95, and the best selling col- 


ors were gold, olive, dark gray 
and wine. 

Jim Derby Jr. of Jersild Knit- 
ting Co. said that the firm’s line 
of ski sweaters featuring the 
shawl collar and high V-neck 
had moved very well, especially 
in the $12.95 to $15.95 retail 
price range. Olive and gold were 
strong in ski wear, too, along 
with blue and red. In more con- 
ventional sweaters the shawl 
collar and high V-neck also 
moved well, and there was par- 
ticular interest in pullover styles. 
Sweaters in the $7.95 to $13.95 
bracket moved best, and again 
olive and gold were the color 
preferences. Ladies’ and men’s 
matching sets of ski sweaters 
also were big, Derby said. 

Harry Wehling of Revere 
Sportswear termed the business 
he did at the market as “fantas- 

(Continued on Next Page) 
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Paterson Bleachery processes animal and vegetable fibres in 
accordance with the highest standards of the industry. FIRST 
laboratory-controlled bleaching process . 

FOREMOST with modern, up-to-date equipment and skilled 
specialist-technicians—Paterson Bleachery sets the pace with top 
quality bleaching that answers the demands of today’s high 
fashion market for quality fibres. 


TODAY! 


Paterson Bieachery 


INC. 


Commission Bleachers of the Specialty, Fur and Vegetable Fibres 


209 EAST iSth STREET - PATERSON 4, NEW JERSEY : MULBERRY 4-1034 
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tic.” With a variety of sweater 


style treatments available for 
fall, he said that “everything” 


was selling well and customers 
were buying across the board. 
Although the new shades were 
selling well, there still was con- 
siderable interest charcoal 
gray and dark green sweaters for 
fall. About 60 percent of Weh- 
ling’s business was in pullovers, 
the balance is in cardigan types. 
Fiber was not an important fac- 
tor in customer buying, he said, 
if the style was liked. 

Paul Herschman of H & H 
Knitwear, which distributes 
sweaters and knit shirts under 
the Gary Reed label, said that 
wools were very strong for fall 
and the new fancy stitches such 
as the pineapple stitch, cable knit 
and rick-rack inlaids. Although 
olive and gold had moved well, 
the burnished tones also were 
bought. Windjammer sweaters 
with a boat neck also got the 
nod of buyers. The better goods 
seemed to be the most sought 
after-—sweaters selling at $12.95 
and up. Pullovers moved best, 
followed by the shawl collar 
coat sweater, Herschman de- 
clared. 

Milt Kahn, Barclay Knitwear, 
said that bulky knits and some 
“hairy goods” were most inter- 
esting to his customers. Sweaters 
in the $6.95 to $12.95 range 
sold best, with interest about 
50-50 between pullovers and 
cardigans. 


Scottish Knitters Enter 
Ski Sweater Production 


GLASGOW, Scotland (Scot- 
tish Amalgamated Trade News 
Agency)—Boom in skiing in 
Scotland has encouraged a new 
interest in ski knitwear. Swiss 
manufacturers and Norwegians 
have a considerable start in this 


Arrow’s Orlon pile pullover with cot- 
ton backing is trimmed with ribbed 
worsted, which forms its convertible 
shawl collar. 


field because of their years of 
activity. The European’ Free 
Irade Agreement will mean in- 
tensified competition in Britain 
as from July Ist, when a reduc- 
tion of 20 percent in import 
duty will become operative. To 
meet this, Scottish knitwear 
manufacturers are now extend- 
ing their range of ski and apres- 
ski garments, and report consid- 
erable success in this direction. 

Teenagers are among the im- 
portant customers and are buy- 
ing a very wide range of bulky, 
boldly patterned styles, tradi- 
tional in Iceland, Switzerland 
and Norway. Importance of this 
influence is expected to increase 
and to spread from skiing into 
general application. Collars are 
given particular treatment to 
allow their use as head covering. 
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47 Rodney St., B’klyn 11, N. Y. ULster 2-4488 


24 Hour Service Within 100 Miles of N.Y.C. 
We Do Business Throughout the World 


FOR 


your SWeadter 


EVERY FIBER 
EVERY GRADE 
NO MINIMUM 


TEXTILE 
WASTE 
CORP. 


“Everything was in our favor. We had the right product, 
the right price, good quality and good service. The orders 
came in, but payments dragged. Our customers were tie- 
ing up all our working capital. You never heard so many 
excuses. 

“We decided to call in Commercial Factors. Frankly, 
we never realized how much cash could be generated 
through their factoring plan. We've been growing steadily 
ever since, with no money problems to slow us down.” 


Cash As You Ship 4 oe 


That’s one of the chief benefits you get from the Com- 
mercial Factors Plan. Your money is never tied up. It’s 
like doing business for cash, regardless of your selling 
terms. There are many other saenane, too. Why not check 


them yourself? 


Send For F ree Plan Book 


This 1 6-page brochure describes in detail 
all the key features of the Business 
Growth Plan and offers valuable sugges- 
tions on how to expand your business and 
safeguard your profits. No cost or obliga- 
tion. Write Dept. K-516 


“Serving the financial needs of industry 
since 1828” 


Commercial Factors Corporation 


One Park Ave.. N. Y. 16, N. Y. * MU 3- 
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KNITTED OUTERWEAR 


yarn mills, inc. 

5725 HUDSON BOULEVARD 

NORTH BERGEN, N. J. 

N. Y. Phone: LO 4-3707 

N. J. Phone: UN 5-3116 


CAROLACE 


342 River Rd. Edgewate 


YOU CAN’T PRODUCE > 
GOOD GARMENTS 
WITH BAD PATTERNS! 


Lifetime 


PATTERN 


PERMAPLAST 7 


IT NEVER WEARS OUT 


DOES NOT CURL OR WARP 


EDGES NEVER FRAY 


Dyes & Chemicals 


Phoenix To Discontinue 
Chicago Dyeing Plant 
CLEVELAND, Ohio 
Phoenix Dye Works, announced 
that the company is ceasing 
operation of its Chicago plant 
effective July 1, 1960, it was 
announced by William H. Su- 
sen, president. Operations will 
be centralized in the new Cleve- 
land mill which is now being 
enlarged to 81,000 square feet. 
The machinery of both plants 
will be combined to maintain 
the overall capacity presently 
posessed in both Chicago and 

Cleveland. 

Phoenix’s Chicago plant, parts 
of which were built in the last 
century, has grown obsolete, 
according to Mr. Susen. Fur- 
thermore, the construction of 
turnpikes and thruways he said, 
will enable the company to serv- 
ice the Midwest area with little 
or no inconvenience as far as 
deliveries are concerned. For 
example, Mr. Susen cited “sleep- 
er” truck service which now 
gives overnight delivery from 
Cleveland to the Milwaukee 
and Chicago areas. 

\ Chicago office will be main- 


— 


tained and its location will be 
announced shortly. No interrup. 
tion of service is anticipated 
during the changeover. 

Phoenix is equipped to pack- 
age dye yarns on package put- 
ups and sweaters in strip and 
garment form. 


Onyx Oil Merged With 
Onyx Chemical Corp, 
JERSEY CITY, N. J.—Onyx 
Oil & Chemical Company has 
merged with the Onyx Chemical 
Corporation, and the name of 
the company is now Onyx 
Chemical Corporation. 

Onyx Chemical Corporation 
is a publicly held company and 
recently acquired all of the out- 
standing shares of Onyx Oil & 
Chemical Company. The corpo- 
ration is a leading producer of 
anti-static agents, softeners, re- 
sins, detergents, water-repellents 
and other related chemical fin- 
ishes for the textile industry. 


Sandoz Introduces 
New Milling Dyestuff 
A new milling dyestuff, Lan- 
asyn Brilliant Red RL p. a. f, 
has been released by Sandoz, 
Inc. It is suitable for dyeing 
(Continued on Next Page) 


THE WORLD’S CLEANEST, 
MOST ACCURATE & 


MOST PRODUCTIVE METHOD OF 
MAKING MULTIPLE MARKERS! 


“WIZARD” and “ONE TO FIVE”’ 
MARK-O-MATIC 


NO-CARBON DUPLICATING 
MARKING PAPERS 


a 
IN 6 COLORS — OUTPERFORMS & OUTLASTS- 
ALL OTHER PATTERNS _— AT ONE TIME — WITHOUT CARBON © 
ENGINEERED FOR YOUR MARKING DEPARTMENT! | 
, EASY TO CUT WITH SCISSORS bed in 
DOES NOT CONTRACT OR EXPAND 
self-dispensing 
FOR MATCHING DESIGNS—Clear (Transparent) PERMAPLAST allows worker to 
see cloth through pattern, to match plaids, etc. 
6 COLORS—EASY IDENTIFICATION—Six colors to differentiate styles, sizes, etc. ‘ os P = 
no muss—no fuss own the 
EXTRA ECONOMY—does not deteriorate—larger patterns can be cut into ne pinning—no stapling — and you‘re ready 
smaller ones when no longer needed. —— - no lining up to mark 
for samples, prices and brochure at 
PRECISION PAPERS. INC ask your paper supplier or write L 
MANUFACTURERS . THE MUTUAL PAPER CO., INC. 
DEPT. #4 84 FERRIS ST. B'KLYN 31, N. Y. DEPT. #4 202 COFEY ST. B’KLYN 31, N. Y. 
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wool, silk, and polyamide nylon 
fibers [rom a neutral or weakly 
acid bath. In combination with 
Lanasyn dyestuffs, it is best dyed 
by the Lyogen SMK_ process. 
Being highly soluble, it is of 
ecial interest for printing, in- 
cluding vigoureux printing. 

The new dyestuff is claimed 
to be very fast to light and mill 
processing, particularly milling 
and carbonizing. It withstands 
finishing processes very well and 
is readily dischargeable. 


Dyestuffs And Finishes 


Exhibition Is Announced 

MANCHESTER, England 
The First International Textile 
Dyestuffs, Finishes and Auxil- 
iaries’ Exhibition is to be held 
at the Free Trade Hall, Peter 
Street, this city, September 22 
and 23, 1960. 

In addition to the exhibition, 
there will be a program of films 
shown by manufacturing compa- 
nies, and on one of the days a 
symposium relating to new de- 
velopments in textile chemicals. 

The exhibition will be held 
yearly, returning to Manchester 
every three years. The interven- 
ing two years the exhibition will 


Full Fashioned 


Kuttting . . 
Fully Automatic! 


Now — with BENTLEY- 
COTTON new Model UO/AE 
for knitting full fashioned 
outerwear, you can achieve a 
wholly new market position. 
Knit outerwear which is the 
utmost in exclusive styling and 
quality — with your price 
structure fully protected by 
production economies due to — 
speed, automaticity and 
versatility. Ask us about 


unprecedented exclusive features. 


Don't Compromise . . . Don’t Improvise 
Don‘t Apologize .. . 
Knit It On A Bentley! 


MACHINERY, 


THE Bentley KNITTING MACHINERY ORGANIZATION, INC. 


BLUE CROSS BUILDING * 31 CANAL STREET, PROVIDENCE 2, RHODE ISLAND, U.S.A. 
Southern Office: P. O. Box 1887, Liberty Life Building, Charlotte 1, N. C. 
In Canada: W. J. Westaway Company, Ltd., Hamilton, Ontario. 


Send for operating details of Model 
UO/AE. This new machine offers 
all features of famous Bentley- 
Cotton Model UO/D, now fully 
automated. 499-9 


be staged in Yorkshire (1961) 
and London (1962). 


Fablok Introduces 


Dacron Dye Bags 

IRVINGTON, N. J.—A new 
Dacron net bag for dyeing has 
been introduced by Fablok 
Mills, Inc. The mesh bag is 
designed to hold up to 25 pounds 
of circular knitted fabrics or 
knitted garments such as leo- 
tards, sweaters or knitted trim- 
mings. 

Use of Dacron in the dye bags 
is favored, it was pointed out, 
because of its high resistance to 
strong bleaching agents. Dacron 
is also impervious to all of the 
acid-base colors required in dye- 
ing Orlon, Ban-Lon or other 
new synthetic yarns. The com- 
pany claims the new net bags 
outlast the similar size and 
weight cotton bags by five to one 
due to the polyester fiber’s high 
resistance to abrasion. 

Use of pastel-colored net bags 
for applying acetate dyestuffs in 
pastel shades can be done on a 
lot-to-lot basis. This procedure 
eliminates the stripping and 
scouring now necessary with 
cotton bags. 


For over a century, Talcott has 
been helping the textile industry 
expand sales, increase production, 
and step up cash flow. Talcott fac- 
toring can put every sale on a 
guaranteed cash basis; secured 
and unsecured loans can make 
funds available for the creation of 
an inventory from which next 
season's sales will be made. You'll 
save time and money by eliminat- 
ing collections and credit risks. 
Talcott’s extensive facilities and 
up-to-date credit information... 
gathered from 10 services and 16 
trade associations... permit us to 
make immediate credit decisions. 


It’s easy to get full facts about the 
ways factoring can help you. Just 
talk to Talcott. 


James Talcott, Inc. 


FOUNDED 1854 


225 Park Ave. South (Fourth Ave.), New York 3, N. Y. 
ORegon 7-3000 


Other offices in: 
CHICAGO + DETROIT - BOSTON + ATLANTA + LOS ANGELES 


FACTORS 
in thé Textile Industry © ae 
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INCREASE PRODUCTION 


with thee UTICA MACHINES 


Use these two machines together for the fastest and best way to cut tubular 
knitted fabrics into strips the straight way of the material. The Side Slitting and 
Re-Rolling machine slits the fabric open on the edges, rolling the top firmly on 
one paper core and the bottom on another at the rate of 50 yards a minute. 
Then the rolls are transferred to the Strip Cutting machine where they are cut 
up into strips. The whole job is done quickly, efficiently, economically. Write 
today for complete details. 


] SIDE SLITTING AND 
RE-ROLLING MACHINE 


@ Built-in adjustable spreader takes all size 
rolls from 7” to 35° (wider machines to order). 
@ Crushing cutters easily cut any kind of fabric 
@ Zerk system of lubrication to all roll shafts 

@ Can be furnished with motor drive or counter 
shaft drive 


4 


2 STRIP CUTTING MACHINE 


@ Measuring scale for cutting accurate rolls 

@ New improved knife sharpening mechanism 

4-way adjustment for clean sharp edge on blade 

Roll shaft and knife are driven through a gear 

train by a chain and sprocket from pulley 

positively no slippage. 

@ Cutter shoft 1°, 114", and 1'2” on 45° 
machines; 114" and 1'2" on 55” machines. 


NOW available with variable speed attachment, to slow up the 
knife and roll—eliminetes fusing on synthetics. Contact us today! 


UTICA Novelty and Mill Specialty Company 


2445 Dwyer Ave., Utica 2, New York 
Builders of Textile Machines Since 1903 


Qualit 


THE TILLING 


ROBERT G. 
CHickering 4-4472 


PROVIDENCE. 1908 | 
CHICAGO. 327 So 


Ndustrial Bank B,: 
Building DE 
laS xter 1-9600 


Dyes & Chemicals 


Vat Dye Group 
Expanding Scope 


The Vat Dye Institute plans 
to expand activities to include 
promotion of the use of quality 
colors in dyes of all types, as 
well as vat dyestuffs, it was an- 
nounced by James L. Naylor, 
newly elected president of the 
association, at its annual meeting 
in New York. 

The group particularly aims 
to work in areas where dyes are 
not now widely used, Mr. Nay- 
lor said. He pointed out that the 
“institute’s original purpose was 
to increase and expand con- 
sumption of vat colors through 
educational and promotional 
programs.” 

In keeping with the broad- 
ened program, “depth studies 
are planned in various markets, 
which when completed will be 
made available to the entire 
dyestuff industry and the textile 
companies it serves,” Mr. Nay- 
lor explained. 

Mr. Naylor, manager of the 
dyes department of the organic 
chemicals division of American 
Cyanamid Corp., succeeds H. J. 


REPRESENTED BY 
HAST- 
SALES OFFICES 


NEW YORK 


WAbash 2-5323 


STILES Company 


LOngacre 5-3350 


Daignault as president of the 
institute. The latter, vice presi. 
dent of National Aniline Divi- 
sion, Allied Chemical Cor)., was 
elected treasurer and chairman 
of the group’s finance commit- 
tee. 

Other officers elected to serve 
in the 1960-61 term are: H. C. 
Spatz, president of Geigy Dye- 
stuffs, division of Geigy Chemi- 
cal Corp., senior vice president; 
and T.C. Keeling, vice president 
of Koppers Co., Inc., vice presi- 
dent. E. S. Meyers was te- 
elected secretary and counsel. 

Re-elected directors are Mr. 
Naylor and W. A. Bours IIL. 
director of sales, dyes and chem- 
icals division, E. 1. Du Pont de 
Nemours & Co., Inc. Mr. Bours 
will also serve as chairman of 
the promotion committee. Newly 
named as directors are: Mr. 
Keeling, J. R. Bonnar, manager 
of marketing, General Dyestufl 
Co., division of General Aniline 
& Film Corp., and Dr. H. W. 
Grimmel, president Carbic 
Hoescht Corp., Providence, 

W. A. Holst of the National 
Aniline Division was elected 
chairman of the technical com- 
mittee. 
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Fantex O & W Scour 
Suitable For Sweaters 

PHILADELPHIA, Pa.— 
W. F. Fancourt Co.’s Fantex 
& a clear viscous-type 
sour developed to remove 
heavy, oily or waxy soil, is now 
available in the general market, 
according to the firm. It had 
previously been in limited distri- 
bution. It is claimed to be an 
excellent washing agent for wool 
wweaters made from garnetted 
stock. 

Fantex O & W is effective on 
most fibers and fabrics, includ- 
ing cotton and wool, and has 
limited foaming properties, ex- 
cellent rinsability, speed and no 
odor carryover. For wool, the 
pH has been adjusted to give 
maximum scouring without deg- 
radation of fiber, and no addi- 
tives are required. 

The product has an initial pH 
of 9.5 and is an amphoteric type 
of detergent with a high degree 
of peptizing properties in an 
alkaline medium, such as caustic 
soda. 


Findings 


Waldes Kohinoor Closing 
For Vacation July 4-18 

Waldes Kohinoor, Inc., Long 
island City, N. Y., manufacturer 
of fastening devices, will be 
closed for vacations from July 
+ to 18, it was announced by 
Harry Waldes, executive vice 
president. 

The shut-down will include 
ill manufacturing departments 
and most offices of the com- 
panv’ slide fastener division, 
¥ .« produces Waldes zippers, 
snap fasteners and other apparel 
closures; the hook and eye divi- 
sion, Which makes hook and eye 
and snap fastener tape, and the 
Truare retaining rings division, 


YOUR SWEATER WASTE 


rlon — Wool — Ban-Lon — Fur Blend 


IDNEY ISRAEL, IN 


106 Calyer St., Brooklyn 22, N. Y. 
For Best Prices — Fast — Call 


-EVergreen 3-0200 


CALIFORNIA BRANCH — BUDDY FLAXER 
445 South LaBrea Ave., Los Angeles, Calif. WEbster 3-5754 


which manufactures industrial 
fastening devices and tools. 

The company’s sales, order 
and shipping departments will 
function on a limited basis dur- 
ing the vacation period, Mr. 
Waldes said. Token crews will 
provide necessary services. 

The vacation schedule does 
not apply to the company’s 
branches in Atlanta, Baltimore, 
Boston, Chicago, Dallas, Los 
Angeles, Philadelphia, St. Louis 
or St. Paul. 


Gov't Procurement 


Three Firms Submit Bids 
For Flight Deck Jerseys 

PHILADELPHIA, Pa. — 
Three firms bid at the Military 
Clothing and Textile Supply 
Agency under QM-664 for two 


types of pullover-style flight 
deck crew jerseys with full 
length sleeves; f.o.b. destina- 
tions. 

Manchester Knitted Fashions, 
Manchester, N. H.: (2a) 
$1.788; (2b) 1.778; (2c) 


1.821; (2d) 1.202; (2e) 1.224; 
(2f) 1.209; all or none: 
1 20%-20. 

Kings Point Industries, Inc., 
N. Y.: (la-f) 2.60; (2a-f) 2.50; 
5-20; all or none. 


Shawmut, Inc., Brockton, 
Mass.: (2a-c) 2.66; (2d-f) 
2.24; 1,10%-20; min., 7,200. 


QM Bids Opened May 10 
For Knit Glove Inserts 


PHILADELPHIA, Pa.—The 
Military Clothing and Textile 
Supply Agency opened bids 
May 10 at 2 p.m. under QM- 
753 for 148.994 pairs wool knit 
glove inserts, olive drab-30A. 
Delivery schedule is September 
to October for this procurement, 
which as a rule, shall be award- 
ed to small business concerns. 


WHY FINE FIRMS 


FACTOR WITH 


- William Iselin & Co., Inc., 


takes over the 
intricate task 
of providing 
financing 
_ for its clients, 


and assumes 


extending credit 
their customers, 
thus 
leaving 
client-manufacturers free 


to concentrate on 


styling, 
producing, and 
selling 

their lines— 


Factors Founded 1808 


357 PARK AVENUE SOUTH 


NEW YORK 10, N.Y. 


a 
a lo Sr 
Jlilliam Co., Inc. 
ck.” 
| 
¥ 
fact 
Manufacturer. 
WILLIAM ISELIN & CO., INC. 
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Yarn Processing 


New Automatic 
Can Doffer Unit 


CLEVELAND, Ohio — A 
ew automatic can doffer unit 
esigned to provide a fully auto- 
vatic can delivery and doffing 
ystem for single-head pin drafter 
itersecting draw frames, has 
een introduced by The Warner 
Swasey Company. 

Operating in combination with 

standard can coiler mecha- 
ism, the new automatic doffer 

accommodates three 18-inch or 
20-inch cans on a circular base 
that indexes the cans into posi- 
tion. Each can is mounted on an 
independent, reversing type turn- 
table. 

During operation, while the 
can positioned beneath the pin 
drafter coiler mechanism is be- 
ing filled, the other two cans are 
held in reserve. When the first 


& company inc. 
390 4th Ave.,N.Y.16 - OR 9-3380 


meinhard WESTERN INC. 
400 South Beverly Drive, Beverly Hills, California 


OUHAEFFER, PFIZENMAIER & KIRKLAND 
YARNS 


FOR THE KNITTED OUTERWEAR TRADE 
WORSTED — ZEPHYR — SYNTHETICS — BL ENDS 
FROM LEADING SPINNERS 


NEW YORK 


Factoring 
founded on 
service 


5 35 stre racre 4- 79 
51 W. 35th Street, LOngacre 3-04 can is filled with the desired 
37 lo. Broad Street 2 ummer Stree 
BAldwin 3-6295 Liberty 2-9660 matically indexes 120°, doffing 


the full can and locking the next 


JUIS F. SCHAEFFER — JOHN L. PFIZE 
V. empty can under the coiler. This 
LOUIS S. BACHER — KENNETH B. MAC KAY doffing cycle is performed “on 


the fly,” without slowing or 


& 


For the packaging of 


OUTERWEAR * UNDERWEAR 
SLEEPWEAR 


Cotton * Wool Synthetics 
WIDE SELECTION 


PRECISION - ENGINEERED 


use on all fabrics. 
EXPERIENCE 


CLIPS? 


IF IT’S CLIPS IT’S i 


of METAL and PLASTIC clips in ail sizes. 


for good holding power, fast application and safe 


stopping the operation of the pin 
drafter. 

An automatic counter is used 
to preset the desired yardage per 
can and to trigger ‘the doffing 
cycle at the proper point. The 
counter resets automatically 
after each doff. ; 

A safety switch stops the ma- 
chine instantly if the operator 
fails to remove the two full cans 
when the third can has been 
filled. 

The new automatic can doffer 
not only increases efficiency, ac- 
cording to Warner & Swasey, 
ae provides higher sliver qual- 

. Because of the larger pack- 
ia obtained, there is a signifi- 
cant reduction in piecings. The 
doffer is adaptable to single-head 
pin drafters utilizing six-inch or 
eight-inch faller bars and 
equipped with standard 18-inch 
or 20-inch coiler mechanisms. 
Che unit adds little to the floor 
area of the machine. 

The doffer unit features sim- 
plified mechanisms and has low 
maintenance requirements. Chain 
drives are used for power trans- 
mission to both the coiler rotor 
and indexing base. The actual 
index motion employs a positive 

(Continued on Next psi 


PERFEX 


Clips is our business and has been for over 20 
years. We recommend the right sizes and clips for 
your garments and demonstrate their proper use. 


KAM CLIPS 


US Por Ne ode Mork Pat Pend 


381 FOURTH AVE. « NEW YORK 16, N. Y. 


NO HOLES - NO STAINS - NO DAMAGE 


expad 


A SPECIALIZED BUSINESS WITH SPECIAL SERVICE. 
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cam arrangement of the same 
type us ed successfully on ma- 
chine tools. 

The reversing can turntables 
mounted on the base are gear 
driven. Only the can under the 
oiler mechanism rotates. The 
reversing turntable principle was 
selected to eliminate the need 
to break-out the end at the doff 
cycle. 

“The new doffer will handle 
cans up to 42 inches in heights 
and sliver weights ranging from 
§0 to 1050 grains per yard. The 
unit is free-standing design. 


Sewing 
‘| Operator’s Chair 
Developed By Singer 


A sewing operator’s chair has 
just been announced by Singer 
Sewing Machine Company. Eco- 
nomically priced, the chair is 
sold exclusively through the 
company’s industrial sales or- 
ganization. 

Fully adjustable to individual 
operator’s preferences, the new 
posture type swive! chairs help 
keep operators alert and at 
higher efficiency levels hours 
onger every work-day. The 
chairs were recently tested in 
the field under actual production 
conditions. 

Correct posture is automati- 
cally assured by the scientifically 
shaped, form-fitting back and 
seat which are easily adjusted 
by the operator for maximum 
comfort and support. Height of 
seat is adjustable from 17 inches 
20 inches. The spring- 
nounted back, hand adjustable 


Sewing operators’ chair introduced 
by Singer Sewing Machine Co. 
dates operator’s turning move- 
ments without interruption of 

support. 

Designed for maximum. sta- 
bility, the widespread legs are 
constructed of strong, one-inch 
diameter tubular steel. Wide 
spacing of legs and absence of 
cross braces allows the chair to 
be brought closer to work or 
pushed far under the machine 
stand when aisle floors are being 
cleaned. 

The smoothly operating swivel 
—an important feature usually 
found only in expensive office 
furniture—enables the operator 
to reach right or left, pick up or 
lay down work, or operate a 
dual machine set-up, without 
tiring body twisting. An _ inex- 
pensive swivel lock is available 


2); inches vertically and two for operations where a non- 
nches front to back, accommo- tarming chair is required. 
BUTTONS, 
9 A complete selection of 
sew-thru and shank buttons 
e) in plain and textured polyesters. 
Also 
Plastics, acrylics, metals and pearls. 
Perfect color matching. 


One day service. 
Call or write for samples. 


< York Washable port 


HENRICI LAUNDRY 


Boston 26, 


NIT GOODS | 


ustr 


the “Spoflight’’ is 


or Laundry-type 
Equipment 


\re you, too, now considering 
laundry machinery for washing 
and ‘‘fulling’’ your knit goods? 
If so, you can place full con- 
fidence in HENRICI for the 
right equipment. A factory 


the 


Shown above is 
54" 


popular 36 x 


HENRICI'Comet” 


stainless steel 


Washing Machine 


a real favorite in the 
knit goods trade 


sales technician will gladly present full details to 
you anytime, anywhere. No obligations, of course! 


Let us give you the full details of how many other leading 
manufacturers in your own industry have turned to HENRICI 
for washing, extracting, and drying equipment with the fol- 


lowing results: 


(1) Improved quality of knitgoods products. 
(2) Substantial savings in production costs. 
(3) Less dependence on outside suppliers. 


(4) Better plant production control. 
(5) Stepped-up shipping schedules. 


(6) More satisfied users of HENRIC! specialized wash- 


“geared to 


room equipment, 
Write us today 
ind details. 


101 Henrici St., 


the Industry’s needs!” 
ct-from-the-factory’”’ prices 


MACHINERY CO. 


Massachusetts 
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KNITTED OUTERWEAR IMES 


QUEENS 
| 


Flat "V" Bed Border Machines 


MODELS “SFS” 
AND “SFS-1” 


For production of two and three color novelty 
patterned and vertically striped borders and 
trim. 


High and low butt needles and push jacks control patterns 
giving complete control of each wale for faultless repro- 
duction of the pattern without need to leave out needles 
between colors or tiresome adjustments of yarn feeders. 


1. Model “SFS” has two double system knitting heads and two 10 inch 
needle bed sections. 

Model “SFS-1" has one triple system knitting head operating over a 
20 inch needle bed section. 

Available in 6 to 14 cut inclusive. 

Full anti-friction roller bearing support of knitting heads. 
Exceptionally high production rates. 

Automatic racking. 

Electrical Stop Motion. 

‘Power-saver” motor drive. 

Stainless steel, ball bearing take down pressure. roller. 

Variable speed “V” belt drive. 


Your Inquiries Are Invited © 


We offer the most complete line of flat bed 
knitting equipment available anywhere. 


QUEENS MACHINE CORP. 


280 STARR STREET, BROOKLYN 37, N. Y. 
EVERGREEN 6-0020 


News From Abroad 


British Knitters 
Favor Synthetics 


In Travel Wear 
LEICESTER, England — 
itest styles shown by British 
litters indicate that the indus- 
y this year is determined to 
ploit to the full the advan- 
the holiday maker and tra- 
eller. 

The 1960 Ladies’ Pride range 
cludes many models in nylon 
nylon and cotton blends, de- 
med more or less specifically 
ith this end in view. One model 
particular, an elegant, cool 
eath dress, is completely wash- 
le and drip-dry. With half- 

ned skirt, it can be worn as a 
sual day dress or accessorized 
r evening wear. The fashion- 
le range of colors includes 
me, beige, navy or peacock. 
Another well-known fashion 
use, Susan Small, is marketing 
spring range of two-piece cos- 

umes with chunky tops and 

eaming skirts. Described as be- 
ng feather-light yet cosily warm, 
hese knits make a_ refreshing 
change from the more conven- 
tional spring suit. They wash 
easily and will not pill, stretch 
or sag, according to the makers. 

The outfits are produced in a 

cool range of colors which in- 

cludes white, ice, lemon, lime, 
and milk. 
Fancy Warp Knitgoods 

Frymann & Fletcher Ltd. has 
produced a fancy warp knit 
fabric which has been chosen to 
represent the best in British knit- 
wear at the forthcoming British 
fextiles Display in Johannes- 
burg, South Africa, due to take 


will be used for a travel-easy 
white evening dress styled ona 
Vogue pattern. 

Easy yet smart travel was the 
concept behind the crush-resist. 
ant and packable uniform jp 
Courtelle acrylic fibre jersey re- 
cently designed by students of 
the Royal College of Art for 
ships’ “purserettes.”. Worn over 
au sleeveless white blouse, the 
neatly-cut short jacket is trimmed 
with brass buttons and has a 
small cross-over tie at the neck. 
rhe skirt is straight and slim. 

British Celanese Ltd. has 
launched a national publicity 
campaign for its triacetate fiber, 
Tricel. Theme of this promotion 
s “Travel in Tricel.” The fiber, 
which in every respect closely 
resembles Arnel, is widely used 
in knitwear and swimwear. 
There are reports that by fall 
Taslan and Tricel circular knit 
fabrics will be on the British 
market. 

At the moment, representative 
of the apparel being featured in 
conjunction with this holiday 
and travel conscious campaign 
is a beach suit in Tricel and 
cotton gingham by Demoiselle. 
The fabric is woven in a large 
orange check. Another cutter in 
the same field, Janet Dickinson, 
is promoting a range of swim- 
wear in similar blends and fibers. 


Men’s Sweater Shipment 
During March Dipped 


(Continued from Page 1) 
Average weekly shipments of 
men’s sweaters during March 
amounted to 28,000 dozen, ac- 
cording to the U. S. Bureau of 
Census. This represented a 10 
percent decline from the 31,000 
dozen shipped on an average 
weekly basis in February, 1960, 
and a similar percentage drop 


FOR TOP PRICES ON 
WOMEN’S AND GIRLS’ 


SWEATERS 


e KNIT SUITS 


e BATHING SUITS 


e POLO SHIRTS 


WE'RE ALWAYS OPEN TO! 
.WE ALWAYS BUY FAIR 


1384 Broadway, New York 18 e LA 4-902 


Sunrise Knitwear Co., 
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THE INDUSTRY'S 


MARKET PLACE 


MACHINERY—-WANTED, FOR SALE 


MACHINERY FOR SALE 


Hand Links and Links machines. Located in Puerto Rico. In first 


class condition—Grossers. Many equipped with special combs. 
Have been in recent use on bulkies using every other needle. 
BOX 430L 
WANTED 


18”, TA machine, any cut. Must have four finger striper. 


BERGMAN KNITTING MILLS 
22nd & Lehigh Ave., Phila. 32, Pa. BAldwin 3-1900 


FORSALE 


12 cut, 60’ BARB MACHINE 


with 2-speed motor 


Excellent Condition—NowRunning 


BERNHARD ALTMANN 


INTERNATIONAL CORPORATION 
P.O. BOX 2446, SAN ANTONIO, TEXAS 


FOR SALE — CASH OR TERMS — 


3—30”, 7 cut, 6 feed, Jacquard LH machines 


2—30", 7% cut, 6 feed, Jacquard LH machine 


1—15”, 8 cut, 4 feed, Jacquard LA machine 
1—15”, 11 cut, 4 feed, Jacquard TA machine oe 
1—30”, 14 cut, 32 feed, Philip machine - 
2—28”", 7 cut, 6 feed, Jacquard TJ machines 
2—61", 8 cut Queens Model B machines 


1—62”, 7 cut, Universal flat machine 


1—40”, 10 cut, Dubied model VD machine 


1—10 cut Stoll border machine, with push jacks 


1—6 cut Lamb double head border machine 


1—70 lever Jacquard card punching moshing 


BEN WACHSMAN CO. 


67° Bushwick Ave., Brooklyn 21, N. Y. Glenmore 2-4936 


Advertising rates: $5.50 per column inch per insertion. Posi- 
tions Wanted: $5.00 per colunm inch per insertion. Minimum space 
— 2 inches. Ads for Monday's paper must be in by preceding 
Wednesday, 2 P.M. Please enclose payment with your order. 


WANTED 
22 gauge shaker hand machines. Musi 
- have double lock on one side. 32-44 inches. 
KNITTING MACHINE RENTS 
1401 South Main Street Los Angeles 15, Calif. 


FOR SALE 


4—fully automatic flat Jacquard machines, 


12 cut, 47%” and 51” wide. 


7—automatic V-bed machines, 12 cut. 
3—automatic V-bed machines, 10 cut. 


BOX 91 


FOR SALE 
New Hand Flat Knitting Machines 
4Vy to 14 cut, various widths. 


TRICOMA, INC. 
Showroom: 


303 Stockholm St. 7504 Empire State Bldg. 
Brooklyn 27, N.Y. * New York 1, N.Y. 
GLenmore 6-0205 Wisconsin 7-7466 


FOR SALE 


5 Dubied fashioned collar machines, top 
working condition, 13 gauge. Will also 
widen automatically. Also fine gauge machine: 
1 Dubied RAL 55”, 14 gauge 
1 Dubied RAC 55”, 14 gauge 

1 Dubied BAZ 55”, 14 gauge 
9 Dubied ABG 40”, 12 cut, 8 locks 

Reasonably priced 
BOX 130M 


WE BUY=-WE SELL 
EVERYTHING 
from a Needle... to a COMPLETE plant 


Including real estate — relocation surveys — etc. 


SPEIZMAN KNITTING MACHINE CORP. 


MAIN OFFICE NEW YORK OFFICE 


508 W. 5 St., Charlotte, N. C. 350 Fifth Ave., N.Y.C. 
Phone: ED 4-5546 Phone: PE 6-0451 
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IMMEDIATE LIQUIDATION of SHELLEY KNITTING MILLS, inc. 


One of the Top Mills in the country, noted for its equipment which is complete, mod- 


ern and well-kept. Estimated value of plant is over $350,000.00 Liquidation is to 


be conducted through our New York office and from the office of Shelley Knitting 


Mills located at 1215 Glenwood Avenue, Philadelphia, Penna. Baldwin 6-0110. 


OPEN FOR INSPECTION . . . IMMEDIATE DELIVERY 


4—Phila. Jacq. Tl, 6 cut, 30°’, 12 feed, 4 color strip., automats 
4—Phila. Jacg. TJl, 14% cut, 30°, 12 feed, 4 color strip. 


2—Phila. Jacq. TAI, 6 cut, 30’, 12 feed, 4 color strip. 
2—Phila. Jacq. TAI, 854 cut, 30°, 12 feed, 4 color strip. 
2—Phila. Jacg. TAI, 9% cut, 30°, 12 feed, 4 color strip. 
1—Phila. Jacq. TAI, 10 cut, 30°, 12 feed, 4 color strip. 
2—Phila. Jacq. TAI, 13 cut, 30°, 12 feed, 4 color strip. 
2—Phila. Jacq. TAI, 13% cut, 30’, 12 feed, 4 color strip. 
6—Phila. Jacg. TAl, 162 cut, 30°, 12 feed, 4 color strip. 
4—Phila. Jacg. TA, 14”, 15° 


1—Phila. Jacg. LH, 8 cut, 30°, 6 feed, 3 color strip. 
1—Punch Machine, 56 Levers, for TJI Machines 


4—Universal “Supramats” 62”, 10 cut, 4 Bar, Motor and Stop Motion 
5—Universai “Supramats” 62”, 12 cut, 4 Bar, Motor and stop motion 
4—Universal “Supramats” 62”, 4 cut, 4 Bar, Motor and stop motion 
2—Queens Model “B”, 60’, 10 & 12 cut, High & Low needles, Jacks 


2—Border Machines, 8 and 10 cut, Double Head 

4—Leighton Brass Ringers, 5 cut, 2 feed 

1—Leighton Racker, 102°’, 7 cut, 3 color strip. 

1—Leighton Transfer, 19°’, 10 cut, 6 feed 

2—Leighton Transfers, 32’, 34”, 6 & 10 cut, 9 feed 4 color strip. 

2—Reiner Rachel Machines, 98°’, 18 Gauge, 4 Guide Bars 

1—Sipp Warp Mill with Creels and Guides. Used for striped borders 
WINDING AND WASHING 


Roto-Coner, 40 1} indles i! Motor and Waxing Attachments 
Backwin Sind el Drive, Motors and Attach. 


Dryers, 100 | Capacity, 2 2 years oid Oo 
i—fletcher Extractor, 48”, 

4—Washing Machines, 50 and 100 pound capacity 

2—Fantex soap mixers and pumps 


CUTTING AND SEWING. 


4—Wolt Straight Knives, 6, 7, 8’ 
2—Eastman Straight Knives, 6” 
4—Wolf Round Knives, 6” 


, 16, 17”, 10, 11% & 12 cut, 4 feed 
1—Phila. Jacg. TJ, 10 cut, 30°’, 12 feed, 4 color strip., automats 


Assorted Feed Rails and Elec. Cords for Knives 
14—Merrows, Model A3DWI, Used for Fine Gauge — 
Model A3DW 
3DW3, Used for Bulkies 
Merrow Crochet Machines, Model 15CA 
g ew Model 12 
fact lod ] 
22—Singer Sewing Machines, Assorted Model #s 
1i—Union Spec. Sewing Machines, Assorted Model #s | 
13—Blind Stitch-Mock Fashion Machines, Lewis, U. S. and Columbia 
2—Wilcox & Gibbs Label Sewers 
1—Urish Glo-Marking Machines 
28—Model * bi Loopers, 15 Point, Tables and motors 
tors 

5—Model 12 Point, Tables and motors 
8—Hepworth Loopers, 15 Point, Tables and motors 
5—Pressing Machines, Top and Bottom Steam, 30 x 60 
4—Steam Tables, 30 x 60 
6—Paris Sweater Finishers 
2—Vacuum Units 

OFFICE EQUIPMENT 


and Electric Typewriter 
2—Regular Typewriters 
2—Remington Rand Electric Adding Machines 
Machine 
ic Accounting and Payroll Machine 
1—Verifax Photostat Machine 
1—Addressograph Machine 
1—Ditto Machine 
Assorted Desks and Cabinets 
1—Bogen Paging System, amplifier, speakers, microphone, intercom phones 
1—Pitney Bowes Postage Stamp Machine and Scale 


MISCELLANEOUS EQUIPMENT 


77—Fiber Trucks with Swivel Wheels 
1,000 Square Feet Assorted Tables 
Assorted Metal Bins 

Fairbanks Scales, Assorted Capacities 
Hand Trucks 

100—Wood Tables on Wheels 
Assorted Fans on Pedestals and Exhaust 
2—Water Coolers 
302—Fluorescent Fixtures 7 
Assorted Gear Head Motors 

2—Air Compressors 

Assorted Phase and Voltage changes 
2—IBM Time Clocks 


FINANCING ARRANGED . . . TRADE-INS ACCEPTED 


600 BROADWAY, BROOKLYN 6, NEW YORK 
EVergreen 7-1146 | 
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BY ORDER OF OWNER 


Will sell at PUBLIC AUCTION 
on THURSDAY, MAY 19th, 1960 


At 10:30 A.M. at 55-50 Metropolitan Ave., Queens, N.Y. 


KNITTING MACHINERY 


a Jacquard Model LH, 30”, 6 Feed, 3 Color Stripers, 9 Cut #2409, with 
Sterling Gearhead Motor 11/2 ‘HP, AC, 3 Phase. 
-1—Philadelphia Jacquard Model LA, 30”, 6 Feed, 3 Color Striper, 92 Cut, #2717 with 
U.S. Syncrogear Motor 12 HP, AC, 3 Phase. 
1—Philadelphia Jacquard Model ‘TA, JOG System, 30”, 12 Feed, 9/2 Cut, #4394. 
Jacquard Model TA, JOG System, 30”, 12 Feed, 10 Cut, #4395. 
_ 1—Queens F. A. Flat Links, 88”, 4 Bar, 9 Cut, #291A, D. J. - 
_ 1—Queens F. A. Flat Links, 74”, 4 Bar, 9 Cut, #450A, S. J. 
F. A. Flat Links, 4 Bar, 9 Cut, #451A, S. J. 
1 Stoll Hand Links, 44”, 3 Bar, 9 Cut, #1000/34, ALU. Carriage. 
_1—44” F. A. Flat Knitting Machine, 10 Cut, 4 Bar, Ind. Drive. 
1—26” F. A. Flat Knitting Machine, 8 Cut, 4 Bar, Ind. Drive. 
1—Diamant Border Machine, 2 Head, 7 GA, with Motor. 


SEWING EQUIPMENT 
1—Reece Buttonhole Model $2-BH, #17922 with 


MISCELLANEOUS 


Reece Green Formica Stand & Motor & Glolamp. 1—Glomarker, 7 Pt. 14—Sections Steel Shelving 
1—Chandler Button Sewer, Model 5585, #13428 1—IBM Time Clock. 1—Platform Scale. 
with Speed Feed Hopper Stand & Motor & Glolamp. 
1—Maimin RK-5” Class 55-AC. 3—Button Covering Machines. 
1—Singer Button Hole, 71-48 with Ind. Stand & Motor. . 
1—Intercom System. 1—Metal Cabinet. 
I1—Louis Rich Button Sewer with Extra Clamps, Ind. Stand & Motor. 
1—Merrow Model M-3DW-1, #120022. 1—Single Head Backwinder. 
4—Merrows Model A-3DW-1, over #106000. 1—Scalin Slitter. 1—Hand Truck, Rubber Wheels. 
3—Singer Machines, 241-2. J 2—6 End Backwinders & 2 Mo- 1—Flat Truck 
1—Singer Machine, 251-2. tors (Large Cones). 
1—U. S. Blind Stitch, 88 KSL. Fane. 1—Step Ladder. 
1—Willcox & Gibbs Label Machine, Ind. Stand & Motor. 1—Yarn Puller 1—Counter Boy Sealing Machine. 
1—American Blind Stitch Edge Worker Baster, Model EWP, Ind. Stand 25—Fibre Work Boxes. 1—Tumbler with Gearhead Mo- 
& Motor. 12—Metal Work Boxes. tor, 3 HP, AC. 
1—Merrow 60 BD, Ind. Stand & Motor. 3—Ose. Wall Fons. 1—Westinghouse Compres- 
1—tLovis Rich Button Sewer, Ind. Stand & Motor. 2—Metal Work Tables. sor, 3 HP, A.C. 


1—Union Special Covering 11900, Ind. Stand & Motor 


34—Fluorescent Fixtures. 50—Fibre Box Trucks, Space 
10—Power Tables, U.S. Motor, 3 HP, AC, 3 Phase. 30—Wood Factory Chairs. Wheels 
PRESSING & LOOPING 


1—Brushing Machine—56” with Auto. Switch Con- OFFICE 

trol, Forward & Reverse, GE Motor, 3 HP, AC- 

3-Phase. 1—Display Case. 1—G.E. Water Cooler. 
2—Steom Tables, 24x 48 3—Electric Wall Clocks. 1—Wood Clothes Cabinet. | 
‘ 1—Flat Top Desk & 1—Roll Top Desk. 
1—Steam Table, 24x48 with Device Att. Swivel Arm Chai 

wiv — 2 

1—Steam Table, 24x 48. Built as Calendar with 


Rollers for Steaming Bodies. 
1—Press Machine, 24 x 48 
4—10 Pt. Sotco Loopers. 7 
3—14 Pt. Model P Loopers. 


MERCHANDISE 


Large lot of Sewing Cotton; Grograin Ribbon; 500 Gross Buttons, Pearl & 


2—12 Pt. Model P Loopers - Plastic, 18/30 Line; Cellophane Bags; Gum Tape; Rolls Cord; Pin Tickets; 
Fitzgibbons, 5 HP, Boiler & Water Tank. - _ — Wrapping Paper; and many other items too numerous to list. 


Inspection by appointment at any time. 


For Further Information Write—Phone or Wire 
MAC M. ROTHKOPF 


6 
317 Bushwick Ave., Brooklyn 6, N.Y. — HYacinth 7-1486 
DIRECTIONS TO SALE: Metropolitan Ave. bus passes door; DeKalb Ave.-Graniview Ave. bus 2 blocks; Flushing Ave. bus — 5 blacks. 
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KNITTED OUTERWEAR 


FOR SALE 
Wildman/Jacquard LA-12, 10 cut, 
30” diameter. Excellent condition. 


BOX 150L 


FOR SALE 


1 Kastrinsky 84” calendar machine. 
Never used. 


BOX 2006 


FOR SALE 
Foster Winders and Universal Backwinders. Like new. 
500 Ibs. Knitting cotton—natural and colors. 


Reasonable. Call LA. 7-8977 


WANTED TO PURCHASE 
12 cut Stoll model JBOM: b. 
Call Mr. Al Cohen. 
B & C MILLS, INC. 
Manchester, N. H.—Telephone: NAtional 4-4087 


WANTED 


1—SKEIN DYEING MACHINE 
Suitable for Orlon and wool dyeing. 


FOR SALE 


30”, 17’ cut Philip machine, like new. Latest type, 
perfect condition. Can be seen in operation. 


BOX 208 
FOR SALE 
— 32” Grosser flat machine, 
" 12 cut, fully automatic. 


BOX 200E or Virginia 6-8222 


BOX 200B 
WANTED 
Foster #12 Winding machines. | 
BOX 200M 
FOR SALE 


4200 Ibs., 1/32, Turbo Orlon acrylic, on cones, 
in closed cases. Nationally known brand. 


EMBASSY KNITTING MILLS, INC. 
1013 Broadway, Brooklyn 21,N.Y. GL5-8471 


BRUSHING MACHINES FOR SALE 
1—54" Ainslie 


4 2—60” Ainslies 
ai 1—60” McCreary 
4 


Can be seen in operation. 


BOX 200F 


FOR SALE 


1—Scott & Williams MFRC, 30” interlock machine, 
181 cut, 30 feed, fully equipped 


1—Scott & Williams MFRC, 30” interlock machine, 
20 cut, 30 feed, fully equipped 


May be seen in operation. 


Both machines in practically new condition. 


BOX 120B 


YARNS FOR SALE AT ATTRACTIVE PRICES 

400 Ibs.—1/ 13, black worsted, cones —— 

875 |lbs.—1/ 13, silver grey, worsted, cones 

600 Ibs.—2/20, 100‘, alpaca, natural, skeins 

800 Ibs.—2/20, brown, worsted, cones 

750 Ibs.—5'4 run, bleached Orlon acrylic, cones 

700 |Ibs.—2/30, medium oxford, Orlon acrylic, cones 

500 Ibs.—1/ 15, black, H. B. Orlon acrylic, cones 

400 Ibs.—2/8, olive green, Turbo Orlon acrylic, cones 

2700 Ibs.—1/ 24, It. oxford, H. B. Orlon acrylic, cones 

1400 Ibs.—14/1, med. oxford, H. B. Orlon acrylic, cones 

750 |bs.—16/1, natural, H. B. Orlon acrylic, cones 

900 Ibs.—1/34, beige heather, Turbo Orlon acrylic, cones 

450 |bs.—14/1, brown heather, H. B. Orlon acrylic, cones 

1000 Ibs.—3 run, med. oxford, 100°,, Lamb’s wool, cones 

1200 Ibs.—3 run, It. blue, 90°., wool, Orlon acrylic, cones 

1500 Ibs.—3 run, jockey red, Orlon acrylic, cones 

1500 Ibs.—3 run, charcoal, Orlon acrylic, cones 

4000 Ibs.—2'4 run, old gold, 75°,, lamb’s wool, 25°,, Orlon acrylic, cones 
SAM SASKEN 


1441 Broadway, New York 18, N. Y. CH 4-8733 


FOR SALE 


30”, 14 cut Philip interlock machine. 
Can be seen in operation. 


EMBASSY KNITTING MILLS, INC. 
1013 Broadway, Brooklyn 21,N.Y. GL5-8471 


YARNS FOR SALE - At Reasonable Prices 


3500 Ibs.—1800 yds., chenille, natural, 60% linen’ 40% cotton cones 

1650 Ibs.—3200 yds., loop yarns, white, peacock, ginger, black, cones 

2800 Ibs.—15/1, spun Orlon acrylic, regular, cones 

1750 Ibs —9/1, 15/1, 1/32, 50/2, 60/2, black, Orlon acrylic and Acrilan 
acrylic, cones 

900 ibs.—1/ 20, black, 20% wool/ 80% Orlon acrylic, cones 

400 Ibs.—2/27, maize, 100% Darvan nytril, cones 

1500 Ibs.—1/24, 1/26, 1/30, 1/32, It. and dk. oxford heather, 
Orlon acrylic, cones 

2200 Ibs.—3 run, 3.5 run, 5 run, lamb’s wool and Orlon acrylic, cones 

600 Ibs.—134 dk. brown, 25 red, 100% Wool Shetland, cones 

850 |bs.—2/14, 75% Wool, 25% Nylon, black, cones 

700 Ibs.—17% run, loden green, gold, wool and nylon, cones 

1500 Ibs.—134 and 2%, camel, 75% wool, 22% mohair and 3% nylon 


hi bulk 


BRITE YARNS CORP. 


EVergreen 7-1525 


191 Broadway, Brooklyn 11, N. Y. 
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MAY 16, 1960 


| @ All Sizes and Colors 


FOR SALE 


ELASTIC YARN FOR KNITTING 


EDFORD YARN CO. 
79 Clifton Place 
Brooklyn, N. Y. 
MAin 2-1340 


CONTRACTOR WANTED 


Large mill seeks knitting contractor 
with fine gauge interlock machines. 


BOX 209 


— 


ilan 


sulk 


WANTED FOR CASH Worsted - zephyr - synthetics - Cotten 


We always carry a large stock of yarns, dyed on 


CALL EV 8-8277 ave. CENTURY 


686 Flushing Ave. 


CONTRACTOR AVAILABLE 


on Jacquard circulars. Men‘s or ladies’ © 
bulkies. Any cut. Knitting only. 


BOX 200Q 


BEN BALIF Brooklyn 6, N. Y. YARN CO. 
~ WILSON YARN CORP. 
141 Wilson Ave., Brooklyn 37, N.Y. GL 6-9686 H. BERMAN 
WE PAY We Buy & Sell We carry in stock 
TOP PRICES FWORSTED & SYNTHETIC] colors and 
FOR all sizes fer the 
SURPLUS YARN YARNS knitting trade! 


WE BUY AND SELL 


Worsteds — Synthetics — Blends 


AT BEST PRICES! 


EDFORD YARN CO. 
79 Clifton Place 

Brooklyn, N. Y. 

MAin 2-1340 


YARNS FOR SALE 
Ibs., 2.18 relaxed Turbo Orlon acrylic, 
natural on cones. 

Ibs., 2. 24, denier, high twist, Orlon 
acrylic, natural on cones. 


6800 
3800 


Ibs., 24’s as above, in ladies’ sweater 
colors, on cones. 


lbs., 2, 26, 3 denier Orlon acrylic, natural 
on cones. 


2200 


670 


BOX 200K 


CONTRACTORS WANTED, CONTRACT WORK WANTED 


CONTRACTOR SEEKS WORK 


on 17 cut Philip and 4 cut Supreme machines 
for knitting or knitting and finishing. 


BOX 180Q 


CONTRACT WORK WANTED 


on brushed wool or Orlon. Also 
on Swiss type Jacquard. 


BOX 200D 


CONTRACT WORK WANTED 


On 6 and 7 gauge flat Links machines. Men’‘s, boys’ 
and ladies’. Finished garments or knitting only. 


ULster 4-6501 


JOBBERS AND MANUFACTURERS 
ATTENTION 


Finishing plant, capable of producing 750-1000 
dozen per week, is open for additional 200-300 
dozen per week, on fine gauge and bulky slipons — 


and cardigans, from separating to complete gar- — 


ment in box. Good workmanship. 


Can also handle some knitting on bulkies and 


fine gauge, complete in box. 


BOX 190F 


SERVICES, SUPPLIES FOR SALE 


KNITTING WANTED 


on Universal and Tricoma 4 cut machines. 


Large production. Reasonable. 


BOX 173 


HAVING PROBLEMS WITH LABELING LAW? 
a PIN TICKET with your WPL number and fiber content will do the job! 
IMMEDIATE DELIVERY 


BROADWAY THREAD CO. 
658 Woodward Ave., Brocklyn, N. Y. EVergreen 2-8002 


CONTRACTOR WANTED 
| 


with 2’ and 5 cut 


Leighton Needle Racker 
BOX 


170D 


SAVE MONEY ON POLYETHYLENE BAGS 
9% x 13—G.001 @ $5.15 per M—G. 00075 @ $4.50 per M 
11 x 14—G.001 @ $6.35 per M—G. 00075 @ $5.25 per M 


LUCKY POLYETHYLENE MFG. CO 
454 Berry St., Brooklyn 11, N. Y. EVergreen 8-5403 


SALES REPRESENTATIVES, LINES WANTED 


SALES REPRESENTATIVE 


with showroom at top sportswear building is interested in — 
popular priced line of sweaters. Know all leading buyers. | 


ARCADE SPORTSWEAR CO. va 
1370 Broadway, New York 18, N. Y. OXford 5-2857 
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KNITTED OUTERWEAR IMES 


HELP WANTED 


FORELADY OR FOREMAN WANTED 


Ladies’ sweater mill wants aggressive foreman 
or forelady to handle sweaters from knitting 
through examining. Must be production and 


quality conscious. Preference for Jersey residents. 


BERGEN KNITTING MILLS, INC. 
620—38th St., Union City, N. J. UNion 7-1068 


WINDING PLANT FOREMAN WANTED 


; Night Shift — Brooklyn 


Good starting salary. 


q Excellent advancement possibilities. 


BOX 205 


SWEATER 
SALESMAN WANTED 


to work with mill in handling output of 
500 dozen bulkies per week, medium 
to better priced. Must have good connec- 
tions with chains and department stores. 


BOX 206 


L 


KNITTER-MECHANIC WANTED 


on Links & Links flat machines. Must — 
take charge of knitting department. 


ROCKAWAY KNITWEAR CO. 


OAkwood 7-1014 


145 Mount Pleasant Ave., Rockaway, N. J. 


TRADE WANTS 


RATES: one insertion—35 cents per word. Words set completely in capitals 
— 40 cents per word. Box numbers count as two words. Minimum cost of 
advertisement—$5.50. Minimum cost of Positions Wanted advertisements 
— $5.00. Trade Wonts for Monday's paper must be in by preced- 


ing Wednesday, 2 P.M. Please 


Knitter-Mechanic Available: Expe 
rienced flats, bulkies, trimmings 
Creative. Full or part time. Box 200. 


CONTRACTOR SEEKS ADDI- 
PONAL WORK ON ALL KINDS 
OF SWEATERS. FINISHING 
ONLY. EXCELLENT WORKMAN- 
SHIP. BOX 201. 


MANUFACTURERS AGENT. 
SHOWROOM 1407 BROADWAY. 
KNITWEAR EXECUTIVE. PRO- 
DUCTION — STYLING — SALES. 
WILL REPRESENT RELIABLE 
FIRM. POPULAR TO BETTER. 
BOX 202. 


Contractor wanted with & or 9 cut 
Jersey machines. to make coats with 
pockets. First class work only. Box 
204. 


LEASE—SALE. LOFTS—BUILD- 
INGS. ALL SIZES—ALL LOCA- 
TIONS. MILTON WOLF & CO., 
744 BROAD STREET, NEWARK, 
NEW JERSEY, MI. 3-8844. 


Looping Wanted. 7 point Sotco and 
1S P machines. Quality workman- 
ship guaranteed. Sanders Looping, 
Inc., 270 Irving Avenue, Brooklyn, 
N.Y.. HYacinth 7-7924 


CLOSEOUTS WANTED 


enclose poyment with your order 


Ban-Lon cardigans, slipons and n¢ 

elties. Also men’s Ban-Lon sweaters 
and shirts. For domestic and export 
trade throughout the year. Box 200A, 


Contract work wanted. Knitting and 
finishing on all kinds of interlock 
knit goods. Ladies’, children’s. men’s, 
Box 200G. 


Contract work wanted on men’s and 
ladies’ bulkies, on Supreme 4 cut 
machines. Quality workmanship. Box 
200H. 


CONTRACTOR SEEKS ADDI. 
TONAL WORK ON ALL KINDS 
OF SWEATERS. FINISHING 
ONLY. EXCELLENT WORKMAN.- 
SHIP. BOX 200). 


For Sale: Small fine gauge mill. Rea- 
sonable. Box 200L. 


Contractors wanted on circular 
Links, 7 or 8 gauge machines. Good 
workmanship essential. Box 200N. 


Contract work wanted on 10 and 12 
cut flat machines. Box 200P 


101) W. 31 St., New York City 


CLOSE-OUTS WANTED 
CASH PAID for surplus stocks of Sweaters and Bathing Suits. 
BERNETTE TEXTILE COMPANY 


BRyant 9-5526-7 


MECHANIC WANTED 


on circular and flats. Steady 


work. Good pay. 
HYacinth 7-2552 


COTTON KNIT FABRICS WANTED 
We pay cash for closeouts. Stripes, fancies, solids, underwear mate- 
rials, etc. Full pieces and remnants. Also interested in woven fabrics. 


HUB OVERSEAS CO., INC. 
394 Broadway, New York 13, New York 


WOrth 6-5544 


DUBIED MECHANIC 


Master mechanic required with particular proficiency 
in the handling of Dubied machines. Equipment of 50 
machines includes the latest in DDD’s, DL’s and DRL’s. 
Production includes fine gauge trim for full fash- 
ioned sweaters and coarse gauge bulky sweaters. 
Position is mainly concerned with maintenance, set-up, 
and some styling assistance stitchwise. 


Salary commensurate with experience and ability. 
Mill located in beautiful Pennsylvania community 
120 miles from New York City. 


Reply in detail to BOX 203 


KNIT CLOSE-OUTS WANTED 


Top prices for solids, stripes and fancies. 
S. LEVINE AND SONS 


639 N. 2nd St., Allentown, Pa., HEmiock 5-3578 


CLOSEOUTS WANTED 
For Export to South America ; 
ALL KINDS OF KNITWEAR — CASH PAID 


NU-STYLE KNITWEAR CO. 
264 Canal St., New York 13, N. Y. 


WA. 5-4268 


MACHINERY WANTED — rOx« date 


With or without 


MACHINERY WANTED 
Universal Roto-coner, 20 or 40 spindle. 
emulsion 

BOX 200R 
or call AL Roth — LO 4-7130 


attachment. 
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MAY 16, 1960 


Jantzen’'s 
Turkish Bather 
~ for harem allure 

in a loop-textured 

Suit, 
/ toweled to match, 
and knit mainly 


\ of yarn-dyed 


Durene’ 
Mercerized 


Cotton 
by Dixie 


DIXIE 
MERCERIZING 
COMPANY 


CHATTANOOGA, TENN 


an. ana Rubost 


NEW YORK * CHICA 

LOS ANGELES * 

PROVIDENCE * READI 
PHILADELPHIA 


JURENE MERCERIZED * DYED AND BLEACHED * COMBED PEELER SINGLE AND PLY 
TURBO AND STAPLE CHEMICAL FIBERS * TUFTING YARNS 
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WOONSOCKET 


SPINNING CO. 


When you buy from Woonsocket you are buying the best! Whether it be cashmere, camels hair, angora, f 


blends, mohair, lambs wool or other specialty yarn, Woonsocket begins with the world’s finest fibers. Woonsocket pre 


esses them in its own mills, under highly scientific control until the yarn is delivered promptly to your factory. Th 
you are assured of an adaptable resource, able to meet the constantly changing demands of men’s and women’s fashio? 


on An _ , Distributed by AMICALE YARNS, INC., 511 Fifth Ave York 17, N. Y., MUrray Hill 2-1655 


A. M. Krasnoff, 1 Belmont Ave., Bala Cynwyd, Pa., MOhawk 4-6345 ¢ Sam M. Butler, Inc., 1810 East 7th St., Charlotte, N. C., EDison 4-72 
Edgar Worth, 1511 W. Florence Ave., Inglewood, Calif., ORegon 8-4293 ¢ Textile Yarn Co., 222 W. Adams St., Chicago 6, Ill., DEarborn 2-52 


| : Spun by WOONSOCKET SPINNING COQO., 115 Ricard St.. Woonsocket, Rhode Island, POplar 9-3100 
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